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For Outstanding 
Perfume Specialties 


America’s top perfumers, whether in search 
of superlative Old World natural flower prod- 
ucts or new unusual perfume specialties, al- 


Ses 
As 


ways depend on Ungerer. Remember, when you 
specify Ungerer, you receive the finest materials 
that 60 years of research, development, and 
accumulated perfume knowledge can provide. 


S&S Co. 


161 AVENUE OF THE AMERICAS, NEW YORK 13, N. Y. 


Plant and Laboratories, TOTOWA, N. J. 


CHICAGO BOSTON PHILADELPHIA ST. LOUIS LOS ANGELES ATLANTA 
PARIS, FRANCE 
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MYSORE 
SANDALWOOD OIL 


- 
S ince 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- | 


Industries was instituted, the industrial ucts is Sandalwood—Santalum Album 


and agricultural development of My- (Linné). Obtained from selected My- 


sore has gone steadily ahead. Plans to sore heartwood, Genuine Mysore 


Sandalwood Oil, distilled at our 





develop Mysore’s vast resources will con- 
tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“JE Olpefte Sffence Diftill’rs’” 


WwW. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 


19 WEST 44th STREET, NEW YORK 36, N. Y. @ MUrray Hill 7-5712 


LINDEN, N.4J. ° NATIONAL CITY, CALIFORNIA ° LONDON . MITCHAM WIDNES 
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Produced at our Brooklyn Factory 


OILS 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, Conc. GERANIOL OLIBANUM 
STYRAX CITRONELLOL SANDALWOOD 
CASCARILLA PATCHOULY 


also LINALOOL * CITRAL * EUGENOL + RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS BENZOIN TONKA 


Essential Oils @ Aromatic Chemicals @ Perfume Materials @ Colors 


OFFERING ROSE ABSOLUTE 


Years of continuous quality service—+ 
suppliers and manufacturers of— 


Essential Oils * Aromatic Materials* Flavors 











427 WASHINGTON ST., NEW YORK 13, N. Y. 
Chicago © — Los Angeles © San Francisco Montreal Philadelphia 
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For the first time... 
Butane Extracted Oils 


derived from 


NATURAL MUGUET 
and LILAC 


Now—at last—your Muguet and Lilac perfumes can contain the Natural Muguet and Lilac oils. 
These oils—extracted by our exclusive Butaflor Process—have the body of the natural flower. 


Why not write us for samples and full details about our new Iso BuUTAFLOR MucuEt AND Iso BuTAFLOR LiLac. 


DP. Robertet & Cie, crasse, FRANCE 


New York Office: P. ROBERTET, Inc. *© 125 East 23rd Street, New York 10 
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lt Pavs to FO by the book! 


Naturally, this book is a “closed” one. 
Names of the brands of fine cosmetics and 


toiletries made by the Private Brand Divi- 


sion of Avon Products are held in strict 
confidence. 
But, we can say they're names of great 


renown and their example is worth 
remembering. 

You, too, can gain the greater volume 
you are seeking on your established toilet- 
ries or cosmetics ... or introduce new ones 
without added plant expense on your part 


. by entrusting your production to Avon. 





Avon’s position of leadership has been 
the most faithful observance of 
the highest quality standards. Your products 


gained by 


are assured the expert attention which dis- 
tinguishes Avon’s production of its own 
and other well-established private brands. 
Avon 


specialists is available if you desire. Their 


Formula and product assistance of 
I 


knowledge and experience include every 
phase of cosmetics and toiletries production, 

Call or write Avon for complete informa- 
tion concerning the production of your own 


brands of toiletries and cosmetics. 


Vyiflsch we 


PRIVATE BRAND DIVISION 


LER P 


Strategically 
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PEOPLE RESPOND to fragrance... 
whether it’s on a pretty girl or on a 

product. To find the one right 
fragrance for your product dial our 
nearest office. You and your perfuming 
problems will be answered by a perfect 


combination of skill, resources and experience. 


COVROLS | For various industrial and 
NAUGAROMES [ commercial uses 9 s 
) 


SOAPOLS—For bar, paste and liquid soaps. 8 East 12th St., New York 3, N. 701 South LaSalle St., Chicago 5, Illinois 
7481 Shamrock Lane, Cincinnati 30, Ohio 


SHAMPAROMES—For liquid, cream and paste : ha 
. R. M. Ferguson & Co., 81 Dunedin Drive, Toronto 18, Canada 


shampoos. 


Sole Distributors for: 
EAN ROURE-PIERRE ZILLER-BRUNO COURT A 
GRASSE, FRANCE 


MODERN BASES—For fine perfumes, colognes, 


toilet waters, toilet preparations, etc. 


CREAMODORS—For all types of creams and lotions. 


MANUFACTURERS OF AROMATIC CHEMICALS—IMFORTERS OF ESSENTIAL OILS 
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A perfume is successful not by chance, not by good luck, but by 
careful design. There must be good design technically, artistically, 


and psychologically, to assure its appeal to the market. 
The master perfume chemists of van Ameringen-Haebler, Inc. know 


markets, perfumes and the technical arts of perfumery. Their ' 


guidance can help you design your next fragrance success. > 


MANUFA cruRmers AND ReatTorRes OF THE FINEST Pe \ 
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” ameringen - haebler, inc. 


$2 west $5 7th Stes e7 N E—E W Yor K - N. 3. J 
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~ VERON 


26 Verona Avenue, Newark, N. J. 
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PRODUCTS TO BUILD SALES FOR 


FLOWER OIL White, [idee 








PE 


The perfect Lilac for toilet waters, perfumes, lipsticks or 


other cosmetic preparations. As produced by Verona 


White Lilac captures and holds for your product all the delicate, 


springtime fragrance of the fresh-picked flower itself. 


This is one of the many outstanding Verona fragrances 


is helping market leaders on their road to success. 


Here are a few others—try them in your present oils, 


and note the marked improvement: 


that 


ALDINE VERONA .. With only % to %% you'll hit an exciting new aldehydic 


topnote. 


RESEDALIA...... To make your Lily and Lilac scents come thrillingly alive 


. add % to 4%. 


CYGLAMAL .....0+% ‘Add up to 5% ... for a cleaner, crisper impact. 


CUMIN KETONE . . See how only %4 to 142% added to your present floral fragrance 


heightens and freshens the effect. 


Sole Representatives in the U. S. for J. and E. SOZIO, Grasse, France 
Natural Absolutes + Resinoides + Essential Oils 


Aromatics Division 


VERONA CHEMICAL COMPANY 


pun. PRODUCTS 
J 


208 North Wells Street, Chicago, Ill. 
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PERFUMERY SPEC 


IALTIES - ESSENTIAL OILS - AROMATIC CHEMICALS 


POLAK & SCHWARZ, Inc. 667 Washington Street NEW YORK 14, (N.Y.) 
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There’s double protection against 
‘‘shelf-life’’ losses when you 
specify GIVAUDAN 








(i ‘) 
(ey 
Shelf-life difficulties stem from two main causes: lack of / «7 ) 


just the right product appeal to assure steady consistent 
consumer demand; or instability inherent in the product which 
causes premature separation or deterioration. 


The first is sometimes caused by that elusive, intangible ; 
something in fragrance that marks the difference between a 
single sale and a steady customer. The second can be prevented 
by proper selection and testing of ingredients and other 

factors affecting stability of the finished formulation. 


When you specify Givaudan as your source, these two “shelf- 
life” factors receive careful attention. We will welcome the 

opportunity to provide more information on this phase of 
Givaudan service. 






¢ 


GivVvVvAU DAN 


\ 


Better perfume materials through constant research and creative ability 


GIVAU DAN-DELAWANNA, INC. 
330 West 42nd Street ° New York 36, N.Y. 


Branches: Philadelphia « Boston « Cincinnati « Detroit 
Chicago ¢ Seattle + Los Angeles e¢ Toronto 
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BY MAISON G. peENAVARRE, F.A.L.C. 


Notes 

F. D. A. gives the green light to 
talcs with 5 per cent or less boric 
acid. . .. One company, one of the 
biggest in the baby talc business, 
dropped boric acid some time ago 
to be on the sale side. . . . Head 
lines in a Canadian newspape 
raise a noise about the toxicity of 
borated tales. The Pharma 
ceutical Journal (British) runs an 
interesting article entitled “Why 
Are We Stodgy?” in the February 
13, 1954 issue, page 131... . There 
is meat for thought in it for all ol 
us... . Costs of sterilization by ra 
diation were among the subjects 
discussed at the Harwell Atomic 
Energy Research Center in Eng 
land... for drugs it is expected to 
be of an order of 5 pence pei 
pound of product which is pretty 
low. . . . Apropos of the address 
given by Post betore the Society of 
Cosmetic Chemists last December, 
Heide and Lemmens have just 
published a paper on chromoto 
graphic methods in flavor analysis, 
in our British contemporary Pe? 
fume and Essential Oil Record for 
January... . This writer has always 
had a great respect for Freddy 
Wells, Editor of Soap, Perfumery 
and Cosmetics because Freddy has 
a good perfumer’s nose, a sound 
scientific understanding of toile 
tries, a boundless energy and a cos 
mopolitan view on subjects pel 
sonal, political and scientific. How 
ever, this made him a bit of an in 
tellectual hermit in my mind. Now 
it is with keen delight that one can 
read about Freddy's appraisal of 
two French coiffures on as many 
comely models. In fact, his refer 
ence to a particular one in the Feb 
ruary issue of his magazine, leads 
me to understand the “man” side 
of him. I like her too, I mean the 
coiffure of course. .. . . \ well known 
and internationally famous Swiss 


concern is offering a new pre- 
servative—deodorant-bactericide, to 
sritish users. ... It is a chlorinated 
salicylanilide requiring 114 per 
cent in soap. The sole sorbitol 
supplier in the U. S. is to produce 
glycerin . . . probably from glucose, 
a logical raw material . . . this 
should have a salutory effect on 
glycerin prices for there is far less 
fluctuation in glucose prices than 
in fats and oils time will tell. 
. Promising antibiotic, an amino 
acid derivative, called AZESERINE 
shows anticancer possibilities with a 
number of groups testing it for just 
that. . . . Coumarin is out for fla- 
vors for food . . . products contain- 
ing it will be considered adulte 
ated within the meaning of the 
Food, Drug and Cosmetic Act. 
Sobell, speaking before a_ recent 
Conference on Mineralized Tis- 
sues at the New York Academy olf 
Sciences, said that the great strides 
made in basic tooth and bone 
knowledge foreshadow caries con- 
trol. . . . Maybe a dentifrice will 
then be sold for re-odorizing the 
mouth and polishing the teeth. 


Goodbye Castor Oil 


\ main supplier of polyethylene 
glycols has for some time been sug- 
gesting the use of these compounds 
in hair dressing. Company employ- 
ees have been using laboratory 
samples with considerable satisfac- 
tion. Costwise, the material runs 
about 25 per cent higher than cas- 
tor oil. In the alcoholic type of 








product, this difference in cost can 
be neutralized by the lower alco- 
holic concentration needed. Thus 
castor oil requires around 80 per 
cent alcohol to keep it in clear so- 
lution. The new polyethylene glycol 
types are of two types namely, watel 
soluble and hydroalcohol soluble. 
In the latter case, it takes about 
half as much alcohol for these com- 
pounds as for castor oil. So here is 
a significant saving. 

Naturally, if you are going to 
make an emulsified hair dressing, 
then you have another advantage, 
for castor oil is really tough to 
emulsify if you haven't tried it. 
Some thirty per cent of one of these 
newer lubricants easily makes an 
emulsion with about 5 to 6 per cent 
of an alkanolamine stearate such as 
the triethanolamine derivative. 

\s a side light only, cold waving 
solutions can use either the wate1 
soluble or the emulsified types. 


Aluminum Chlorohydroxide 


A new supplier makes this inter- 
esting product as a concentrated 
solution only. So now, there are two 
companies offering this material. 
The first source has it as a concen- 
trated solution and a dry solid in 
several mesh sizes. 


Hormone Cosmetics 


Now that one can get Estrone 
and Estradiol with labelled C*, it 
should be possible to determine 
how much of the estrone is re- 
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There are some fragrances the skilled 
perfumer—the sales-wise manufacturer— 
intuitively know will click with consumers . . . 
and Chantine is one of them! Its sweet, 
delicately feminine fragrance has wide 
appeal and great adaptability in perfume, 
toilet water, powder, talc and sachet. 
Chantine possesses unusual lasting powers 
and contains all of the necessary 

fixative properties. 


We'll be glad to send you samples for your 
own tests, no obligation, of course. 
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tained in the skin, how much ex 
creted in the urine, ete. Up to now 


measurements have been little bet- 





ter than empirical. With these ra- 
dio-active steroids, the work can 
become quite quantitative. 


CArctltons éx tai 


1062: Skin Peeling Lotion 
Q. I will greatly appreciate it if you 
will help me to formulate a lotion 
(preferably) that will peel the skin. 
I have tried various combinations 
of resorcin, salicylic acid and sul- 
phur, but have failed to get satis- 
factory results. In most cases they 
do dry the skin, but fail to peel 
the skin in spite of lubricants, hot 
compresses and steaming. I hesi- 
tate to use strong solutions, with 
resorcin as the main active ingre 
dient because of the dark patches 
it leaves on brunette skins that are 
difficult to remove later on; also, 
because of the restrictions Wash- 
ington places on these prepara- 
tions. Yet, I know of companies 
that sell similar products with 
Washington's blessing, no doubt. 
L.M., Washington 


A. Our general policy is not to 
recommend formulations for prod- 
ucts that are outright drugs. Sec- 
ondly, we do not recommend for- 
mulations for products which, in 
our opinion, have a dangerous po- 
tential. The skin peeling product 
you have in mind is in this cate- 
gory. We can tell you, however, 
that the ingredients you mention 
are the ones most successfully used 
but beyond that we are afraid 
cannot go, Actually, there are very 
few nationally sold skin peeling 
preparations which are true skin 
peelers, all because of their harm 
ful potential. 


1063: Hand Cream, Powder Base 
Q. I am interested in adding to my 
line a powder base in a cream form, 
good for dry skins, and the new 
various shade tinted type. Also a 
good hand cream, and if there is a 
good facial pack for mature skins, 
good as a stimulant fon poor cireula 
tion, or a circulation cream, please 
inform me about that. | have a won 
derful facial pack for oily skin typ 

but I am interested in using a differ 
ent type preservative, also | would 
like to know if there is any liquid I 
could use in making this pack a 
“Prepared Pack,” as heretofore we 
have only sold it in the powder form 
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to be mixed as desired, with water, 
to make a paste soft enough to ap- 
ply to the face. But I would like to 
have it on the market in the ready to 
use method. Can you give the name 
of a firm that has the dusting pow- 
der puffs, also a company that makes 
face powder boxes and dusting pow- 
der boxes? We have not had a dust- 
ing powder, and this too, I would 
like to add to the line. 

T. E., Tennesssee 


A. We give you below a formula for 
hand cream and powder base in 
cream form: 


Hand Cream 


1 (Stearic acid 15.0% 
(Isopropyl palmitate 2.0% 


B (Potassium hydroxide 1.0% 


(Sorbitol syrup 18.3% 
(Water 63.797, 
(Methyl p-hydroxy 
benzoate 0.15% 
C Perfume q-5. 


Preparation: Heat (A) to 80° C. 
Heat (B) to 82 Add Bto A slowly 
under continuous agitation. Con- 
tinue agitation to 45°-50° C. Per- 
fume and package. 


Powder Base 
A (Isopropyl palmitate 1.0% 


(Stearic acid 12.0% 
(Sorbitan monostear- 
ate 2.19 


Polyexyethylene sor- 
bitan monostearate 1.0° 


(Sorbitol syrup 30° 
(Propylene glycol 12.0% 
(Titanium dioxide 2.0%, 
B (Tal 8.0% 
(Iron oxide color 10°F, 
(Wate) 58.0% 
(Methyl p hydroxy 
benzoate 0.15%, 
C Perfume qeS. 


Preparation: Heat A to 90° C. Heat 
B to 95 Add B to A slowly and 
with constant agitation. Perfume at 
45° C.If not smooth and uniformly 
dispersed, pass through homogent- 
nizer or ointment mill. Pack. Note: 
this cream goes through several 





stages during the mixing operation, 
during which it may appe ar to sepa- 
rate. Continue the agitation, never- 
theless, and a stable, smooth cream 
will result. As to your face pack, you 
are not able to mix this in advance 
and will have to keep selling it the 
way it has been sold. The only way 
we know to keep bugs out of your 
product is to not make it during the 
warm season of the year or to ‘have 
the material when finished, espe- 
cially processed, to kill any eggs 
which might be present and w hic h 
will hatch into bugs. Names of sup- 
pliers of powder puffs and dusting 
powde) boxes goes to you by letter. 


1064: Sunscreen Products 


Q. Under “Desiderata”’ in the July 
1953 issue of “The American Perfu- 
mer & Essential Oil Review,” men- 
tion is made of a recently developed 
sunscreen (ethyl- -p-dimethyl amino- 
benzoate) by Kumler and Daniels. 
\s we have not been able to locate 
the address of a company by this 
name, we assume that the names 
given refer to two individuals who 
have deve loped this compound. We 
would appreciate it very much if 
you could supply us with the infor- 
mation which would enable us to 
obtain a sample of this material, 
data on its chemical and physical 
properties, and suggested formula- 
tions of suntan lotions or creams in 
which it may be incorporated. We 
are also anxious to obtain informa- 
tions of suntan lotions or creams in 
measuring the effectiveness of sun- 
burn ee agents when incor- 
porated in creams or lotions, such 
as the use ol the spectrophotometer 
in this respect. ].E., New York 


A. The sunscreen is offered under 
the name of Parbenate at Barnes- 
Hind Lab, 430 Post Street, San Fran- 
cisco, California. As to measuring 
the effectiveness of sunscreen prod- 
ucts, we hold that only clear formu- 
las can be tested by the Beckmann 
spec trophotometer. Opaque creams 
and lotions must be tested on the 
skin and for this purpose we like the 
Good Housekeeping method which 
you will find described in the book, 
CHEMISTRY AND MANUFACTURE OF 
cosMEtics, of which IT am sure you 
have a copy. Testing on the skin 
requires application of an even film 
of sunscreen for protection is pro- 
portionate to the film thickness ac- 
cording to Beer’s Law. It further re- 
quires that the intensity of artificial 
ultraviolet light must be the same 
on all test squares of skin. There- 
fore, only the very flat and smooth 
portion of the middle of the back 
can be used. 
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Deodorants with 
remove the cause of body odor 


Soaps, detergents, creams, colognes, 
sticks and lotions containing G-11 are 
making dramatic sales increases be- 
cause they combat the fundamental 
cause of body odor. 

Body odor, particularly underarm 
odor, is caused by the action of skin 
bacteria on perspiration. Research has 
shown fresh perspiration to be odorless 
until it is contaminated with skin bac- 
teria. G-11 combats these bacteria and 
thus removes the basic cause of the odor. 

G-11 remains on the skin, even from 
soaps which are thoroughly rinsed off 
with water. Thus the deodorant action 





6-1 


(Brand of Hexachlorophene) 


persists for days. Persons who have 
used deodorants with G-11 for three 
and four years show no immunity to 
their action. 

Over seventy scientific articles, mostly 
by independent researchers, have been 
published over the last ten years attest- 
ing to the antibacterial and deodorant 
performance of G-11. 

In addition, G-11 is not perceptible 
while on the skin, has no harmful effect 
on clothing, is compatible with per- 
fumes, is readily soluble in soaps and 
cosmetic formulations, and is non- 
staining and non-irritating. 


Write now for technical bulletins and formulas for G-11. 


: , ! DAR mo Aromatics and Chemicals 


330 West 42nd Street, New York 36, N. Y. 


Branches: Philadelphia + Boston 
Cincinnati « Detroit + Chicago 


Seattle « Los Angeles « Toronto 
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Aerosol Cosmetics 


FRANK R. ZUMBRO 


\KING a quick peek into the ladies’ 
boudoirs, the fast-growing aerosol industry figures push 
button products for the dressing table might boost thei 
production this year by at least 50 million packages. 

That's a healthy potential for a relative newcomer. 
lotal estimated production of all aerosol products last 
year, with the industry just winding up its seventh full 
year in the consumer market, was around 140 million 
packages. And that figure covered more than 45 diffe 
ent types of products in the household and industrial 


held. 


Cosmetics Makers Use 20 Million Units 


The cosmetics segment of the aerosol market got its 
start only in the last three years and, with the exception 
of hair sprays and sun tan lotions, was still largely in 
the development stage at the end of 1953. Even so, 
production of cosmetic items in the pressurized pack 
ages last year is conservatively estimated at 20 million 
units, including sun tan sprays, colognes, foot sprays, 
hand lotions and hair preparations. 

“T would estimate the business will increase ten times 
its present rate during the next two years,” predicts 
one of the nation’s largest manufacturers and met 
chandisers of cosmetics. “The future of aerosol cos 
metics is unlimited,” he adds. 

Cosmetic industry interest in the aerosol package is 
tied both to the convenience the container offers the 
consumer and to product protection and preservation. 
Not only does the self-spraying package offer freedom 
from contamination but, perhaps more important, it 
seems to answer the long-desired feature of maximum 
fragrance protection. 

\ir is the eternal enemy of fragrance, cosmetic au 
thorities point out, and one of the industry’s biggest 


® Kinetics Chemicals Div., E. I. Du Pont de Nemours & Co 


& Essential Oil Review 





APRIL, 1954 





Helena Rubinstein’s Cologne Foam aerosol sprays fragrance in a 
creamy base which is said to make it last longer. 


problems is the change in fragrance in an alcohol-base 
product as the alcohol evaporates, either naturally 
when the product is opened for use or through leakage 
in the container closure. Because the aerosol containet 
is gas-tight, it exposes to the air only that small 
amount of the active ingredients being sprayed when 
the valve is depressed. That should hold the aromatic 
loss to a minimum. 


ftomizing Perfume and Cologne 


Many cosmetic experts look on the aerosol package 
as the most important advance in the last century in 
the fragrance industry for another reason. Atomization, 
they explain, is generally accepted as the best—some 
say the only—way of applying perfumes and colognes 
for maximum effect. Mechanical atomizers, which use a 
rubber “squeeze” bulb to generate air pressure within 
the perfume container and force the perfume out 
through a small orifice in a spray of fine particles, have 
not been entirely satisfactory, they say. ‘They not only 
allow air to enter the bottle and thus break down the 
fragrance but they also fail to stop evaporation. In 
time, too, the bulb deteriorates and loses its ability to 
produce the pressure required for good atomization. 

\erosol dispensers give even finer atomization of the 
perfumes and colognes than do most of the mechanical 
atomizers and that, coupled with the anti-evaporation 
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feature of the gas-tight container, perfumers say, makes 
them highly desirable. 


Glass Containers Now Available 


One of the biggest factors in the optimistic outlook 
for cosmetic aerosol products is introduction of the 
glass bottle for pressure-packaging. Models introduced 
late last year have proved successful in initial market 
trials and apparently open up a broad new avenue to a 
host of moisture- or alcohol-containing products that 
had been too corrosive to be packaged satisfactorily in 
metal aerosol containers. 

Ihe importance attached to glass aerosol containers 
is reflected in unofficial industry estimates that, by the 
end of the second year after successful adaptation of 
glass packages, a single product—anti-perspirants 
alone may account for 50 million aerosol packages pet 
year, 

Glass packages, because of their “see-through” quali- 
ties and adaptability to unusual shaping, would pro- 
vide the aesthetic appeal so important in the market- 
ing of products for use on the dressing table. Though 
a number of toiletry products in the conventional metal 
aerosol containers have been successful, marketers gen- 
erally feel that the metal container—similar to those 
in which dozens of other household acrosol products 
like insecticides, room deodorants, and glass cleaners 
have been packed—lacks the point-of-sale eye appeal 
so essential to mass sales of cosmetic items. 

Metal containers, however, will not give up their place 
in the cosmetic aids field entirely to glass. From a per- 
formance standpoint, metals are satisfactory for cei 
tain cosmetic products, such as hair lacquer, which pre 
sent no serious corrosion problems. Can manulactur- 
ers are working constantly toward more resistant coat- 
ings for the inner surfaces of metal containers, and to 
add package appeal several large marketers have 
“dressed up” the tinned metal acrosol container with 
attractive tube covers and decorative tops that hide the 
dispensing valve when the product is not in use. 

Many improvements are being made, too, in the ex 
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A fine spray of sun 
tan oil from an aero- 
sol container permits 
a@ more even appli- 
cation and reaches 
the back easily; also, 
no sand can enter 
the dispenser. 
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terior finishing of metal cans—colors are richer, fin- 
ishes harder and more resistant to abrasion. Special 
pastel colors and attractive metallic-finish caps have 
been developed by one of the large container manutfac- 
turers especially for the cosmetic trade. 

Drawn aluminum containers also have been adapted 
lor several cosmetic products and, provided they re- 
main Competitive price-wise, may hold their own against 
the glass container. 

Aluminum, because of its adaptability to attractive 
surface treatment by brushing or high-polish finishing, 
seems to offer the best answer, so far as metal contain 
ers are concerned, to the problem of aesthetic appeal 
of the package. It's being used successfully in. packag 


a 
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Aerosol shave cream sales may run between 50 and 60 million units 
this year. 


ing of several aerosol anti-perspirants but whether its 
corrosion-resistance will make it adaptable to a wide 
variety of cosmetic items is a question as yet un- 
answered. Some manutacturers think production ol 
aluminum aerosol containers will hit three million in 
1954, jump to seven and a half million the following 
year. 

Cost, too, enters the aluminum container picture. 
From a raw material standpoint, it's more expensive 
than either tinned metal or glass. However, aluminum 
is lighter than either tinned metal or glass and propo 
nents of the aluminum package think that savings in 
freight and shipping may bring it in line with the othe 
two. Glass, they point out, also entails higher shipping 
preparation costs to preclude breakage. 


{dvantages of Metal Containers 


Metal container manufacturers also cite safety ad- 
vantages in nonbreakability of their containers as a sig- 
nificant “edge” over glass. That's a big problem, too, 
in the minds of many marketers who always are wary of 
possible damage suits for injuries sustained in the 
customers’ use of their product. Any glass package of- 
fers the potential danger of slivers and jagged edges 
from breakage if it’s accidentally dropped. How much 
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additional danger is involved when the contents of the 
bottle are under pressure is the big problem. 
and 

their manufacturers maintain, the glass container’s po- 


Plastic-coated bottles are available overcome, 
tential danger of shattering. The tough plastic coating, 


however, adds to the cost of the container. Cosmetic 
items are highly competitive price-wise and any slight 
increase in packaging costs makes manufacturers think 
twice. Much depends on the consumer value placed on 
the added safety feature of the coated bottle. 

And, while the 


containe 


“see-through” qualities of a glass 
sometimes are desirable trom a sales stand- 
point, metal container manufacturers think those same 
to think she’s get- 


> 


qualities might lead the consume 





The aerosol makes the application of an even coating anywhere easy, 
as in Helena Rubinstein's Hair Spray. 


ting less for her money in glass aerosols because the 
required “head space” for gas at the top of the aerosol 
container might suggest only a partial fill. Some formu 
lations, in which the propellent and active ingredients 
are not miscible and exist as separate layers of solution 
within the package, may not hold eye appeal to the con 
sumer they add, in the clear glass package. The frosted 
glass container, because of its semi-opacity, might 
answer such an objection. 

It's possible, of course, that entirely different packag 
ing materials may be adapted to aerosol products. Plas 
have found 


they already 


successtul applications in valve components on some 


tics are being investigated 


of the self-spraying packages. 
Polvethvlene materials, basis of many 


tle” packages already on the consumer market, would 


~squet ze bot 


not appear to be adaptable to aerosols because of then 


permeability to the fluorinated hydrocarbon 


pounds used as propellents 


com 


Leaders in the development of glass acrosol contain 
ers are the Zonite Products Corp. and the T. C 
Wheaton Co. 

\ctually, 
packaging. 
Charles L. 


they were not the pioncers in glass aerosol 
Phat 
Gebauer, president of Gebauer Chemical 


distinction probably belongs to 
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Pressure in the aeroso! breaks up deodorant compounds into such 
small particles that a little goes a long way. 


Co. of Cleveland, Ohio, who also developed what was 
probably the first aerosol product to use low-pressure 
fluorinated hydrocarbons as a propellent. Gebauer held 
patents on a glass aerosol dispenser, dating back to 
the early 30's, and markets in a small way a number of 
self-spraying pharmaceutical items like tannic spray 
for burn treatment and a personal deodorant. His 
packages incomporate a simple two-ounce bottle with a 
valve made up of a spring closure over a glass capil- 
lary tube inserted in a cork. 

First aerosol product to appear in sizeable quantities 
in a glass container, however, was Zonite’s ‘Larvex’”’ 
moth proofer—a product which, because of the reaction 
olf some of its ingredients with metal, did not lend it- 
sell to the metal aerosol package. Introduced on the 
consumer market early in 1953, the Zonite package con- 
sists of a 16-ounce glass bottle protected by a fibre 
“overcoat” and metal ends which protect against shat- 
tering of the glass if the package is dropped acciden- 
tally. It also represented the first wide-scale use of a 
low-pressure propellent, with dispensing pressure in the 
range of 10 to 15 pounds per square inch gauge at 
70° F. instead of the average of 38 pounds used in 
the majority of the aerosol products. 

Shortly afterwards, Zonite announced development 
of a satistactory hour-glass shaped container about an 
inch and a half in diameter at the and about 
three and a half inches high that provided the first eye- 
appealing glass package for the cosmetic aerosol field. 
\vailable in both plain and frosted surface in a two- 
ounce size, it made its first commercial appearance as 
a vehicle ton 


base 


perfumes and colognes. Other bottle 
shapes are available. 

Wheaton also introduced about the same time a two- 
ounce glass bottle with a plastic over-coating for shatter 
protection. Both the Zonite and Wheaton bottles can 
be silk-screened for product identification. 

Several colognes and perfumes already are being 
marketed in the two-ounce Zonite hour-glass bottles and 
marketers report their sales have been good. In fact, 
the package has attracted the attention of at least one 
French perfumer, Carven of Paris, who introduced two 
aerosol-dispensed colognes in leading women’s stores 
throughout the nation early this year. Merchandisers 
report sales of the Carven product have been “phe- 
nomenal” and indicate the big factor behind the mass 
purchases is the aerosol package principle rather than 
the manufacturer’s name. 
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The aerosol attains new glamor in such feminine packages as 
Helena Rubinstein’s Hand Delight. 


Sales forecasts in the cosmetic industry are based on 
second-guessing the feminine mind as much as they are 
on cold, hard facts. But conservative manufacturers 
think that 1954 production of colognes in the glass 
acrosol packages easily could run into ten million units 
of the two-ounce size. 


ferosols for Other Cosmetics 


Other glass-packaged aerosols that might be in the 
offing are a closely-guarded industry secret. Some work 
is being done, however, on such things as depilatories, 
fingernail polishes (one manutacturer is reported to 
have developed already a workable mask to assure 
spraying the polish only on the nails), dentifrices, 
hair dressings, antiseptics for other than intra-oral ap 
plication, and body powder. 

Hand lotions and shampoos, both expected to be 
adaptable to cither metal or glass containers, represent 
a probable potential of five to ten million and three 
to five million units, respectively, the first year. Sham 
poos have provided one of the major container corro- 
sion problems in the past and some authorities think 
aerosol shampoos may still be limited to field trials 
in 1954, 

Sales forecasts for aerosol products in metal con- 
tainers only are bright, too. ‘Take shave creams, for 
example. Introduced only three years ago by Carte 
Products Co. whose “Rise” shave cream became the 
first aerosol-dispensed shaving aid, they caught the 
fancy of the male segment of the market sufficiently 
to sell an estimated 35 million packages last year. 


264 April, 1954 





With at least 25 manufacturers or marketers now com 
peting in the acrosol shave field, the industry predicts 
1954 sales will certainly be up 35 per cent over 1953 
and may run between 50 and 60 million units—about 
30 to 35 per cent of the total market for shaving soap 
preparations. 

Sun tan preparations, which were sold in about one 
and a half million aerosol packages last year, may add 
another two to two and a half million units to the 1954 
aerosol sales picture. Hair net sprays, which appat 
ently will continue to be packaged in metal aerosol 
containers, reached a total of more than 13 million 
(S14 to Il-ounce size) last year. Their 195+ potential 
is estimated at 15 to 16 million units. 

Forecasts like those are typical of the booming, con 
fident aerosol industry. Anything that can be dis 
pensed as a spray, foam, or powder might be adapted 
to the self-spraying aerosol package. Many feel the in 
dustry, despite its phenomenal growth in less than 
eight years, has barely scratched the surface of poten 
tial applications. 

Like any growing industry, the pressurized product 
field has its problems. Satisfactory components of the 
package are only a part of the picture. 


Prices of Aerosol Packed Cosmetics Higher 


Prices of the finished product are a big key to rate 
of growth in the aerosol cosmetic market. Packaging 
costs, of course, are higher with aerosol products than 
with conventional canned, bottled, or dry-packed pow 
der or liquid cosmetics. “That must be reflected in a 
higher selling price—how much extra the consume 
will pay for the convenience of the self-spraying 
aerosol package is a big question mark. 

Some large national merchandisers feel the top price 
of a cosmetic item for mass appeal to the feminine 
market must be around 98 cents. It’s doubtful that 
many aerosol cosmetic items could be economically 
priced that low, at present production rates. On the 
other hand, many merchandisers point to a psycho 
logical factor against such a low price. In the cosmetic 
line, they maintain, women are accustomed to paying 
more than a dollar for such items, and a price under 
a dollar might lead them to consider the aerosol 
product a “cheap” imitation of a good product. 

Problems like that are a “dime a dozen” in the bun 
geoning aerosol cosmetic field, just as they have been 
in other phases of the cosmetics industry. 

One thing’s certain, however. Cosmetic producers 
are considering the aerosol package with much more 
than idle interest. Aerosol cosmetics, they think, can 
be the “big news” of 1954. 


If two products are marketed in a single package the 
manufacturer cannot advertise that one is being 
away free, according to a ruling of the Federal Trade 
Commission. 


given 


The world is in a state of ferment but no one can 
tell whether the result will be champagne or vinegar. 
Grit. 


If you want to test your memory try to recall the 
things that worried you last Monday.—Phoenix Flame. 
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anufacturing 
anishing Cream 


HE most common item in the long and 
ever-increasing chain of cosmetics, which is popular both 
with men and women, is the vanishing cream. In 
U.S. A. perhaps it is customary to call this product van 
ishing cream while in the U. K. it is generally known as 
snow. In India both the terms are used. ‘The name sig 
nifies its nature as it completely melts away and vanishes 
when applied and gently rubbed on the skin. Men gen 
erally use it for cooling and antiseptic effect after shave. 
Women lrequently use snow for perfuming the body and 
also belore powdering the face. During its use it sub 
consciously acts as a pleasant medium for massaging the 
muscles of the face and limbs. Besides, a cosmetic van- 
ishing cream is fast coming in wide use in pharmacy as a 
vehicle tor many drugs for external application, 

\lthough the composition of snow is simple, its manu 
facture is based on the well-known scientific theory of 
emulsification, Snow like a majority of modern cosmetics 
isan emulsion. This incidentally presses the need of the 
services of properly qualified persons for a healthy and 
sound growth of this industry. It is no longer possible 
to proceed with the aid of a book of formulae. This 
comment is made with due deference to such formula 
tors and respecttul acknowledgement of the progress 
made by empiric approach. Practical emulsion technol 
ogy itself had its beginning in patient trial and error 
and many of the popular and most aesthetically accept 
able brands in use today are simple formulations hit 
type 
emulsion of stearic acid and water, stearic acid being 


upon manv years Snow is an oil in-watel 


ago. 
in interior or the dispersed phase and water the ex 
ternay or the continuous phase. Inclusion of soap in the 
composition of snow is in the capacity of an emulsifier 


Not 


colloidal solution with water and thus is capable of 


only. only soap but any emulsifier, which forms 


producing this particular type of emulsion, may be 


gelatin, K- Na-, and 


triethanolamine 


used. Gums tragacanth and arabic, 


ammonium sOaps and may be men 


Bombay, 
September 


India. Reprinted from the Indian Soap Journal. Vol. 19 P 74, 


1953 
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Factors to consider in formulation and 


points on the process of manufac- 


turing particularly in warmer climates 


tioned as emulsifying agents belonging to this class. 
Other factors in the manufacture of snow such as con- 
sistency, viscosity, stability, dispersibility and the finish 
of the resulting emulsion, however, must be taken into 
account when making a choice of the emulsifier. Potas- 
sium and sometimes a little sodium soap and trietha- 
nolamine, either alone or a mixture of the two, are 
classic emulsifiers used in the production of vanishing 
cream. Other substances such as borax, glycerine, tita- 
nium dioxide, alcohol etc. are introduced into the com- 
osition for imparting special properties. Distilled water 
and high purity of stearic acid conduce a final product. 


Tests for a Good Snow 


\ good snow should possess pearly sheen, medium 
thin consistency and easy dispersibility. It should be 
non-soapy when rubbed on the skin and should not 
irritate even the tenderest skin. It should vanish quickly 
without leaving any residue or oiliness. It must produce 
a cooling sensation when applied and should leave the 
skin soft and pleasantly perfumed. A good snow should 
not dry and shrink in the container till it is used up. 
\pproximate analyses indicating the general constitu- 
ents of some of the popular brands in the market are 
given for reference on the next page. 

The cooling effect produced by a vanishing cream 
is an intrinsic property of this type of emulsion. Water, 
being the outer phase and in such a high percentage, 
evaporates quickly and easily utilising the body heat 
to impart a cooling sensation. While this high percent- 
age of water is essential in a good snow its consequent 
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drying out and shrinkage in the container has been a 
baffling problem particularly in the tropical countries. 
Various solid and liquid agents such as glycerine, tita- 
nium dioxide and fatty alcohols have been recom- 
mended from time to time to inhibit the tendency but 
without any notable success. Mechanical devices to 
check evaporation of water are coming in vogue. It has 
been observed that a correct and well-balanced propor- 
tion of total and free stearic acid incorporated in the 
compesition of the snow by proper technique of manu- 
facture greatly reduces this tendency. However, sudden 
and wide variation in temperature in the tropics aflects 
the emulsion and cuts down its life significantly. Hence 
it is always a sale and sound policy to adjust the volume 
of production to sales so that stocks don’t accumulate. 
Phe nature of sheen which develops in course of time, 
the vanishing properties, dispersibility and the consist- 
ency ol the finished product are determined firstly by the 
nature of the emulsifier and secondly again by the per- 
centage of free stearic acid in the total fatty acids present 
in a sample. It has also been observed that different 
agents such as potassium carbonate and potassium hy- 
droxide yielding the same emulsifier specifically affect 
the sheen and the time of its development. Triethanola 
mine gives comparatively thin consistency and easy dis 
persibility to the product. Some makers partly replace 
the potassium salt with sodium salt to reduce the soapi- 
ness and to improve the vanishing properties of the 
snow. This although, workable in a fresh sample, impairs 
the keeping qualities and should be avoided in a high- 


class produc Ra 


Stearic Acid 





(m.p. 56 - 80%) 5) 40 40 40 lbs. 
Pot. hydroxide | 3 0.8) — 0.8 ,, 
Pot. carbonate — | 0.7); — | — » 
Triethanolamine | —_ | — 1.8 O84, 
Boraxk =—- —- — | ] —-|;- me oe 
Glycerine — — 5 4 1.0 — » 
Dist. water— — 220 | 160 | 160 165 =» 
Perfume 0.6 | 26 0.6 0.6 ,, 
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A good vanishing cream may be composed of 75-80¢; 
water, 16-25°;, total stearic acid of which 13.30% may be 
saponified to act as emulsifier, | —2.5% glycerine, 0.5-1¢ 
borax and about 0.5% perfume. A perfume blend for 
snow should not contain, essential oils or chemicals 
which would dull the whiteness and produce irritation 
to the skin. The blend does not need heavy and strong 
fixatives, as the water itself serves the purpose well. Some 
workable formulae are given at the bottom of the left 
column for reference. 


Process of Manufacture 


Stearic acid and water are heated separately and raised 
to a temperature of about 75° C. In case potassium car- 
bonate forms a part of the alkali the temperature of 
water is raised higher to about 90° C. The alkali is added 
to a part of the water and well stirred. The remaindet 
of the total quantity of water is kept aside to be added 
later one. A part of the glycerine is also added to the 
bulk of water previously heated. Melted stearic acid is 
then slowly added to the alkaline solution and the mass 
well stirred. In some cases, depending upon the formula 
selected, the mass thickens as soon as all the stearic acid 
is added. Heating should be stopped as the mass thickens 
and the whole well stirred till cold. In other cases, when 
the mass does not become thick even after all the stearic 
acid has been added, it is heated in liquid form for about 
15 minutes when all the carbon dioxide, if any, is given 
out. Heating is then stopped and the stirring is contin- 
ued. As it cools down the emulsion gains body and be 
comes thick. It is then left for a few days. The remaining 
water containing glycerine is then stirred in and the mass 
left to mature for at least 15 days when it is perfumed 
and strained through fine muslin and bottled. 

Phe use of machine and power is not essential for the 
production of snow emulsion, It is on the other hand, a 
disadvantage with certain emulsifiers. Steam and watet 
jacketed stainless steel cylindrical pans and manpowet 
for stirring are sufficient to produce a high class product. 


Cosmetic Excise Tax Collections 
Perea excise tax collections in 1952 and 1953, and 
also in January, 1954 are given in the lollowing 
table: 


1954 1953 1952 
Januar) S 8,147,000 $13,123,480 $11,547,853 
February 13,859,961 14,338,420 
March 7,805,077 7,248,879 
April 9 236,101 8.218.805 
May 9 286,470 9,174,622 
June 8,875,000 8,253,649 
July 9 996 000 9.357443 
August 5,964,000 8,849,488 
Septembei 370,000 8,523,241 
Octobe) 8,204,000 8,139,370 
Novembe) 19,912,000 7,878,976 


Decembei 536,000 10,432,117 


It may be noted that cosmetic tax collections beginning 
with September, 1953 appear to follow an irregular 
course. This is due to the change in the system for col 
lecting these taxes on a quarterly instead of on a 
monthly basis. 
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Vacuum still for separat- 
ing various components of 
essential oils. 


Concluding installment of an analysis of 


developments in 1953 . . . Essential oils from 


various sources .. . Terpenes . . . Sesquiterpenes 


PAUL Z. BEDOUKIAN, Ph.D.* 
Author of 
Perfumery Synthetics and Isolates 


Progress in Perfumery Materials III 


HE camphor tree which formerly was 
the basis of much of the aromatics industry in Japan, 
has been described in full—its subspecies, varieties and 
subvaricties. The properties of the leaf oil of each have 
Ihe Kast 


salrole tree,'" the 


from the linalool 
Kast 


were examined and a 


noted. oils 
Kast 


and the East sesquiterpene tree 


also been 


tree,! the cineole tree 
detailed report of their composition was made, 
Investigation of the high-boiling components of Fon 
mosan citronella oil showed the presence of d-citronellic 
acid and cymbopol, along with other constituents. \ 
comparison has been made of the essential oil of Tai 
wania cedar and Cryptomeria japonica. The alcohol 
fractions were similar but there was considerable varia 
tion in the sesquiterpene fractions. A study of the oil 
obtained from Japanese cinnamon (Cinnamomum 
loureiri indicated that the oil was equal in quality to 
cinnamon oil from Cinnamonum cassia. The acidic 


constituents of the essential oil were found to consist 
mainly of carvacrol, alpha thujaplicin, l-rhodinic acid 
and hinokitiol. 


folia consisted of 73 


The essential oil of magnolia salici 
©, anethole along with other con 
trunk ol 
while the 


contained 80°% cineol along with other constituents 


stituents.2°2 The essential oil from the litsea 


cubeba consisted of 60°, citronellal leaves 


® Chief chemist, Faberge, Inc 
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\nother publication reports on a study made on the 
composition of the essential oil ol Orthodon methyl 
chavicoliferum. 

Ihe properties of two essential oils obtained from 
from ‘Turk 


\chillea micrantha and Salvia triloba?’? 


ish sources were given 
Reports on Essential Oils from European Sources 
\n extensive study was made of the production of 


North Africa is 
hecoming increasingly important as a source of valuable 


lavender and lavandin in France.?°> 
essential oils, and understandably so, since the cultiva 
tion and distillation of plants is being carried out unde 
the supervision of experienced persons from France. 
Moroccan oils such as neroli, geranium, peppermint, 
Atlas cedarwood, camomile and others have been anal 
vzed. Lhe essential oil of Homalemona rubescens*!” 
was found to possess a coriander type of odor and con 
sisted of 75°% linalool.*!! The oil of Ridolfia segetum 


is reported to contain 55°, d-alpha phellandrene and 
( 


myvyristicin. 
Other articles describe the cultivation, distillation and 


»9 
> 


properties of the oil from mentha piperita as obtained 
The essential oil of Ruta 
chalepensis grown in Portugal was found to consist prin 


in France and Italy.2!* 2! 2 
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cipally of methyl nonyl ketone.*!® The oil of Mentha 
pulegium growing wild in Portugal contained over 85° 


pulegone together with some menthone and beta caryo 
phyllene. 

Detailed data have been published on the bergamot 
crops of the past two years in Italy. The characteris 
tics of the oil of Juniperus communis obtained from 
plants at various altitudes were reported in anothe) 
Italian publication.?°° 

Krom Germany ceome reports on the examination of 
the oils from Citrus trifloliata,*** Robinia pseudacacia® 
and Artemisia absinthum. The cedar oil from Spanish 
Moroccan trees was shown to be rich in cedrol whereas 
the oil from the leaves consisted primarily of d-limo 
nene.**! Many varieties of herbs are cultivated in gov- 
ernment plantations in Poland and a report was mad 
on the oil obtained from ‘Thymus.?25 A large number of 
constituents of pine flotation oil from Pinus sylvestris 
were identified in a Russian publication.**° 


Essential Oils Obtained from Other Localities 


Rosewood, Brazil's most important oil, has been re 
viewed with respect to its production, analysis and 


vields. \nother review discusses Brazilian cabreuva 
oil, a very important source of nerolidol, and the manu- 
facture of farnesol.*** Large quantities of vetivert oil 


(Vetiveria zizanioides) are produced in Brazil; condi- 
tions for its production are given in a lengthy article.**° 
The oil of Mentha pulegium from Brazilian grown 
plants contained only 99% pulegone as compared with 
16-3097 from American oil and 80-90°% from European 
plants.**° A critical study has been made of the compo 
sition of the Brazilian oil of Louro Inhamuy.2*! 
Important quantities of essential oils are being pro 
duced in the Belgian Congo. The yields, distillation, 
composition and properties of rose geranium and veti- 
vert oils, and the production of citrus oils, have been 
described at some length.?** The changes which occur 
during storage of essential oils, e.g. rose geranium six 
years old, lemongrass, peppermint and eucalyptus aged 


over lesser periods, have been examined.?** The prop- 
erties of the essential oil of Ocimum canum2** and Mi 
cromeria abyssinica B.**° grown in East Africa have 


been published in a French perfumery journal. 
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Examination of coriander oil from the ripe fruit of 
Coriandrum sativum revealed that it contained 499% 
coriandrol, of which part is in the form of esters.**° 
The plant grown in the West, when distilled in its en- 
tirety, gives an oil similar to the commercial coriander 
oil.**? The chemical composition of gum turpentine oils 
from Durango has been reported in a recent publica- 
tion.*°* A Canadian publication gives the chemical com- 
position of the oil from Abies balsamica.**° 

The oil obtained from a new physiological form of 
Backhousia citriodora found in Queensland is reported 
to contain 62-80°% of |-citronellal.**° Several Australian 
oils listed, including the Huon pine oil, leaf oils of 
Backhousia myrtifolia, Zieria smithii, and Melaleuca 
bracteata, were shown to be as effective in insecticides as 
methyl phthalate. ‘This property is attributed to the 
presence of phenol ethers in these oils.?" 

A review has been published on the production of 
English essential oils: peppermint, lavender, clary sage, 
chamomile and dill? 


Research in Terpenes 


Considerable research has been done in the past year 
of both academic and practical value. Some of the more 
important phases of research in terpene materials will 
be mentioned below. A new synthesis of lavandulol has 
been reported by two workers. They synthesized lavan- 
dulols having both the limonene and terpinolene struc- 
ture, as well as the cyclization product, cyclolavan- 
dulol.2** Lavandulol was also synthesized by other ex- 
perimenters who obtained it by the reduction of ethyl 
lavandulate.2** These authors reported the infrared 
spectra of both the natural and synthetic lavandulol. 
They also oxidized gamma cyclolavandulol with alumi- 
num isoproylate and obtained  beta-cyclolavandulal. 
This on condensation with acetone gave the lavandu- 
lidene acetone, a product related to ionones. Numerous 
other derivatives of cyclolavandulol were reported by 
the same workers.**° It is interesting to note that pseu- 
doionone lacking the methyl group in the six position, 
will not undergo cyclization, indicating the importance 
of this configuration in the cyclization of terpenes.**° A 
synthesis of allocyclogeranic acid has been reported.?** 

A study was made of the thermal decomposition 
products of l-menthyl acetate. The resultant p-men- 
thenes were subjected to a thorough investigation.*** 
The same reaction was studied by other workers.*** 
Che configuration of piperitols obtained by the lithium 
aluminum hydride reduction of piperitone was the 
topic of another paper.?°° 

On boiling ascaridole in xylene for six hours, the 
glycol anhydride is formed along with a number of 
other products.**! dl-Camphene has been converted to 
camphenilancarboxaldehyde and this in turn reduced 
to two stereoisomeric isocamphanols. The configura- 
tion of the latter was investigated.*°* It is interesting to 
note that camphor and benzyl alcohol form hemiacetal 
at low temperatures.*° 

Dihydrobicyclic terpenes are obtained by _ passing 
limonene over certain catalysts at elevated tempera- 
tures.2°* On the other hand, by controlling the experi- 
mental conditions, a wide range of terpenes can be 
formed from limonene.**® Similar experiments have 
been carried out with pinene, alpha terpineol and 1,8- 
terpin hydrate.*°°> A complete synthesis of alpha ter- 
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pinene has been accomplished. 


The configuration of 


isocamphenilanol has been studied. 

The action of chlorine on beta fenchene and the 
structure and transformations of camphene dichloride 
were reported in another publication.*°’ Similar studies 
on alpha fenchene and alpha pinene were carried out 
by the same workers." It was found that the chloro 
terpenes form Grignard compounds and can be em 
\ttempts at 
asymetric synthesis have been made by using the Grig 


ployed in various Grignard syntheses.” 


nard compound of various terpene hydrochlorides.” 

Ihe formation of pinene peroxide by the use ol 
metallic oxides has been described. Decomposition of 
the peroxide gave verbenone and verbenol.**' ‘Tert 
butyl chromate was used to oxidize terpenes at room 
temperature. Thus, pinene gave 26°, verbenone on re 
acting in acetic acid solution for fifteen days.*°° The 
various steps involved in the oxidative degradation of 
pinene are illustrated in anothet paper.?" 

Che decomposition products of 2,6-dimethyl-5 hepten 
2-ol have been studied in detail.*°? Alloocimene was 
reduced to dihydroocimene which was then hydrated to 
2,6-dimethylocten-5-2-ol.2°5 Reduction of ascaridole with 
lithium aluminum hydride gave a product which has 
been identified as cis-p-1,4-menthenediol.2% 


Sesquiter penes 


Sesquilavandulol has been synthesized and its alcohol 
cyclized with formic acid to give bicyclosesquilavan 
dulol.?*° Sesquilavdulylic acid, its cyclic product, and 
the alcohol have also been prepared.*** In continuation 
of this work, 5-methyleyclolavandulal and its condensa- 
tion product with acetone have been obtained.*** 

Some tricyclic derivatives olf caryophyllene have been 
prepared and their reactions studied.2** Additional 
proof of the nine-membered structure of beta caryo 
phyllene has been supplied.*** Caryophyllene, humu 
lene, and other sesquiterpenes have been isolated from 
the essential oil of Dipterocarpus indicus.*** An azu 
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lenic skeletal structure has been assigned to a sesqul- 
terpene isolated from the oil of Lansium annamalay- 
anum.**° Various sesquiterpenes have been isolated from 
the oil of Matricaria chamomilla and subjected to inves- 
tigation.?*° 

The unusual formulas of D & E have been suggested 
for humulene as a result of extensive studies on this ses- 
quiterpene.*** Other workers advanced the structure F 
for humulene.?** On the basis of infrared spectra anal- 
ysis, a structure has been proposed for the sesquiterpene 
calamenene.?*® Following investigations on the reac- 
tions of bisabolol and its oxide, a structure has been 
suggested for this compound.**° Other research along 
these lines includes: identification of the sesquiterpene 
fractions of oil of Populus balsamifera,?*! study of the 
sesquiterpenes of ylang-ylang oil,?*? isolation and study 
of the sesquiterpene hydrocarbons ol sweet-flag oil,23 
the sesquiterpene components ol wormwood oil?** and 


ginger oil.2*° There are also reports on the sesquiter- 


penes obtained from Piper cubeba oil.?*° 27 

Cyclization experiments on farnesylic, dihydro-alpha- 
ionvlideneacetic and dihydro-beta-ionylideneacetic 
acids, have shown that the method of preparation of 
the starting materials influences the cyclization results.**° 
Ethyl (l-hydroxyfarnesyl) acetate has been prepared 
and cyclized with formic acid. On the basis of certain 
studies, a structure has been proposed for the resulting 
bicvclic lactone.*** 

\ lengthy review article on the developments in the 
chemistry of sesquiterpene chemistry through the year 


1951 has appeared in a Russian publication.*"° 


Books 


\s in previous years, the literature inc ludes a number 
of books of interest to the perfume industry: 

Die Moderne Parfumerie*"! by F. Winter. This is the 
sixth and revised edition of this well-known book. 

Internationaler Kodex der Atherischen Ole?*? by A. 
Muller. It is similar to the companion book on Per- 
fumery Aromatics and contains much useful material 
on essential oils. 

Atherische Ole?** by R. Leimbach and K. Bournot— 
the second edition of a useful and concise book on 
essential oils. 

Laboratory Book for the Perfume Industry*** by 
O. Simon—fifth edition, a short treatise for the analyst. 

Formulary of Perfumery and of Cosmetology? by 
R. M. Gatefosse. This is the first English translation of 
the third edition of this book by the well-known French 
authority on the subject. 

Basic Odor Research Covrelation?**—Vol. 58, Art. 2. 
of the New York Academy of Sciences. Up-to-date pre- 
sentation of the problems and nature of odor by thirty- 
four specialists. 

This is the writer’s tenth annual review on progress 


in perfumery materials.?” 


Literature Cited 


194. Hirota, Perfumery Essent. Oil Record 44, 4 (1953) 
195. Hirota, ibid. 44, 167 (1953) 

196. Hirota, ibid. 44, 201 (1953 
197. Hirota, ibid. 44, 236 (1953 
198. Hirota, ibid. 44, 238 (1953 
199. Liu, Chinese Chem. Ind. Eng. 1, No. %, 55 (1950) 

200. Kato, J. Chem. Soc. Japan, Ind. Chem. Sect. 54, 520 (1951) 

201. Watanabe & Goto, Japan J. Pharmacognosy 6, 35 (1952) 

201la. Nozoe et al., Proc. Japan Acad. 27, 15 (1951) 

202. Matsuura & Watanabe, J. Sci. Hiroshima Univ. Ser. A, 16, 169 (1952) 


April, 1954 969 





totote 


te tetoto 
tototetse 
Vie who 


tot 
toto 
zs 


229 
30 


SSe4SaRe 


SUSU SUT Tt Ot abe bin he ee ee he ee 


DUR 


we 
> 


59 


SWMNNNNNNPNNNNNWNNNNNNNNWWN ld lylety yl tvety 


vt 
o— 


t 


263 


264. 
265. 
266. 
267. 
268. 
269. 


¥ 
1 


3-1 +1 -) +1 -1-1-1-1+1 


told teteboteteto 


If 


DvU& who ont 


ZHADVUsAOWe 


60. 


CHADUM OIE S 


Kato, J. Chem. Soc. Japan 54, 517 (1951 


Kato, ibid. 54, 465 (1951) 
Fujita & Ueda, ibid. 73, 287 | 
Berk, Farmakolog 21, 242 ( 
Berk, ibid. 21, 198 (1951) 


. Guenther, Drug & Cosmetic Ind. 72, 618, 692 (1953) 


Trabaud, Intern. Perfumer 3, No. 9, 10 (1953) 
Trabaud, ibid. 2, No. 7 (1952) 

Pallaud, Bull. soc. chim. France (1953) 841 
Gattefose & Igolen, Industrie parfum. 6, 305 (1951) 
Igolen & Benezet, Ann. fals. et fraudes 46, 100 (1953) 

La Face, Boll. uffic. staz. sper. ind. essenze e deriv. agrumi 22, 78 
(1952) 

Botta, Riv. ital. essenze, profumi, piante offic., olii vegetali, saponi 35, 
287 (1953 

Costa & do Vale, Noticias farm. (Portugal) 18, 19 (1952) 

Costa & do Vale, ibid. 18, 106 (1952) 

Migliardi, Boll. uffic. staz. sper. ind. essenze e deriv. agrumi Reggia 
Calabria 21, 13 (1951) 

LaFace, ibid. 22, 3 (1952) 

Ibanez, Farm. sci. e tec. (Pavia) 7, 319 (1952) 

Lutz, Ather. ole, Riechstoffe, Parfumer., Essenz. u. Aromen 2, 105 
(1952 

Franzke, Pharmazie 7, 820 (1952) 

Stahl, Naturwissenschaften 39, 571 (1952) 

Montero, Rev. ind. y fabril (Madrid) 8, 89 (1953) 

lurowska et al., Polska Akad. Umiejetnosci, Prace Kom. Nauk Farm., 
Dissertationes Pharm. 3, 129 (1951) 

Bardyshev & Livshitz, Zhur. Priklad. Khim. 25, 1289 (1952) 
Naves, Perfumery Essent. Oil Record 43, 316, 346 (1952) 

Naves, ibid. 43, 357, 393 (1952) 

Gottlieb & lachan, Anais assoc. quim. Brasil 10, 403 (1951) 

Souza, Rev. brasil farm. 31, 257 (1950) 

Naves, Bull. soc. chim. France (1951) 987 

Anon. Intern. Perfumer 2, No. 5, 3 (1952) 

Neybergh, Bull. agr. Congo Belge 43, 767 (1952) 

Rovesti, Industrie parfum. 8, 156 (1953) 

Rovesti, Ind. parfum. 7, 165 (1952) 

Miller, Proc. N. Dakota Acad, Sci. 5, 27 (1951) 

Miller, J. Am. Pharm. Assoc. 41, 598 (1952) 

lloff, Jr. & Mirov. J. Am. Pharm. Assoc. 42, 46 (1953) 

Shaw, Can. J. Chem. 31, 193 (1953) 

Penfold et al., J. Proc. Soc. N. S. Wales 85, 123 (1 
Penfold & Morrison, Soap, Perfumery N Cosmetics 25, 
Smith, Perfumery Essent. Oil Record 43, 445 (1952 
Grutter & Schinz, Helv. Chim. Acta 35, 1656 (195 
Brack & Schinz, Helv. Chim. Acta 34, 2009 (1951) 


Brenner & Schinz, ibid. 35, 1615 (1952) 
Willimann & Schinz, ibid. 35, 2401 (1952) 
Tschudi & Schinz, ibid. 35, 1230 (1952) 
Wibaut et al., Rec. trav. chim. 71, 1027 (1952) 
McNiven & Read, J. Chem. Soc. (1952) 2067 
Macbeth & Shannon, J. Chem. Soc. (1952) 2852 
Matic & Sutton, J. Chem. Soc (1953) 349 
Huckel & Schultze, Ann. 575, 32 (1951) 
Pariaud, Bull. soc. chim. France (1951) 275 
Ipatieff et al., J. Org. Chem. 17, 272 (1952) 
Pines et al., J. Am. Chem. Soc. 74, 4872 (1952) 
Ipatieff et al., J. Org. Chem. 17, 1431 (1952) 


Talukdar & Mukherji, Science and Culture 18 


, 150 (1952) 

Vaughan & Perry Jr. J. Am. Chem. Soc. 74, 5355 (1952) 
Tishchenko & Sheina, Zhur. Obshchei Khim 23, 1405 (1953 
Tishchenko & Sheina, ibid, 22, 1824 (1952) 
lishchenko & Kissel, ibid. 22, 1587 (1952) 
lishchenko & Summ, ibid. 22, 798 (1952) 
Tatibouet, Bull. soc. chim. France (1951) 867 
Suzuki, Koryo (Aromatics) No, 23, 14 (1953) 
Dupont et al., Bull. soc. chim. France (1953) 60 

455 (1952) 


Delepine & Badoche, Compt. rend. 235, 1 
Bateman et al., J Chem. Soc. (1952) 1714 

Kitaoka & Fujita, J. Chem. Soc Japan 74, 76 (1953) 
Matic & Sutton, J. Chem. Soc. (1952) 2679 


. Colombi & Schinz, Helv. Chim. Acta 35, 106 (1952) 


Kuhn & Schinz, ibid. 35, 2395 (1952) 

Vonderwahl & Schinz, ibid. 35, 1997 (1952) 

Barton et al., J. Chem. Soc. (1952) 2210 

Sorm & Dolejs, Collection Czech. Chem. Communs. 16, 653 (1951 
Rao et al., J. Indian Chem. Soc. 29, 589 (1952) 

Rao et al., ibid. 29, 620 (1952) 

Sorm et al., Collection Czech. Chem. Communs 16, 626 (1951) 
Sorm et al., ibid. 16, 639 (1951) 

Dev. Current Sci. (India) 20, 296 (1951) 

Sorm et al., Collection Czech. Chem. Communs 18, 106 (1953) 
Sorm et al., ibid. 18, 116 (1953) 

Sorm et al., ibid. 18, 364 (1953) 

Herout & Dimitrov, ibid. 18, 432 (1953 

Sorm et al., ibid. 18, 554 (1953) 

Sorm et al., ibid. 16, 268 (1951) 

Herout et al., ibid. 18, 248 (1953) 

Razdan & Bhattacharyya, Science & Culture 18. 148 
Razdan & Bhattacharyya, Current Sci. (India) 21, 68 
Caliezi & Schinz, Helv. Chim. Acta 35, 1637 (1952) 


( 
( 


- Collin-Asselineau, Compt. rend. 235, 634 (1952) 


Sorm et al., Uspekhi Khim. 22, 564 (1953) 


Die Moderne Parfumeric, F. Winter, Pp. 436 (1949). Springer-Verlag, 
Wein 1, Austria 


Internationaler Kodex der actherischen Ole, A. Mull r, Pp. 244 
Huthig. Heidelberg, Germany. 


The Ethereal Oils, Leimbach & Bournot, Pp. 271 (1951) Second Edi- 
tion 

ere Book for the Perfumery Industry, O. Simon, Pp. 131 
( 50) 

Formulary of Perfumery and of Cosmetology, R. M. Gattefosse. 
Pp 252 (1952). Leonard Hill Limited, London. England 

Basic Odor Research Correlation, Pp. 175 (1953) The New York 
Academy of Sciences, N. Y. 

Bedoukian, Am. Perfumer 61, 113, 201 (1953) 


you don’t see them, you can’t tell them. If vou 


don't tell them, you can’t sell them.—Donald M. Pat- 
fison 


270 April, 1954 


Formosa—Source of Essential Oils 


PRIMITIVE manufacturing plant in Taiwan, Fon 

mosa, using a simple process, nonetheless can boast 
efhciency in making citronella oil and a yield of two by- 
products. The essential oil is obtained by distillation 
from grass called Cymbopogan Winterianus, Jowitt, 
which is cultivated along the hillsides in the central 
part of the island. Meteorological conditions exert great 
influence on the grass’s growth, with moderate altitudes 
(1150 feet above sea level) and plentiful sunlight giving 
optimum growth. Good yields occur after two or three 
years, and replanting is done after seven or eight years. 
The grass, about 4 feet high, is harvested twice a year, 
in July and August and from December to February. 

Yield is about 2.5 per cent of the sun-dried grass, 
and amounts to 50 to 70 kilograms per hectare. Proc 
essed grass may be used as boiler fuel or in making pa 
perboard. Distilleries contain cylindrical wooden stills 
about 7 feet high and 4 feet in diameter which are 
mounted on bricks under a bamboo roof. A bamboo 
pipe from the still leads to the condensing coil and then 
to a separator where citronella oil is separated from 
water by the difference in densities. Oil consists mainly 
of citronellal and geraniol, which are used as aromatics 
in soap and perfume and as raw material for manulac 
ture of synthetic menthol, hydroxy-citronella, and othet 
esters. Production of the crude oil in 1953 was about 
1.5 million pounds, a new high since 1945. 

Lowering synthetic camphor prices in the world mai 
ket has stimulated higher production goals of refined 
natural camphor in Formosa. The government has es 
tablished 1954 goals at a little over 600,000 pounds ol 
refined natural camphor and about 530,000 pounds of 
by-products. Production rate for refined camphor in 
1953 amounted to over 575,000 pounds. ‘The six cam 
phor by-products in which production is substantial in 
Formosa are white oil, brown oil, ho oil, blue oil, te 
pincol, and pitch.—Chemical and Engineering News. 


Nose Conscious Merchants 


LACEMENT specialist Walter A. Lowen tells us 

that America’s merchants are getting more and 
more nose-conscious in an effort to step up sales. Now, 
\Ir. Lowen says, you can buy showe1 curtains perfumed 
to send forth a pleasant odor when wet. Dainty steno 
eraphers may now use perfumed typewriter ribbons, 
and even aromatic pencils. To top it off, used-car deal 
ers have discovered how to make elderly automobiles 
more attractive to buyers. They just spray the insides 
with a liquid that gives of the odor of a new car! 


Basic Research 


F every company which now has no basic research 

program would allocate a modest sum for a central 
research program, and if every company now spending 
money for basic research in its own labs would turn 
over part of the money to an industry-sponsored pro 
gram, fundamental problems which have been pushed 
into the background could be tackled and_ solved. 
Cary R. Wagner. 
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The Executive Committee composed of 

Mark K. Dresen, Townsend and Robert 

Cox and Walter Rowan critically examine 
a large tube. 


Fourth generation of family now in 
management of pioneer collaps- 


ible tube manufacturing company 


Another A. 


NOTHER milestone in the long and 
interesting history of the pioneer collapsible tube manu 
facturing company of the United States, A. H. Wirz 
Inc., Chester, Pa., took place January | of this year 
when H. Saulmir Darlington retired as president afte 
9 years of service with the company; and Mark K. 
Dresden became president and took over the direction 
of the company’s destinies. At the same time members 


Mr. Cox selects a tube from one of the display cabinets to 
illustrate and emphasize a point raised in a discussion. 
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H. Wirz Inc. Milestone 


of the fourth generation of the Wirz family came into 
the picture as officers: Townsend C. Cox Jr. and Rob- 
ert F. Cox as vice presidents and H. Walter Rowan as 
treasurer. Management of the company is in the hands 
of an executive committee comprised of Mr. Dresden, 
Pownsend and Robert Cox and Walter Rowan. Mrs. 
Annie T. 
\l. H. Paul as secretary. Mr. Darlington who has re- 


Wirz continues as vice president and Mrs. 


tired will serve as chairman of the board of directors. 

Ihe new president, Mark K. Dresden, has had an 
interesting career. He was born in Madison, Wisc. where 
his father Dr. Arnold Dresden for 18 years taught 
mathematics at the University of Wisconsin. It was at 
the University of Wisconsin High School that he ob- 
tained his secondary education, completing it at the 
George School in Bucks County, Pa. after his father 
had been made chairman of the department of mathe 
matics and astronomy in Swathmore College. Young 
\[Ir. Dresden then entered Swathmore College where he 
was on the football squad. In December 1930 he mar- 
ried Miss Alice Williamson. 

He then obtained his first job with the Scott Papen 
Co. of Chester, working in the factory until 1933 when 
he secured a position in a cigar store in Philadelphia 
at a salary of $18 per week which was soon raised to 
$22. While the pay was small Mr. Dresden feels that 
he gained much from this experience in retail selling 
which has proved to be valuable in his later sales work 
for Wirz. While he was engaged in retailing in the day 
time, he spent his evenings studying accounting as 
many other successful men have done through a cor- 
respondence school. Curiously that study led directly 
to the path which took him to the presidency because 
at the time A. H. Wirz Inc. needed an accountant. So 
he joined A. H. Wirz, Inc. in November 1934. After 
spending one month working in the metal preparation 
department he began cost accounting work under Fred 
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\. Bodie who retired in March 1936. The late Joseph 
B. Blakiston was then treasurer and sales manager; 
and, following his untimely death in 1938, Mr. Dresden 
who had served as assistant treasurer was put in charge 


of all accounting and also began devoting more of his 
time to sales. In May 1951 he was elected vice presi- 
dent and treasurer and at the same time ‘Townsend 
Cox Jr. was made assistant treasurer and Robert Cox 
was made assistant secretary. ‘This arrangement con- 
tinued until January | of this year. 

Phe company of which Mr. Dresden is now head is 
not only the pioneer collapsible tube manufacturing 
company in America it is also one of the oldest con- 
cerns in the country. In the industrial boom. that 
followed the opening of the Erie canal and the impor- 
tation of the first steam locomotive into the United 
States, a business was founded in Philadelphia which 
has developed into one of the foremost collapsible 
tube manufacturing companies in the world. In 1836 
Martin Kuemerle, a native of Knittninger, Germany, 
founded a surgical instrument and white metal special- 
ties business in Philadelphia. A little prior to that 
time August Herman Wirz was born in Zurich, Switzer 
land. After his parents took him to Vevey all trace 
of him was lost until 1854 when his name appeared in 
the Philadelphia directory as an importer of French 
goods. In 1857 Mr. Wirz married Mr. Kuemerle’s 
daughter and joined his father-in-law’s company. In 
1861 Mr. Kuemerle retired leaving the business in the 
hands of Mr. Wirz. 

Then in 1870 when Mr. Wirz was U.S. Commissionet 
to the industrial exposition in Vienna he examined 
collapsible tubes and saw how they were made. Sensing 
the possibilities of the new tubes, Mr. Wirz, accompa- 
nied by a German tool maker, brought back to this 
country plans for collapsible tube machinery; and that 
year the manufacture of collapsible tubes was begun 
in a building at 111 S. Eighth St. Philadelphia. The 
business grew and in 1876 the company moved to 917 
Cherry St. where it continued to manutacture surgical 
instruments, collapsible tubes, sprinkler tops, collap- 
sible cups and other metal specialties. Gradually the 
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An Informal Conference on sales promotion with David 
Ullman of the Roland G. E. Uliman Organization and 
the Executive Committee. 


surgical instrument business was supplanted by othe 
lines and in 1885 the company concentrated on col- 
lapsible tubes and sprinkler tops. 

Henry M. Wirz, grandson of the founder, who was 
born in 1859, entered the business in 1882 and became 
head of the company when his father died in 1886. 
When Henry M. Wirz died in 1909 he was succeeded 
by his son A. Herman Wirz. Under the latter’s man- 
agement the collapsible tube business became of pri- 
mary importance and in 1914 the plant was moved into 
its new building in Chester, Pa. ‘The same year the 
company was incorporated. In 1915 the first decorated 
collapsible tubes were made. ‘The company thrived and 
a second building was added in 1918 and a third in 
1928. A. Herman Wirz died in 1929 and was succeeded 
by H. S. Darlington as president. In the 39 years that 
Mr. Darlington has served the company nearly com- 
plete mechanization of tube manufacturing has been 
achieved and plastic compression molding was begun 
in 1942. Since then injection molding has ben added 
for moldng small pieces such as applicators etc. Be- 
cause of the increasing sales in the mid western area 
a branch plant was established in Carrollton, Kentucky 
close to Louisville, Cincinnati and other large mid- 
western cities. ‘The company has also done consider- 
able research on aerosols. All told the plant at Cheste1 
has been extensively modernized with automatic dry- 
ing and conveying systems. The method of inspection 
has been revamped and a quality control department 
has been established which attempts to look at the 
quality of the products turned out through the eyes of 
consumers. Statistical quality control methods are em- 
ployed. Relations with employees are a notable factor 
in the success of the company over the years. The 
company has an impressive list of long term employees 
who are presented with service awards and who benefit 
from a profit sharing plan which the company main- 
tains. An instance of the feeling that each one is a 
part of the organization was furnished when Charles 
Hax, who was told at the end of 1953 that he should 
retire after 71 years of service with the company, com- 
mented “When I was hired by August H. Wirz I was 
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told and led to believe that this was a permanent posi 


tion.” It was the only place he had ever worked and to 
him it was like home. As he is in his eighties he grace 
fully the 
management. 


retired and was honored on the occasion by 

\s to the future Mr. Dresden is optimistic. With a 
new branch factory in Kentucky and five branch offices 
strategically located in the United States and Cuba he 
feels that the company is well equipped to continue 
that been associated with the 


the service has always 


company, 
Mr. itself. His 
secondary hobbies are found in attempting to play 


Dresden’s chief hobby is business 
goll and in hunting deer and small game. He lives 
near Media and has two sons and a daughter. His older 
son Kenyon is a senior in Colgate University and his 
younger son Charles is a paratrooper in Japan. His 
\lice is a student in high school. Mr. Dres 


den also finds time for civic work. He served as presi 


daughter 


\Mianutacturers Assn. tot 
five years. He was chairman of the Wm. Penn District 
\lanu 
facturers Association; is vice president of the Board 
of Managers of the 


dent of the Delaware County 
of Boy Scouts; is a director of the Pennsylvania 
has 


the Coast 
Guard Auxiliary. Also he was appointed by Gov. Ed 


Chester Hospital where he 


served for ten years and he is a member ol 


ward Martin, now senator, a member of the Board ol 


Public Assistance. 
Package Limitations 


a manufacturer of packaged products, you have 


A 
probably that 


thing about packaging. 


discovered everybody knows some 

Friends will neglect their businesses to tell you how 
to package your product. Package Design Specialists 
you never heard of will voluntarily explain what ts 
wrong with any packaging effort you may make. Pack 
aging 


> > 


publications will point out wonderful sales in 
creases directly traceable, of course, to an improved 
container, or label, or closure. 

It isn’t likely that you lack advice. Nothing daunted 
we hasten to add our own: 

“Base your package design on something more sub 
stantial than enthusiasm. Be practical. Don’t use trick 
containers. Keep your package as honest in appeat 
ance as it is honest in contents. 

‘Believe in your package, but respect its limitations. 
\ package cannot improve the quality of your product. 
Nor will it in any way make up for incompetent sales 
lack 


of advertising. Those things you must provide yourself. 


organization, poor distribution, careless service, o1 

‘An improved package will increase sales ves! 
But only when aided by every other contributing fac 
tor.”—Phoenix Flame. 


There is no dentifrice on the market that can stop 
all cavities but 60 per cent of tooth cavities can be pre 
vented by regula Dr. Walter B. Elyers, 
Bristol Myers Co. 


brushing. 


People who throw dirt always lose ground. Hough- 
ton Line. 
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How Pure is Pure? 
\V ARK ‘TWAIN’s observation about 
1 that everybody talks about it but 


anything about it—applies, in a way, to chemical pur- 
ity. 


the weather 


nobody does 


Everyone talks about it—in fact, one of our oldest 


chemical designations is something called ‘chemically 
pure’—but just what do the various “purities” really 
mean? 

Keeping an eye open for heated replies. The Labora- 
tory wades through the multitude of terms, suggests 
that “purity” can be sorted out into six degrees as de- 
the the chemical in the 


termined by function of 


laboratory. 


NUMBER ONE degree of purity belongs to the primary 
standards, chemicals which by virtue of their high pun 
ity (a result of their inherent chemical characteristics 
as well as their careful preparation) can be weighed 
out directly tor determining the amount of active in 
gredient in a solution of unknown strength, or for pre 
paring a solution of the substance in a desired strength. 

Thus, primary standards have the same function as 
the irido-platinum standard meter: they are, today, ul- 
timate standards for measuring. ‘These chemicals not 
only come with a lot analysis of elements, but also a lot 
assay (the percentage of the compound that is present) 


that is, at the very least, 99.95 per cent. They are avail- 


able from the National Bureau of Standards, and 
with NBS certification—ftrom a few chemical firms as 
well. 


NuMBER TWO degree of purity belongs to the sev 


eral hundred chemicals called reagents, chemicals 


which meet specifications designed to permit use in 
quantitative and qualitative analysis. These are found 
in two forms—(l) “lot analyzed” reagents, 1.e., where 
is analyzed and the actual amount 
. 0.0005 per cent,” 


where 


each individual lot 
of impurity reported as “arsenic 


and (2) 


“maximum impurities” 


reagents, 1.€., 








“Do you have an after-shave lotion that smells like trout; my wife 
thinks that | have been on a fishing trip.” 
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LANOLIN CHOLESTEROLS in their 


most active form. 


The Amerchols are safe, non-ionic, 
natural EMULSIFIERS, PENETRANTS 
and EMOLLIENTS. They will help you 
achieve superior cosmetic and phar- 
maceutical formulations by markedly 
improving stability, texture, appear- 
ance and effectiveness. 


An Amerchol such as the multi-sterol, 
liquid Amerchol L-101 enhances soft- 
ening, penetrating and spreading 
activity while holding desirable mois- 
ture to the skin. The surface active 
Amerchols function at the interface in 


oil-in-water emulsions to bring about 
these unique effects. 


The Amerchols are ideal ointment 
bases since they are stable, induce 
rapid drug release, and promote 
optimum healing rates. 


WE KNOW OF NO CASE OF AN 
ALLERGY DUE TO AN AMERCHOL. 


ae estes tt) ed ce) eB) 


MILLTOWN © 


technical literature and suggested formulas. 


INCORPORATED 
NEW JERSEY 


Write on your business letterhead for 
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impurities appear as “arsenic . maximum: 0.001 per 
cent.” (In the latter instance, the arsenic may even be 
0.0004 per cent, but, of course, the analyst has no tang- 
ible figure to put his finger on other than the guaran- 
teed limit of 0.001 per cent.) 

In these two groups—the primary standard, the re 
agent—specifications have been prepared by the Com- 
mittee on Analytical Reagents of the American Chemi- 
cal Society for 187 of the most commonly used items. 
Establishment of these A.C.S. specifications marks the 
turning point in the history of chemical purity and too 
much praise cannot be accorded the work of the So- 
ciety’s tireless committee. 

Manufacturers of “A.C.S.”” chemicals check each lot in 
the control laboratory and only place “A.C.S.”” on the 
labels of those lot chemicals meeting the Society’s pub 
lished specifications. 


NUMBER THREE degree of purity is shared by the 
terms “highest purity” and “chemically pure.” Both are 

let’s face it—misnomers, and should always be used 
with quotation marks to show that they are merely de- 
scriptive phrases adopted through the years. 

“Highest purity” is a term used by manufacturers fon 
organic chemicals they have purified to as great a de 
gree as they find practical; the purity is usually deter- 
mined by melting-points or boiling-points. Such reagents 
should be analyzed by the chemist prior to use in most 
analytical work. 

“Chemically pure,” once the aristocrat of all purity 
designations, means only that the purities present are 
“more or less’ within reasonable limits for use as re 
agents. Interpretation of what this involves varies from 
company to company, and “C.P.” chemicals should be 
analyzed by the chemist if he is engaged in analytical 
or impurity-sensitive developmental research. 

Since the advent of the A.C.S. specifications, we sec 
little reason why the term “C.P.” shouldn't be quietly 
put to death. 


NUMBER FOUR degree of purity is shared by “U.S.P.” 
and “N.F.”’ designations. Although some items here may 
be even more impurity-free than items in the higher 
categories, the important thing to remember is that in 
these categories chemical purity is only incidental. In 
other words, these terms are more concerned with 
whether the concentration of impurities is harmful to 
life. Thus, although the United States Pharmacopoeia 
and the National Formulary are invaluable (indeed, they 
are legal compendia), “U.S.P.” and “N.F.” should nevet 
be confused in function with “A.C.S.” 


NUMBER FIVE degree of purity belongs to chemicals 
labeled purified or practical or “pure.” These chemicals, 
the workhorses of the laboratory, can be used in the 
synthesis of other chemicals of greater purity, but puri- 
fication and analysis are called for before their use as 
analytical reagents, unless they are known to be free of 
the elements that interfere with the analysis in ques- 
tion. (For certain analyses where reagents are not 
available, NUMBER FIVE chemicals can be used if a 
blank is run.) 


NUMBER SIx degree of purity belongs to “technical” 
chemicals—the highest-grade commercial (as opposed 
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to laboratory) chemicals. They are generally used only 
in manufacturing. (Note: some firms use the term ‘‘com- 
mercial” for the NUMBER SIX group.) 

There are, of course, many other categories, which 
concern chemicals of special application—like the “‘po- 
tency reference standards” of the United States Phavr- 
macopoeia and the National Formulary (to fill the time 
lag between the development of medically useful drugs 
and the perfection of methods for their chemical analy- 
sis), and the standards of the Association of Official 
\gricultural Chemists, the American Society for ‘Test- 
ing Materials, and others. 

What does the future hold for chemical purity? The 
trend—as instrumentation increases in sensitivity and 
speed—will be towards ever greater specification, more 
detailed analysis of traces. (Already, many items in the 
Fisher Certified Reagent line—a comprehensive line olf 
lot-analyzed reagents—not only meet but exceed A.C.S. 
specifications.) 

One East Coast research director we quizzed had an 
interesting things-to-come comment. “Some day,” he 
said, “I'd like to see all chemicals in three grades 
reagent, laboratory and commercial—and with a lot 
analysis for each. Now that would be a chemist’s 
utopia!” ‘To which we say, Amen. 


Climate and Skin Diseases 


Y moving to a sunny, mild climate one may olten 

cure a chronic skin ailment, provided that the pa 
tient doesn’t take his troubles with him, according to 
Drs. Leslie Smith and Henry Garrett dermatologists of 
| Paso, ‘Texas, in an article in the American Medical 
\ssn. Archives of Dermatology and Syphilogy. 

Some cured patients give so much of the credit fon 
their cures to climate that they lay a foundation for the 
development of keratoses and skin cancer by becoming 
sun worshipers, the doctors warn. 

\ctually, “change of emotional environment, more 
rest and relaxation, and slower tempo of life are equally 
When 
brought their major emotional difhculties with them to 


important” in effecting the cure. patients 


the sunny climes, they didn’t fare so well. 


Vanilla Bean Imports 
in 1953 


YUPPLEMENTING the report in the February issue, 
page 100, of U. S. Imports of vanilla beans, the 
complete figures lor 1953 are: 


TOTAL FOR 1953 LBS. DOLLARS 

January 165,650 $ 423,550 
February 159,469 456,286 
March 230,691 734,943 
April 167,205 554,895 
May 63,222 207,963 
June 126,491 433,649 
July 125,548 447,683 
August 135,793 499,352 
September 168,521 666,373 
October 100,317 415,749 
November 119,808 493,811 
December 141,704 665,886 
TOTAL— 1,704,419 $6,000,140 
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The MODIFIED LANOLIN with new 
properties. 


Modulan is chemically treated lanolin 
containing all the constituents of lan- 
olin modified by a unique treatment 
to impart NEW and VALUABLE 
PROPERTIES. 


Modulan forms clear solutions even in 
cold mineral oil and deposits hydro- 
phobic, emollient films on skin and 
hair. These desirable protective films 
are waxy rather than tacky and are 
very pleasant to the touch. 


Modulan is extremely hydrophobic — 
does not form greasy emulsions and is 
practically odorless. CLINICAL INVES- 
TIGATIONS HAVE INDICATED THAT 
IT IS HYPO-ALLERGENIC. 


Because of its solubility in mineral oil 
and its outstanding compatibility with 


oil-in-water emulsions and with soaps 
and shampoos, Modulan is particularly 


recommended for use in creams, 
lotions, baby products, hair prepara- 
tions, make-up, and ointments. 
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for Improving Production 





Mixer for dry and wet materials 


New Industrial Mixer 


A new industrial mixer designed 

handle both heavy dry and wet 
materials is available for immediate 
shipment in the ton and ton and a 
half sizes for use in soap, pharma- 
ceutical and other plants where a 
heavy duty mixer is required, is 
announced by Rapids Machinery 
Co. The mixing action is due to the 
continuous scooping, sweeping ac- 
tion of the patented mixer arms 
and blades so spaced that they as 
sure every particle of material will 
be included in the mix. A 2-ton 
industrial mixer is also available for 
mixing heavy dry material. 


Colloid Mills 


rhe new mixing, dispersing, 
emulsifying and homogenizing de 
vice known as the ultra turrax col- 
loid mill, manufactured in West 
Germany by Janke & Kunkel is 
sold exclusively in the United 
States by the Chemical Products 
Div. of Cartrite International, Inc. 
The efficiency of the new device is 
said to be due to the complex. ac- 
tion of hitherto unknown high fre- 
quency shock and impact effects as 
well as the cavitation produced in 
the supersonic frequency range by 
the simultaneous action of high 
frequency hydrodynamic potential 
gradients and effect turbulence oc- 
curing inside the vortex chamber 
of the colloid mill itself. 


Folding Trucks 


Folding trucks which collapse 
flat and are easy to carry in any 
car for the use of salesmen, serv- 
icemen and others are offered by 
the Federal Cash Register Co. Al- 
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though the trucks were developed 
for sales and service the company 
states that they are equally popu 
lar and useful for offices, factories, 
sales floors, etc. 


Filling and Packing Machines 


A new line of German-made 
semi-automatic and automatic fill- 
ing and packing machines and a 





Filler 


line of automatic cartoning, check 
weighing, stoppering and sealing 
machines has been added to the 
line of machines handled in_ this 
country by Alfred Hofmann & Co. 
The new machines are manufac- 
tured by Hofliger & Karg in West- 
ern Germany. Full details about 
the interesting new developments 
in the foregoing machines will be 
supplied on request. 


Non-Free-Flowing Materials 


The solution of the problem of 
feeding non-free-flowing materials 
may be had by the employment of 
the Com-Bin Feeder, according to 
the Pulva Corp. It is able to satis- 
factorily handle a wide range of 
difficult to feed materials, the com- 
pany states. Free testing service is 
offered and rental units are offered. 


Roller Tube Cultures 


A compact new rotor unit for 
roller tube cultures is offered by 
Microchemical Specialties Co. The 
driving mechanism is integral with 
the rotor supports and indexes the 
reel at one revolution per six min- 





Roller unit for tube cultures 


utes. The reel holds 94 culture 
tubes in five concentric circles. It 
is pointed out that the unit provides 
the advantage over usual methods 
of accommodating larger — tissuc 
mass; allows easy medium. studies 
and permits radioassay of tracers 
through the culture tube. 


Processing Literature 


Weights and measures case refer- 
ence book through July 1952 court 
decisions, is the subject of circular 
540 of the National Bureau ol 
Standards. It contains 97 pages and 
is bound in buckram. Copies are 
sold by the Government Printing 
Office for $1.25. 


The danger of flash fires where 
chemicals are used solvents and 
its elimination are covered in a 
leaflet issued by Paul O. Abbe Inc. 
What causes static fires, grounding 
the worker and the effect of hu- 
midification are discussed, 


Liquid processing equipment 
made by the Alsop Engineering 
Corp., Milldale, Conn., is fully de- 
scribed and illustrated in a new 
32 page catalog which may be had 
for the asking. It describes the com- 
pany’s entire line of stainless steel 
filters, mixers, tanks and pumps. 

The catalog also expl iins the serv- 
ice of the company’s engineering 
staff in designing special units 
which might be required to fit the 
customer’s specific job. 


The flame resistant hydraulic 
fluid, Lindol HF, promotes plant 
safety and personnel morale accord- 
ing to the makers Celanese Corp. of 
Americ: a. The product is described 
in an 8-page leaflet. 
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SHULTON 


...the world’s 
largest 


producer 


oy 


Heliotropine 


SHULTON 
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* Rhodinol Shulton 


. . and from Shulton research, these completely new products 


Vanitrope (propenyl guaethol) 
Geranic Ether ¢ Floralizer No. 12 


Heliotropine Liquid 


, 
maces 
a oo 


for use in the aromatics and flavoring industries: 


also producing other fine chemica 
yy new techniques ivaing: 
* Eugenol USP * Benzyl Alcohol NF 
* Iso Eugenol * Benzyl Benzoate USP 





Samples and price schedules 


available on request. 


SHULTON, Inc. 


FINE CHEMICALS DIVISION ° 630 FIFTH AVENUE 


NEW YORK 20, N.Y. 
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The latest creation of Florasynth for those 
progressive manufacturers seeking 
fresh meaning and new loveliness in their 


perfumes, cosmetics and cosmetic products. 
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New Products and Developments 


Reducing Heat and Sun Glare 


The use of No-Glare on. sky 
lights and windows shuts out glare, 
keeps plants cooler and admits 91 
per cent of natural light according 
to The Skybryte Co. Summer heat, 
it is claimed, is reduced 15 pet 
cent. It is available in light blue, 
light green or white and is applied 
by spraying or brushing on and is 
said to stay on from season to sea- 
son, and may be removed with hot 
water and a stiff brush. 


Free Loan 16 mm Sound Films 


A list of free loan 16 mm. sound 
films has been compiled by the 
Princeton Film Center Inc., Prince 
ton, N.J. Many are in color. The 
motion. pictures are suited fon 
clubs, colleges and industrial au 
A wide range of subject 
matter offers timely and interest 
ing program material. Requests 
from users could be sent directly 
to the Princeton Film Center. 


cliences. 


Cap with Polyethylene Liner 


A patented, plastic screw cap 
with a polyethylene cone liner for 
glass, metal or plastic containers is 
offered by the Poly Seal Corp. It 
is designed to eliminate trouble 
leakage, evaporation, con 
tamination, binding and back-off. 


some 


Pin-Needle Extract from Gastein 


Pine needle extract from the 
abundant pine trees of the area of 
the famous spa of Bad Gastein, in 
the heart of the Austrian Alps, is 
imported into the United States by 
Frederick C. Kramer. It is offered 
in green transparent cellophanc 
packages containing ten individual 
vials with contents for one bath 
each. Bulk packages in solid form 
and highly concentrated liquid ex 
tracts will be placed on the market 
shortly. 


Blacklight Lamps for Inspection 


\ new line of blacklight (long 
wave ultra violet) tubes and fixtures 
lor use in difficult inspection pro 
cedures, in flaw detection, control, 
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processing, for invisible marking, 
coding and other manufacturing 
operations is announced by Ultra 
Violet Products Inc. Complete in- 
formation about the lamps to- 
gether with a bulletin will be sent 
on request. 


Clear Atmosphere for Laboratory 


Nothing has as vet been in- 
vented to take the place of the 





Air filtering unit 


nose to recognize and classify 
odors. If a perfume laboratory is 
not kept completely neutral a_be- 
wildering confusion of fragrances 
makes accurate appraisal almost 
impossible. By filtering the ail 
through activated carbon, as_ is 
done in the perfume department 
of the Lever Bros Co. Research 
Center, no odors can linger be 
cause the air is cleared away every 
few minutes by being filtered 
through activated carbon the Con- 
nor Engineering Corp. reports. In 
the accompanying photograph the 
side of the casing has been re 
moved to show the unit. 


Trade Literature 


Typical applications tor five ba- 
sic groups of products made by 
the Pennsylvania Refining Co., 
Butler, Pa. together with descrip- 
tive data and specifications are 
given in a new 4-page bulletin on 
Penn-Drake specialty petroleum 
products which may be had for the 
asking. The products are white 
oils in a complete range of U.S.P., 
N.F. and technical grades; petro- 
latum in all grades and colors: 


odorless solvents; petroleum sul 


phonates and soluble oil bases 
which are compatible with a wide 
range of petroleum oils. 


Up to date information about 
the importation, processing and 
use of gum karaya is contained in 
a new technical service bulletin is- 
sued by Morningstar-Nicol, Inc. 
natural gum department, which is 
available on request. One of the 
striking advantages claimed for 
Morningstar gum Karaya is its abil- 
ity to gel in cold water. When used 
as an emulsifying or thickening 
agent this feature tends to improve 
the stability of liquid and semi- 
liquid products in which it is used. 


Perfume Specialties for Industrial 
1 pplications is the title of a booklet 
issued by Polak & Schwarz, Inc., 667 
Washington St., New York 14, N.Y. 
It lists a number of mask odors, 
neutralizers, odorants and indus- 
trial perfume oils suitable for vari- 
ous products. Recommendations 
for their use as well as solubility 
and other technical data are in- 
cluded and suggestions are given 
for many new applications for in- 
dustrial perfumes. 


One of the most attractive raw 
material catalogs that has been pro- 
duced by an American company is 
the new loose leaf catalog issued by 
the Export Dept. of van Amerin- 
gen-Haebler Inc. 521 W. 57 St. 
New York 19, N. Y. The book has 
a permanent binding and sections 
will be added from time to time 
covering various perfume uses. In 
addition to prices and descriptions 
of many of the company’s prod- 
ucts it contains technical hints for 
the manufacturers of perfumed 
products. 


Four booklets have been issued in 
English by Dehydag, Deutsche Hyd- 
rierwerke of Dusseldorf, Western 
Germany, which may be obtained 
from the sole distributors of the 
company, Fallek Products Co., Inc. 
The booklets are: Cosmetic bases, 
12 pages; Suggested Formulas for 
Pharmaceutical Ointments, 16 
pages; Biological Basic substances 
for use in Pharmacy, 12 pages; and 
Suggested Formulas for Cosmetic 
Preparations, 20 pages. 
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Bringing the harvest 


to the distillery 


Loading the flowers 


into the stills 


2 
f > ertrand aaa Oe meld) 
entire range of floral 
absolutes, resinoids and 
essential oils. We welcome 


your inquiries on any specific 


product or process. 
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Harvesting the flowers 


OILS OF 


} 


A 


FROM OUR 


REVEST 
PLANT 


BASSES-ALPES. FRANCE 


Distillation in process 


Removing the spent 
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Bertrand Fréres, Inc. 


443 FOURTH AVENUE NEW YORK 16. NEW YORK 


The American Perfumer 








| Which one is the SALESpackage ? 

















{ 
: Lt 
deonk 
ii. : 
rr cl 
Le Hert 
pepee Her 
+++ rt 
| Corr 
| “TER 
see 
ro 
i 
| The answer has to be: 


— m 
D 
; 3907 rt 
a + | ) 
pop ALTE CER as) 
' 2 cP aA) 
j + - pret? 
' a OA rs 
' . mee 2 ? 2 
+ Lid ee 
@ Dae 
duce = teeth. we 
PRs Oo 2 - 
—_—— 
peice not 
+ 


But few product problems fall 
into one exclusive category. 
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The Owens-Illinois method of 
systematic exposure of packaging 
problems to the engineer, the 
designer and the marketer yields 
an impressive consistency in 
producing top packaging values. 


Pa 


“> 


To 
: 

er 

Se had 


Or the package with adwantages for the 
natailer, ov in ackual consumption ? 


DURAGLAS CONTAINERS O WENS -TLLIN OIS 


AN (1) PRODUCT GENERAL OFFICES + TOLEDO 1, OHIO 
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Looking for just the right odor? Looking to save? 
Orbis will do both for all your perfumed products. 
Try Series No. 300, any odor, and see how Orbis 
helps you keep quality as you cut costs and please 
customers. Samples gladly sent to manufacturers. 

Write today for the Orbis catalog of scents that 
mean business . . . and more of it. 


CHOOSE FROM THESE ORBIS ODORS AT THE 
LOW ORBIS PRICES 


Bouquet CH Gardenia Millefleurs 
Bouquet TB Heliotrope Muguet 
Bouquet Kashmiri Honeysuckle Narcisse 
Carnation Jasmin New Mown Hay 
Chypre Jockey Club Rose 
Cologne Lavender Sweet Pea 
Divinia Lilac Violet 
Florida Wistaria 
PRICES ALWAYS UNIFORM 

25 and 50 Ib. lots.......... $3.00 per Ib. 

oo EET 3.15 per Ib. 

PE Chiecnccunees 3.25 per Ib. 
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F An ORBIS Series NO. 300 Perfume Concentrate 


OTHER ORBIS PRODUCTS 


ESSENTIAL OILS AROMATIC CHEMICALS 

PERFUME BASES COSMETIC RAW MATERIALS 

FRUIT FLAVORS WATER SOLUBLE GUMS 
OLEO RESINS 


PRODUCTS 
oe CORPORATION 
NEW YORK 
CHICAGO 601 W. 26th STREET 
BOSTON NEW YORK 
MEMPHIS 
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Escapade toilet water ard perfume 


SHULTON, INC, announces the debut 
ol its new Escapade scent line on 
May 1. In a large size and a purse 
size carrier deluxe package, the 
fragrance will also be available in 
Foilet Water and Stick Cologne 
Concentrate. Retail prices of the 
new Escapade tragrance line are: 
perfume, 34 07., 515; toilet water, 
314 o7., $1.50; Stick Cologne Con 
centrate, Sl; and Perfume Minia 
ture Package, a purse flacon with 
satin carrier in gilt box at $2. A 
number of fashion and tie-in pro 
motions have been planned by such 
magazines as Harper's Bazaa) 


cory introduces Creamy Skin Pei 
lume, perfume in a creamy bas« 
which ts said to make it cling 
the skin and retard evaporation. .\ 
special package consists of Air-Spun 
Face Powdei with fragrance 
matched Creamy Skin Perfume 
Purser and sells for $1.50; a % 
ounce size of Creamy Skin Perfume 
sells for $1.85. 


to 


LENTHERIC Introduces its new Stay 
Put lipstick shade, First Robin, to 
gether with a sample of Miracle 
Perfume, at $1 together. Its Sta-Put 
lipstick together with a Red Lilac 
Perfume sample bottle are also a 
Sl combination. 


FUSSY COSMETIQUES presents foun 
fragrances at half price during its 
annual summer cologne promotion, 
together with four matching dust 
ing powders also at half price. From 
May 27 through August 531, the 
regular 8 oz. $2 size of the colognes 
will sell for $1 and the 7 oz. $2 size 
et the dusting powders for $1 also. 
Bottle will be new, clear round 
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glass, decorated with ceramically 
fred white polka dots, and white 
plastic cap; the dusting will come 
in a new octagonal powder box, 
also with polka dots. 


NORTHAM WARREN CorP. claims the 
biggest color promotion — eve 
launched for its new Cutex “cute 
tomata,” its new spring color in 
Chip-Pruf polish and Stay Fast lip 
stick. A fashion tie-in has been a1 
ranged with Cole of California, as 


‘cute tomaia 





“Cute tomata’’ displays 


well as with Bonart Handkerchiel 
Co., Herbert A. Goldberg bags and 
hats, Flower Classics, Inc. with a 
Cute Tomata artificial rose, Crown 
National Plastikweai 
Fashions, Inc. plastic raincoats and 
beach bags. Full page color ads 
will be featured in leading national 
magazines and the promotion will 


goave 
Luggage, 


be further backed by a newspaper, 
IV and radio campaign. It will also 
feature a “cute tomata™” contest, 
with, as first prize, a Hillman Minx 
Convertible car, a coast-to-coast 
week's vacation via American An 
lines, and a three-day guest visit to 
Paramount Studios. Two runner-up 
prizes will also be awarded. The 
“cute tomata” packages will be fea 
tured in a counter display unit. 


IWELVE COSMETIC and drug con 
cerns are undertaking a cooperative 
“Savings Carnival” merchandising 
promotion through 10,000  partici- 
pating drug stores. The concerns 
are: Bourjois, Inc., John H. Breck, 
Inc., Lever Bros., Hazel Bishop, 
Inc., Jules Montenier, Inc., Liqui- 
net Corp., McKesson & Robbins, 
Northam Warren Corp., Pepsodent 
Co., Weco Products Co., Wildroot 
Co., and J. B. Williams Co. Con- 
sumers will be offered special sav- 
ings on merchandise of the 12 par- 


licipating manufacturers. Purchase 
ol one deal of each of the manu- 
lacturers makes a store eligible to 
participate in the promotion, built 
around 19 nationally advertised 
items, and backed by motion dis- 
plays lor counters, window banners, 
store streamers and product post- 
ers. Purchase of one deal of each of 
the manufacturers makes a store 
eligible to participate in the promo- 
tion. 


PFUME LABS. offers a self-demon 
strating display lamp to show its 
Plume in action. Pfume is an 
aromatizer that fits all light bulbs, 
without taking the light away, ac- 
cording to publicity releases. The 
heat vaporizes the area with a 
fragrance or deodorant. The dis- 
play, aimed at impulse buying, uses 
a wrought iron lamp and bulb, and 





Atomizer operates on bulb 


mav be used in window or on coun- 


ter. It holds the cellophane pack- 
aged atomizer and three Pfume 
discs, which retail for $1; refills are 
three for 50 cents. 


CARYL RICHARDS, INC. has launched 
a general and women’s magazines 
advertising drive for its professional 
beauty salon line called “Just Won- 
derful.” comprising cold wave, hair 
cream and shampoo products. 


HOUSE OF TANGEE offers an “844 
deal,” a mounted card in four 
colors, holding eight $1 lipsticks, 
all different shades, to the retail 
trade for $4. 
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EXOTIQUE #6270 
A heavy, lasting Oriental extremely 
powerful and cloying. 







BOUQUET ‘‘D’’ #7618 
Imparts a delightful effect and lasting freshness. 
Clear topnote retaining full-bodied odor. 





JADENE #7620 


| Full fragrance reminiscent of night blooming 
» Jasmine combined with Gardenia. 


LEADING THE PERFUME PARADE 


Penick Perfume Compounds when used as bases for your new 
odor creations or to supplement your present odors will assure 
them of being out in front! They will guarantee shelf-life and 
customer appeal. Blended from the finest oils, aromatics, 
and fixatives, they are triumphs of the perfumer’s art. 


SOIE VERTE #7631 
An artful blending of Bergamot, citrus and 
aldehyde notes. An unusual bouquet. 





FLORAL BOUQUET #7653 
This bouquet is an unusual floral note 
for perfume and cologne. 





BOUQUET PERFUME OIL *7677 
A retentive floral composition particularly 
useful in creams and lotions. 





Investigate Penick perfume bases — over 3,000 to choose from. Test them for 
yourself... a request on your letterhead will bring you samples. Write Dept. 8 


Distillers of Rare and Quality Essential Oils — Manufacturers of Aromatics 


S. B. PENICK & COMPANY 


50 Church Street, New York 8, N.Y. 735 West Division Street, Chicago (0, Ill. 
Telephone COrtlandt 7-1970 Telephone MOhawk 4-565! 
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FLOWER of the Month 
April—Sweet Pea 
Daisy 
May—Lily of the Valley 


9 Hawthorn 


MAYBE 
YOU 
KNOW 
HIM 


USSELL EDWARD BULL wasted no 

time in deciding his profession. The day 
after his graduation from St. Louis Univer 
sity with a B.S. in Commerce, he started 
calling on the trade.” Since then, with only 
one interruption—a four-year “hitch” in the 
Navy spent at sea—selling has been his wa 
ot life. Says Russ: “The old philosophy that 
man does not live by bread alone’ best de 
scribes the real sense of personal satistaction 
I receive from my work of helping to solve 
my customers’ problems. My prescription 
For the finest see Fritzsche I proudly 
all these customers my friends. They're in 
the Corn Belt of South Dakota, Nebraska 
lowa and Missouri; in the agricultural and 
industrial plains of Oklahoma and Texas 
and in the fertile delta of Louisiana and Mis 
SISSIPpI My lite is complete with five 
typical American youngsters and a devoted 
wite who makes them behave. Someway 
somehow I manage to squeeze in a little time 
tor my pet diversions: my gardens and golf 
clubs.” That, in part, is Russ Bull, Fritzsche 
representative operating out of our St. Louis 
office. For the rest—his warm personality, 
his sincere, understanding and practical ap 

oach to each customer's problem, and his 
fine interpretation of the word service 
these are the things that have established 
him as a salesman par excellence in the 


tough field of competitive selling 











ITH all its centuries of experience and all its accumu- 


lated skills, perfume science has never devised any substitute for 
the “nose” test as an aid in the formulation and pertection of a 
fragrance. It is his extrasensory perception as well as his artistry 
in the manipulation of ingredients that enables the fine creative 
perfumer to endow his fragrance products with appealing 
beauty, balance and personality. Perfumes produced in the 
Fritzsche laboratories are developed under the constant super- 
vision of experts and it is upon this age-old “nose” test that they 
rely for the refinements of formulation that determine the su- 


periority of their finished products. 





FRITZSC eatin 


pera pcoerer enna soanisacatoant 





PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW ae 11, N. ¥. 


BRANCH OFFICES avd *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Ulinois, Cincinnati, 
Obi Cleveland, Obio Los Angeles, California. Philadel phia, Pennsylvania, San Francisco, California, 
St. Louis, Missouri, “Toronto, Canada and * Mexico, D. F FACTORY: Clifion, N. ] 





RECOMMENDATION 
of the Month 


rhis is a fragrance designed for 
creams—a_ very special, very 
lovely fragrance embodying rose, 
lily and lilac with a strong 
backing of ylang for top note 
and coverage. The proportion- 
ing and blending of these 
florals with other trace elements 
has resulted in a_ delightful, 
new perfume—soft and appeal- 
ing—which we highly recom- 
mend for all types of creams 
The price: $12.50 per Ib. Write 
us for sample of FLOWER 
BASKET .. . . or use coupon 





ONE PRODUCT .... 
OR A COMPLETE LINE 


Our organization is geared to assist any man 
facturer in the development of tragrance 
products, whether it be for a single item of 
an entire line. Large establishments, unta 


miliar with the toilet goods tield, but seekin 


to broaden their markets by the addition ot 
their own private label perfumes, cosmetics 
or other totletries, can have all of their prod 
uct-development and laboratory work capably 
handled by owr experts. Small manufacturers 
who lack the necessary laboratory and tech 
nical facilities will tind our assistance invalu 
able. Therefore, if you are considering pro 
duction of any kind of fragrance product, our 
perfume development division can render ye 
whatever creative laboratory assistance your 
problem may require. We cordially invite 
your mquiries 


CREATORS eof MADE-TO-ORDER FRAGRANCES 
for PERFUMES, TOILETRIES and COSMETICS 


ODORANTS ond DEODORANTS for INDUSTRIAL and TECHNICAL USE 
* 


SUPPLIERS of AROMATIC CHEMICALS, BASIC 


PERFUME and FLAVOR RAW MATERIALS 
” 


R IT Z 5 C Established 1871 


* Ine. 
PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11,.N. Y. 


BRANCH OFFICES end *STOCKS: Aslenta, Georgie, Bostun, Massachusetts, *Chicago, Ulimois, Cincinnati, 
St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F. FACTORY: Clifion, N. J. 











MEDIUM PRICED PERFUMES 
for the CHRISTMAS TRADE 


There is abundant sales potential in the following 
perfume concentrates, either as individually offered ex- 
tracts or as a packaged deal of two, three or four 
fragrances, for the Christmas trade—and for long, long 
afterwards. Each specialty is beautifully composed to 
give the user the utmost in lasting pleasure. 


This is a rich, woody bouquet with floral notes of lily. 
rose and jasmine. Its effect is strong and lasting 


A soft-scented, alluring fragrance based upon tropical 
woods, gums and balsams. Long-lasting, uniform evapora- 
tion at all stages 


An exciting, insinuatingly beautiful fragrance composed 
of richly blended florals and Oriental spices, well fixed 
with selected animal scents 


An interesting new floral perfume, low in cost, but with 
a brilliant, sparkling fragrance from first whiff to last. 
It's a spicy Oriental blended with rose and lily 


Why not try all four of these fragrances? On remittance 
of $5.00 (check or money order) we'll send you 1 oz. 
bottles of each—enough to make up 2 to 2! ounces 
of finished extract. Use coupon below. 


FRITZSCHE BROTHERS, Inc 
76 Ninth Ave., New York 11, N.Y 


Gentlemen: Please send me '/, oz. samples of the fragrances | have checked 
Attached is check (for money order) for $5.00 to cover cost and handling 


NAME MAHOGANY BLOND 
W-361 

TITLE PRECIOUS WOOD 
V-628 

COMPANY SEVENTH VEIL 
V-604 

ADDRESS CELESTIAL SPICE 
W-418 

ciTY ZONE STATE FLOWER BASKET 


Ww-400 




































ITH all its centuries of experience and all its accumu- 
lated skills, perfume science has never devised any substitute for 
the “nose” test as an aid in the formulation and perfection of a 
tragrance. It is his extrasensory perception as well as his artistry 
in the manipulation of ingredients that enables the fine creative 
perfumer to endow his fragrance products with appealing 
beauty, balance and personality. Perfumes produced in the 
Fritzsche laboratories are developed under the constant super- 
vision of experts and it is upon this age-old “nose” test that they 
rely for the refinements of formulation that determine the su- 


periority of their finished products. 
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Established Peay 1871 
— others, NC. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 
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HOW ABOUT A NICE-TASTING 
MEDICINE, THIS TIME? 
















HAT’S a request any doctor can comply with today because there are 
medicinals available. In fact, some of the pediatric products now on druggists’ s 
and approved by juvenile tasting panels. Which is simply applying to pharma 
ployed by food and beverage manufacturers for many years . Ethical manufacd 
countless hours of needless trial and error by enlisting the aid of flavor speciali 
embraces the applications, the compatibilities, the limitations and the advantages 
flavoring raw materials and compositions. FRITZSCHE'S scientific approach to 

assures the pharmaceutical manufacturer not only a much more palatable product, 
every test whether of stability, uniformity or of time. Furthermore, we regard 

research or laboratory—as confidential in the extreme. May we invite you, therefor 


in developing flavors for any of your oral products now or soon to be in the n 


For GOOD TASTE 


in Pharmaceuticals Consult... F R } T 1 5 { E 


oo 
ROSARITO BB IIR MCE, OAR BERRIEN 3985 DOB ABRRARLON HS NORIO 6 BOF f" , 


PORT AUTHORITY BUILDING, 76 NINTH AV 


BRANCH OFFICES wad *STOCKS: Atlanta, Georg Boston, M 
Obie Cleveland, Obio l in 


St. Louis, Missouri, “Toront 











HOW ABOUT A NICE-TASTING 
MEDICINE, THIS TIME? 


HAT’S a request any doctor can comply with today because there are so many pleasant tasting 
medicinals available. In fact, some of the pediatric products now on druggists’ shelves have flavors selected 
and approved by juvenile tasting panels. Which is simply applying to pharmaceuticals a technique em- 
ployed by food and beverage manufacturers for many years ... Ethical manufacturers can save themselves 
countless hours of needless trial and error by enlisting the aid of flavor specialists whose broad experience 
embraces the applications, the compatibilities, the limitations and the advantages of literally thousands of 
flavoring raw materials and compositions. FRITZSCHE'’S scientific approach to every problem it tackles, 
assures the pharmaceutical manufacturer not only a much more palatable product, but one that will survive 
every test whether of stability, uniformity or of time. Furthermore, we regard all such work—consultive 
research or laboratory—as confidential in the extreme. May we invite you, therefore, to accept our assistance 


in developing flavors for any of your oral products now or soon to be in the making 


For GOOD TASTE 


in Pharmaceuticals Consult .. . * FE IT 1 § CH t ar 


aR OLRCL 
PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Ulinois, Cincinnati, 
Obio, Cleveland, Obio Los Angeles, California Philadelphia, Pennsyltar Sa 


St. Louis, Missouri, ‘Toronto, Canada and * Mexico, D. I FACTORY: Clifion, N. ] 
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LUCIEN LELONG is marketing Joli 
Bouquet, a corsage package con- 
taining a purse-sie flacon of Joli 
Bouquet perfume with a cardboard 
nosegay boily and bedecked with 
artificial flowers. It is priced at $1. 
Also in the “Joli Bouquet” group is 
a bottle of Cologne and a purse of 
perfume, selling together for $2; a 
drum of dusting powder is $1.50. 
Ihe line also includes perfume, co- 
logne, solid cologne, and cream 
sachet, 


ponn’s Angel Face, $1 powder-and- 
foundation combination with pufl 
in mirror-case is featured in plastic 
counter cabinet with its own shade 
selector. It comes wither with a pil- 
ler-prool plastic cover, or without 
cover for self-service. 


GWEN & LORRAYNE are expanding 
distribution of Helaine Seager’s 
home facial, Pink Ice, eastwards 


from their present Pacific Coast mar- 
keting area. ‘The aim is to covet 
most large U.S. markets by the end 
of 1954. Advertising is exclusively 
over radio and TV, with live tele 
vision commercials by Gwen Seage1 
and Lorrayne Bunn, heads of the 
firm. 


HELENA RUBINSTEIN presents a new 
line, called Noa Noa, Vahi 
tian for “so very fragrant.” Noa 
Noa Cologne Concentrates are en 
cased in mock cut glass bottles, cap 


scent 





Packaging in Tahitian design 


ped in bamboo, with cartons in old 
Pahitian design. The perfume bot 
tle, completely encased in a bamboo 
stick, sells at $17.50 for the ounce; 
the Cologne Concentrate comes in 
three sizes, $2.25 for the 2 oz. one, 
53.75 for the 4 oz. one, and $8 fon 
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10 ozs. Pertumette has a goldplated 
bamboo stick as cover; it sells for 
53. Helena Rubinstein’s new nail 
polish and lipstick shade, follow- 
ing the Tahitian motif, is called 
Gauguin Pink. The lipstick comes 
in a jeweled case at $2 and a wed- 
ding ring case at $1.10; the nail 
polish sells for 60 cents. 


PRINCE MATCHABELLI's Wind Song 
perfume comes in a crown-shaped 
bottle, inserted in a die-cut slot in 
white fabric cushion, against an 
arch-shaped reflecting backdrop ol 
gold metalized acetate. The box is 
cubeshaped, edged with gold and 
covered with an ivory satin-like 
fabric. 


BOURJOIS offers a combination ol 
twin floral colognes in two-ounce 





Twin bottles combined by fence base 


bottles. Pairs of bottles are held to 
gether with an inch-high box base 
replica of a picket fence. Said to 
represent a $2 value, each pair sells 
lor SI. 


J. B. WILLIAMS’ Skol Suntan lotion 
has been upped in price. It sells 
now for 35, 59 and 98 cents in glass, 
and 79 cents in plastic. Big space 
advertisements have 
scheduled in four leading national 
magazines, along with one-minute 
IV spots in majon 
metropolitan markets, car cards and 
newspaper advertising. A __ sister 
preduct, Skolex sun-allergy cream, 
preventive, will be 
backed with space ads in two na 
tional magazines as well as full 
pages in professional magazines for 


colo been 


and 20-second 


a sunburn 


dermatologists, doctors and nurses. 


ELIZABETH ARDEN announces Ardena 
Invisible Veil Powder, in 
powder form, in a flowered three 
dimensional box, at $5. Ten shades 


loose 


are offered. 


DERMETICS’ newest dual-purpose 
make-up gadget is a golden eyebrow 
which 


The fom 


also serves to color 
shade-names are 


encil 
the lid. 








angelic Blue, come hither Black, 
double take Brown and whistle bait 
Green. The retail price is $1.25. 





Jean Nate's Bath Bubbles 


JEAN NATE presents Bath Bubbles 
in a new chartreuse bottle with 
black labeling that harmonizes with 
cther Jean Nate packaging. The 
W. Braun Co. bottle is ceramically 
sprayed and is topped with a black 
ball cap. The 6 oz. size sells for 
$1.75, the 16 oz. one for $3.75. 


HELENA RUBINSTEIN offers Suntan 
Spray in an aerosol spray container, 
to cover hard-to-reach areas. The 
product is said to work into the 
skin instantly, without leaving 
sticky residues. The price is $1.50. 


HAZEL BISHOP announces a_ colo 
coordinated combination, in a pil 
lerproof boot, of its Lasting Lip- 
stick and its new 40 cent Nail Pol- 
ish, both for $1.10, the price of the 


lipstick alone. 


pOND’s offers the trade one piece 
free out of every dozen on pur- 
chases of Pond’s Tale and Dusting 
Powder, an 814% saving. A full 
color display packer holding 6 
large tales is included in the offer. 
Tale is 29 and 43 cents, dusting 
powder, 89 cents. 


LENTHERIC offers Arkansas Traveler, 
4 oz. bottle of Tanbark Cologne, 
\fter Shave Lotion, Scalp Stimu 
lant, and Men’s Deodorant, side by 
side in a window-type carton with 
hillbilly-like line drawings. The 
price is SI. 


YARDLEY launches a major spring 
promotion of its Bond Street frag 
rance with two new packages, one 
featuring a 134 oz. bottle of toilet 
water and a sample size bottle of 
perfume in a white frame, screen 
with gold bouquet motif; the othe: 
a 3 oz. bottle of Bond Street toilet 
water with nosegay under an ace 
tate lid. The former sells for $1.25, 
the latter for $1.75. 
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Exchange Brand is the 4-to-1 favorite over all 
other lemon oils combined! 


Year after year, Exchange Brand quality 
proves itself in sales. That’s because Exchange 
Lemon Oil comes only from California lemons 
grown and skillfully processed by Sunkist 
Growers. 


When a little lemon oil goes so far, why 
risk buying anything but the best? 


Sunkist Growers 


PRODUCTS DEPARTMENT * ONTARIO, CALIFORNIA 


Produced by 
Exchange Lemon Products Co. * Corona, California 


FRITZSCHE BROTHERS, INC. 
76 Ninth Ave., New York 11, N. Y 


DODGE & OLCOTT, INC. 
180 Varick St., New York 14, N. Y 
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COPPERTONE 





Coppertone counter display 


DOUGLAS LABS. CORP, oflers a three 
dimensional Coppertone counter 
display unit. vivid 14 inch high 
wire and paper palm tree stands on 
a sunny beach setting which serves 
as a base tor display of a Copper 
tone jar, bottle, or spray container. 
\n adaptable cut-out enables the 
retailer to feature any preterred 
Coppertone item. ‘Phe display can 
be shipped flat and almost com 
pletely intact, 


LENTHERIC offers Mist Toilet Water 
in a spray-type bottle with polished 
brass cap. Prices range trom $2 fon 
Red Lilac scent to $2.75 for Dark 
Brilliance and Adam’s Rib. 


ALEXANDRA de MARKOFF ollers foul 
new toilet waters, Muguet, Frangi 
pani, Rose Geranium, and Bouquet. 
For a limited time only, a 4-ounce 
bottle, regularly $4 according to 


the manufacturer, will be sold for 
SY. 


HELEN NEUSHAEFER’s Color-Tellet 
lip Lipsticks are displayed on a 
lIxl4 inch dis 
play card, holding 18 units, and 
featuring a four-color photograph 
cl Helen Neushaefer. 


four-color ecaseled 


ALEXANDRA de MARKOFF offers gift 
boxed soaps; a box with six Guest 
Soaps sells for $1.25: boxes with 
three bath size soaps and four hand 
size soaps sell for $2.50. 


coty has announced the winners 
in its Christmas Window Display 
Contest. Open to drug and depart- 
ment stores, it was held for 
windows featuring Coty’s special 
Christmas presentations installed 
for a minimum of one week’s time, 
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from November 16 to December 14. 
Each participating store submitted 
pictures of the windows. First prize 
was 5500, the second $300, and the 
third $200, with two consolation 
prizes of S100, a French presenta- 
tion of a perfume music box fon 
four stores who won Honorable 
Mention, and a gilt $15 size Muse 
Perfume) to all entrants in the con 
test. 

NORTHAM WARREN CORP. Oilers an 
Odorono decdorant spec ial through 
June 30. The $1.25 regular size 
Spray is selling for 69 cents, the 
regular size 75 cent Cream. tor 17 
\ special full color counte 
display features a dancing couple 


cents, 


that actually dances; it operates on 
a flashlight battery. National mag 
azine, newspaper, radio and TV ads 
have been scheduled. 


a 


cz 


ar 





Caryn Gae lipstick 


CARYN GAE Co. offers Caryn Gae lip 
stick, containing lanolin, and vita 
inins. It is said to be non-smearing, 
and to erase the after-effects of sig 
arettes and other odors through a 
“new wonder compound KBS,” 
without the use of perfume. It 
comes in six shades, and sells fo 


$1.25. 


rUssy COSMETIOQUES will debut its 
new Bright Secret series on May 
20, consisting of perfume, cologne 
concentrate and dusting powder. 
Boxes are packaged in scarlet and 
gold, with embossed golden daisies 
and gold block lettering. Bottles 


have a taper gold vacuum metalized 





Tussy’s new Bright Secret line 





cap. Perfume sells for $10 for the 1 
oz. size, a | dram Perfume Vial, a 
2 oz. bottle of Cologne Concentrate, 
and a 41% oz. dusting powder box 


with puff each sell for $1.50. 


ZOTOX PHARMACAL CO. is introduc- 
ing Zotox, its new antidote for 
poison ivy, oak or sumac, in match- 
ing Robert Gair Co. display car- 
tons, holding either 6 or 12 tubes of 
Zotox. One top flap of the light 
blue and dark green carton folds 
under on both sizes to form an 
easel which holds contents at an 
angle. Ihe other flap stands up and 


carries a sales message. 


CHARLES OF THE RITZ’s Pertect Rose 
is a new rouge and lipstick spring 
shade. The lipstick is $1.50, Com- 
pact Rouge is $l, Jumbo Rouge 
$1.75, and Cream Rouge comes in 
51.25 and $2 sizes. 


tHE NATONE Co. offers its new Hara- 
wav Gelec, to remove unwanted 
facial hair, in a self-service counter 
display holding six retail size pack 
ages. Each package sells for $1.10. 
HELENA RUBINSTEIN offers Contour- 
Lilt Film against dryness, wrinkles, 
lines and sagging contours,  to- 
gether with Lanolin-Vitamin § For- 


mula with Vitamin A, for $3 for the 
ol 75 cents, through- 


two, a savil 
out May. 


Oo 
1p 





New half-ounce perfume bottle 


HOUSE OF JEAN PATOU announces 
Joy Poudre de Toilette bath pow 
der in a shining white round box 
topped with an ebony cover and 
with gold lettering. It is priced at 
$7.50. The firm has introduced 
half-ounce sizes of three of its per- 
fumes: Moment Supreme and 
\mour Amour at $10, Cocktail Dry 
at $12. 


REVLON’s Silken-Net, a new liquid 
hair spray to keep hair in place, 
sells for $1.35. 
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The Editorial - “WE” 


Fragrance Foundation 


Celebrates a Birthday 


I was the fifth birthday for The 
i Fragrance Foundation when that 
organization held its annual con 
vention last month, and it was a 
birthday that came at a time when 
a center disseminating informa- 
tion on perfumery was more nec 
essary than ever. In tact, this yea 
may be a crucial one, in which the 
success of The Foundation, and of 
its members, in bringing the mes 
sage of fragrant living to the 
American people, will receive its 
Hitherto, at the 
smallest sign of a levelling off on 
the industrial scene, the so-called 
luxury industries were the first to 
be hit. With even the slightest in- 
crease in unemployment, such as 
exists in the United States today, 
the purse strings are pulled in, 
and the woman ol the house 
scratches off her “must” list many 
items that have not become indis- 
pensable, while she seeks a mannet 
ol satisfying her needs for other 
products at a_ lesser cost. We 
believe that, should the economic 
situation not become better, it is 
likely that the total number ol 
units of lipsticks or boxes of face 
powder will not decline. Can the 
same be said for perfume, toilet 
water, cologne, and other fragrance 
products? Have they become so 
much a part of everyday living for 
a Vast majority of women that these 
consumers are unwilling and un- 
able to retrench on that score, re 
gardless of the economic 


severest test. 


necessi 
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ties? Obviously, and realistically, 
the answer is no. Fragrance has not 
reached the point of being as in- 
dispensable as visible makeup. But 
very real progress has been made 
along that line. Not only are there 
more people buying and using fra- 
grance products, but certainly 
more people are closer to the point 
of considering them necessities in 
their good grooming habits. That 
so many women have come so fat 
along this road is a_ testimonial 
to the success of The Fragrance 
Foundation. We believe that the 
perfume industry, and The Foun 
dation which represents so large a 
part of it, will see the beneficial 
results of these last five years’ ac- 
tivity during the months of 1954 
that lie ahead. 


TV Audiences 


See Fragrance Film 


HEN we talk of reaching the 

American public today, we 
must talk of television. No othe 
medium has so large and attentive 
an audience. No other medium 
can bring its message, whether it 
be cultural, political, or comme 
cial, with such unmistakable im- 
pact. We were for that reason most 
gratified that The Fragrance Foun- 
dation had had a color film made 
for distribution to television. sta- 
tions, a well-acted and well-narrated 
documentary that dips into the 
question of perfumery, as seen in 
the home and in the store. A film 
of this type is a remarkable step 
forward: it will be seen literally by 





millions. What does it accomplish 
for that audience? It does not ac- 
tually teach very much about per- 
fumery, nor about how to choose 
or to use a fragrance—subjects 
that lend themselves so poorly to 
the usual methods of demonstra- 
tion. The accomplishment of the 
film is that it awakens and empha- 
sizes the consumer's perfume 
awareness. Not only will some 
people watching the film be re- 
minded that there’s a perfume they 
have been meaning to buy, or that 
perfume might be the periect so- 
lution to that gift problem; but 
they are also inculcated with an- 
other dose of perfume-conscious- 
ness which, when added to the 
newspaper stories, advertisements, 
window displays, and other media, 
make these people better custom- 
ers and users for fragrance. 

The Foundation is to be con- 
gratulated on this film, and on 
making a vigorous eflort to go 
forth in the important field of 
television—an effort that was urged 
in the columns of this publication 
just about a year ago. But the 
film, which was executed in an 
enviably professional manner, lett 
us with the feeling that the com- 
mercialism might have been a little 
more subtle. ‘Tell people about 
perfume, yes! Make them con- 
scious and aware of perfume, by all 
means! Give them hints as to how 
to use it, suggest the link of fra- 
grance and frequence, and ove 
come many olf the _ prejudices. 
There is a great deal to be done, 
but the message will be more et- 
fective, we feel, if the viewer is not 
quite as aware that she (or he, fon 
that matter) is being given a sales 


talk. 


And a Final Word 


On Fragrance 


NE more word about fragrance 

and the magnificent work ol 
The Foundation, and we sign off 
for this month. Maybe so many 
editorial notes on a single theme 
might give some readers the idea 
that we are in a rut. But we did at- 
tend the fifth birthday confab, and 
came away with a few ideas and sug 
gestions. In the literature issued 
up to the present time, The Foun- 
dation has stated that it is seeking 
to promote the distribution, sale, 
and use of what it terms “fragrance 
products,” and these are described 
as including perfume, toilet water, 
and cologne; creamy and stick fra- 
grances; such bath products as 
salts, oils, essences, bubbles, and 
powder, as well as perfumed soap; 
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The translation of nature’s 
seductive fragrance into terms 
of modern commercial appeal 
has been met at Synfleur with a success 
that rivals alchemy. 

Such unique skill is the 
outgrowth of 65 years 
of unusually successful 
experience in the imaginative 
creation and development 
of the proper fragrance to fill 
any given need. 

Original compositions, 
aromatic bases and other 
necessary perfume 
materials available from 
Synfleur offer an exceptional 
opportunity for exactly the 
right choice. Our skilled 
Synfleur chemists will 
develop a fragrance 
especially suited for your 
purpose . . . do not hesitate 
to call upon them, now. 


Founded 1889 by Alois Von Isakovics 


Synf leu P Scientiric Laporarories, Inc. 
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and, finally talcum powder and 
sachets. An imposing array ol 
products, indeed. An examination 
of this list immediately discloses 
that the line of demarcation is thin 
which attempts to separate fra 
grance products from those cos 
metics which have a_ utilitarian 
value over and above the odor. 
Nevertheless, as new materials are 
developed, it is sometimes neces 
sary to broaden one’s scope, to re 
set one’s sights. We feel that, as a 
result of technical and marketing 
developments during recent times, 
The Foundation might consider, as 
being within the scope of the mean- 
ing of fragrance products, such im 
portant items as home or room fra- 
grances. ‘The diflerent between a 
scent for use on the body and one 
to spray around the room to cre- 
ate a pleasant aura is a slight one, 
and the room product, although 
strictly speaking not a cosmetic, is 
certainly an integral part of any 
campaign to make America tra 
grance conscious. Finally, although 
men’s fragrances have never been 
specifically included or excluded 
from the work of ‘The Foundation, 
we feel that there is need for a posi 
tive restatement that colognes and 
other related items, designed spe 
cifically for men, fall within the 
purview of this organization, and 
that the goal of the group includes 
making men aware, not only of fra- 
grances for their ladyfolk, but for 
themselves, as well. 
The Use and Abuse 
Of Statistics 

HE very lively Monthly Bulle 

tin comes to our desk from the 
firm of consultine chemists, Di 
Cyan & Brown, and its February 
1954 issue contains some cogent re 
marks about statistics. “Statistics 
is at times used illegitimately to 
support a conclusion decided 
aforehand—that does not, however, 
impugn its legitimacy,” we read in 
this article. ‘Today, when chemists 
are becoming increasingly aware ol 
the value of statistics, of the use of 
this important tool, we note with 
considerable satisfaction the so 
phisticated attitude that is taken 
toward anything that smacks of an 
average, a median, or a mean. What 
is. correctly pointed out by the 
writer in the Monthly Bulletin ax 
ticle cited above is that the misuse 
ol a scientific weapon is in no sense 
an argument against the value of 
that weapon. A most amusing and 
highly readable book recently ap 
peared, under the catchy title, 
“How to Lie with Statistics.” It is a 
book that we can recommend 


wholeheartedly, but as we reflect 
upon the title, we wonder whethe1 
a Statistical study could be made to 
determine the percentage of read- 
ers who, upon seeing such a title, 
come away with the impression that 
every statistic is a means of telling 
a lie, 


Selling Enzymes 


To the Consumer 


FE imagine that a large part ol 

our adult population had 
heard of the word “enzyme” before 
last summer, but few people, othe 
than scientists, had any idea of the 
meaning of the word. Then came 
the first anti-enzyme dentifrice ad- 
vertisements, and the rest is  his- 
tory. However, as any college boy 
taking Bio | knows, enzymes are 
very necessary to human and ani 
mal life. Along comes a serious ad- 
vertising research group, known as 
the Institute for Research in Mass 
Motivations, with the warning that 
the day may soon be arriving when 
industry will be seeking to sell en- 
zymes, and not anti-enzymes, to the 
public. “Believe it or not,” the In- 
stitute says, and we can indeed be- 
lieve it, “enzymes can clean teeth, 
and may become a very valuable 
selling point in tomorrow's denti- 
lrices.” We pity the poor consume 
when the copywriter has finished 
explaining that one. 


TGA Sessions To Be 


Restricted to Members 


NCE again, the forthcoming 

convention of the Toilet Goods 
\ssociation, to be held May 11th to 
13th at the Waldort-Astoria Hotel 
in New York City, will be restricted 
to members of the Association, 
and to such guests as college pro- 
fessors, dermatologists, and othe) 
individuals who would not be con 
sidered eligible for membership. 
We have commented on this policy 
before; it is a sharp departure from 
the attitude taken in former years, 
and it is a departure which we feel 
is fully justified. ‘The work of the 
IGA on the legislative front, on 
the tax problem, and on all issues 
in which the welfare of the industry 
is involved, helps all companies, 
whether or not they are members, 
although only the members undet 
write the bills and give intellectual 
and political leadership to such ac- 
tivities. ‘There is no reason, how- 
ever, for those who have not joined 
this group to benefit from the 
meetings equally with those who 
are members. No one in the indus- 
try, whether member or not (and 


few, very few, of the medium-size o1 
larger firms are outside the ranks) 
can justifiably attack this restric- 
tive rule. 


Restriction Needed 


On Entertainment 


TMHE TGA has again appealed to 
its members to continue their 
practice of the past few years of 
closing their entertaining suites 
during the business sessions of the 
convention. Now, it is no secret 
that this has not been complied 
with to any great degree. We hope 
that this year there will be more 
cooperation with the convention 
committees, with the entertaining 
limited to after-hours and, if any- 
one gets up that early, before- 
hours. Personally, we are convinced 
that some measure stronger than 
this appeal should be made. Per- 
haps a pledge from every member 
would elicit greater compliance. 


Is This a Case 
Of Too Much Success? 


NE of the important events of 

the year in the drug and cos- 
metic industry has been the annual 
drug trade dinner held by the 
Drug, Chemical and Allied Trades 
Section of the New York Board of 
Trade. It is a tribute to the indus- 
tries represented, to the organiza- 
tion holding the dinner, and to the 
progress of American economy, 
that these dinners have grown in 
both size and importance. At the 
one held early in March, there were 
some 2300 people present. It was 
our feeling that such a group is too 
big, is rather unwieldy, and is sell 
defeating, in the sense that it be- 
comes difficult to get around, min- 
gle with those present, make new 
acquaintances, and renew old ones. 
Perhaps the answer might be to 
break this group up into several 
smallet components, consisting ol 
the pharmaceutical, heavy chemi- 
cal, cosmetic, and other sections. 
\fter all, sixty years have passed 
since the first dinner of this type 
was held by what was then called 
the Drug Trade Section of the New 
York Board of Trade and Trans 
portation. The industries making 
up such an organization have ex- 
panded to such an extent that the 
character of the annual get-to- 
gether may have to be changed. As 
a matter of fact, there are sixteen 
industry classifications in DCAT, 
and the smallest of them could 
probably have an annual dinner 
larger than’ the’ group _ that 
launched these affairs in 1894. 
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SHEFFIELD 


choice of CHAS. PFIZER & CO., INC. 


In the treatment and control of many afflic- 
tions of the eye, one of the most complex and 
valuable structures of the body, physicians 
find Pfizer’s Cortril Ophthalmic Ointment 
(brand of hydrocortisone acetate) highly 
effective. To guard the purity and efficacy of 
Cortril, Pfizer relies on Sheffield Tubes. Other 
widely used Pfizer products packaged in func- 
tional Sheffield Process Tubes include Terra- 
mycin® Ointment with Polymyxin B Sulfate, 
Terramycin Ophthalmic Ointment with Poly- 
myxin B Sulfate, Cortril Topical Ointment, 
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Polymyxin B Sulfate 
Ointments and Bacitracin 
Ointments. 

At Sheffield, tube quality 
and uniformity are closely 
controlled by exacting 
specifications, inspection and 
research designed to better 
protect important ethical 
products. For value and 
service that exceeds your 
expectations, try Sheffield 
Tubes on your next order. 


THE SHEFFIELD TUBE corporation 


Factory and Home Office: New London, Connecticut + Sales Offices: New York—Chicago—Los Angeles 
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Powdered Fruit Juices 


Preparation of powdered fruit juices 


which can be used as flavor concentrates 


MORRIS B. JACOBS, Ph.D. 


SEARCH of the patent 
literature with respect to flavor ap 
plications for over the past forty 
years discloses that probably more 
patents have been issued for meth 
ods for the manufacture and prepa 
ration of powdered fruit juices than 
for almost any other type of flavor- 
ing products. This is but one indi- 
cation of the interest exhibited in 
this phase of both activity and 
literature covering this topic. I 
hope that when I get the oppor- 
tunity I will be able to cover this 
information for this section of The 
American Perfumer. 

The Eastern Regional Research 
Laboratory and other research lab 
oratories of the Bureau of Indus- 
trial Engineering Chemistry (these 
laboratories and the name of the 
Bureau itself may be changed in the 
reorganization of this department), 
United States Department of Agri 
culture have pioneered in the de 
velopment of processes and equip 
ment for the preparation of flavor 
concentrates. These developments 
have been described in a series of 
papers issued by the Bureau of In 
dustrial and Engineering Chemis- 
try and in articles published in 
various journals by staff members 
of these regional research laborato- 
ries. Your editor published a re- 
view of the essence’ recovery 
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method as applied to apple essence 
in this section. 


Grape Juice Powder 


As a continuation of the work 
performed along these lines by the 
Eastern Regional Research Labo- 
ratory (Philadelphia 18, Pennsylva- 
nia), Eskew, Sinnamon, and Tur- 
kot described a method for the 
preparation of a grape juice pow- 
der in Food Technol. 8 27 (1954). 

The juice is concentrated to 85 
deg. Brix by rapid evaporation un- 
der high vacuum rather than to 
75 deg. Brix as described in a prion 
paper by Eskew and coworkers. 
About 50 parts of sucrose per 100 
parts of grape solids is added as a 
sucrose solution of the same Brix 
as the concentrated grape juice. Ac- 
tually the amount to add is con- 
trolled by the acidity of the juice 
but the use of considerably less 
than the proportion stated may 
make it dificult to retain the es- 
sence when drying. If necessary tar- 
taric acid or other fruit acid should 
be added to give a proper sugar; 
acid ratio and after the grape es- 
sence is added in the proportion to 
the total solids present, the mix- 
ture is dried in a vacuum shelf 
drier of conventional design but 
equipped with platens supplied 
with water whose temperature 








could be controlled to 200 deg. F. 

‘These investigators found that 
the use of sucrose was essential for 
the retention of the restored vola- 
tile flavor. It also acts to prevent 
the production of a scorched mo- 
lasses-like character. 

Eskew and his collaborators were 
not able at the time of writing then 
paper to explain the mechanism of 
the action of sucrose but thought 
that its ability to prevent the de- 
velopment of off-flavors was due to 
the dilution of the reacting ingre- 
dients of the original juice concen- 
trate by the sucrose. 

These investigators found that 
in addition to its usefulness in re- 
taining the added volatile essence, 
sucrose assisted, apparently, in the 
reactions between these volatile 
components and the nonvolatile 
components of the concentrate. 
They found that aging or matur- 
ing took place when stored at 35 
deg. F. for long periods. When the 
volatile essence and the concen- 
trated juice were stored separately 
and then were combined just prior 
to the taste test, the resultant fla 
vor was not as good as that pro 
duced by storing the mixed con- 
centrate and volatile essence. 

It was pointed out by these in- 
vestigators that powdered fruit 
juices are bulkier than concen- 
trated juices of high specific gravity 
even though the powdered juices 
are more greatly concentrated. 
This is a disadvantage which is 
overcome by advantages such as 
better keeping quality and supe- 
rior flavor. The better keeping 
quality is probably due to the 
lower moisture content. 

Eskew and his collaborators have 
not finished their investigations 
and so they caution against placing 
their method into commercial op- 
eration until their experiments 
have been completed. 


Orange Juice Powder 


Summer I. Strashun and William 
F. Talburt of the Western Regional 
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Research Laboratory, Bureau of 
Industrial and Engineering Chem- 
istry, U. S. Department of Agri- 
culture, Albany, California, de- 
scribe a method for the preparation 
and packaging of a stabilized or- 
ange juice powder. ‘This method is 
detailed in Food Technol. 8, 40 
(1954). 


In this process concentrated 
ange juice containing from 60 to 65 
per cent of soluble solids was dried 
to a product containing about 3 
per cent of moisture by use of a 
conventional vacuum shelf drier. 
The dehydration was made from a 
liquid film about one-sixteenth 
inch in thickness in about 1.5 hours 
at a pressure of 4 mm. Hg. This 
pressure is somewhat higher than 
that used by other investigators. 


In this process the drying is con 
ducted in such a manner that the 
volume of the product is increased 
some 15 to 20 times. The porous 
structure thus developed assists in 
more rapid drying and gives the 
product a friable character. This 
makes it easy to remove from the 
drying surface and easy to form a 
powder in which form it can be re 
constituted readily, 


What interests this section of 
The American Perfumer in par- 
ticular is the incorporation of the 
flavor into the powder. It is known 
that nearly all of the characteristic 
flavor of orange juice is obtained 
from some peel oil which gets into 
the orange juice during the extrac 
tion step. Since this essential oil is 
relatively volatile most of it is lost 
during the two concentration steps 
by which the powder is produced. 
For this reason some essential oil 
must be added to the final powder 
so that it will have an acceptable 
flavor. The amount added is such 
that the reconstructed orange juice 
contains from 0.006 to 0.01 per 
cent of recoverable oil. 


These investigators used two 
methods of adding orange oil to 
the powder. Either terpeneless o1 
cold-pressed orange oil was added 
in sufhicient quantity directly to the 
feed prior to the drying of the pow- 
der to give the requisite amount of 
flavoring to the finished product. 
During the dehydration step rela- 
tively little of the terpeneless oil 
was lost but one-fifth of the volume 
of the added cold-pressed oil was 
volatilized. Essential oil added in 
this manner is subjected to the ac- 
tion of oxygen and consequently 
undergoes the oxidative and dete- 
riorative changes with which we 
are so familiar. 


Since this first method did not 
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give Strashun and Talburt desirable 
results, they were more disposed to 
use the following method for fla- 
voring their product. This was a 
variation of the process for incor- 
porating essential oils and flavor- 
ing materials into sorbitol, a proc- 
ess for which a patent was obtained 
by Grifin (U.S. 2,566,410, Sept. 
1951 and assigned to Atlas Powdei 
Co.). 

Molten sorbitol was heated to 
392 deg. F. (200 dg. C.) to remove 
water and the orange oil was added 
slowly with rapid stirring. The 
mixture was supercooled to about 
194 deg. F. (90 deg. C.). They 
found that as much as 10 per cent 
by weight olf essential oil could be 
added to the sorbitol. The emul- 
sion of essential oil in the liquid 
sorbitol was permitted to crystallize 
and then was broken into granules 
of about 10 to 20 mesh. The oil- 
in-sorbitol granules were added to 
the orange powder just before 
packaging. 

These investigators point out 
that the feed juice should contain 
a minimum amount of essential oil 
when it is intended to use oil-in- 
sorbitol granules for the flavoring 
of the orange juice powder. 


In-Package Desiccation 


In both methods one of the more 
important aspects to consider is 
that the moisture content of both 
the grape juice powder and the or- 
ange juice powder were reduced to 
a very low value. It was found that 
this low moisture content served to 
aid in the preservation of the 
flavor. 

In both investigations in-package 
desiccation was accomplished by 
the use of a hermetic container in 
which a quantity of desiccant suf- 
ficient to absorb all of the residual 
moisture was placed in a separate 
papel container. 

Certain phases of in-package des 
iccation have been patented, for in- 
stance that of Cotton and Schroe- 
der (U.S. 2,520,878, Aug. 1950; as- 
signed to National Research Corp). 

It may be possible for your edi- 
tor to discuss in-package desicca- 
tion and flavor problems in greate? 
detail in some subsequent issue. 


Flavored Notes 


NN M. Mylne and Virginia S. 

Seamans, Western Regional 
Research Laboratory, Bureau of In- 
dustrial and Engineering Chemis- 
ery, U. S. Dept. Agriculture also 
participated in the study concern- 
ing stabilized orange juice powder. 





They studied the changes occurring 
during storage in detail and these 
are described in Food Technol. 
15 (1954). 


Every food processor can use a 
food technologist to advantage. 
One of the advantages often 
claimed for the employment of 
such technical personnel is that fla- 
vors can be prepared on premises 
and thus a saving in costs can be 
obtained. Some food technologists 
are also flavor technologists but it 
is an error to think that in every 
instance it is best to make ones own 
flavors rather than purchasing 
them from a firm specializing in 
such products. 


I noted a query in the Rural 
New Yorker concerning the use of 
pollen from a second plum v ariety 
for commercial fruit production 
and the effect on flavor. The answer 
stated, “Fortunately ‘aiding nature’ 
has no effect on the flavor of the 
fruit. The particular flavor which 
a variety has is inherent in that 
variety, although it may be affected 
by environment, such as tempera- 
ture. Usually regions that have tem- 
peratures which do not exceed 100 


deg. F. and do not — age below 
58 deg. to 60 deg. F. during the 
summer months produce plums 


with a good flavor. A cool summer 
produces a plum with too acid a 
flavor.” 


When a plant has the machinery 
to make a flavored product such as 
a cocoa powder, it can also be used 
to make a powdered flavor but 
thought must be given to the fact 
that the flavoring material will af- 
fect subsequent batches of powder 
so that it may not be wise to take 
this apparent short cut. -~-M.B.]. 


U.S. International Gift and 


Faney Goods Show Aug. 22-27 


[he second U. S. International 
Gift and Fancy Goods Show will 
be held August 22-27 at the Astor 
Hotel, New York City. 


Vending Machines to Dispense 


Carbonated Drinks in Cans 


Carbonated soft drinks in cap 
top cans will soon be sold through 
vending machines, according to 
plans of Cantroll & Cochrane Corp. 
President Walter S. Mack has also 
announced that the company will 
sell its line of syrup flavors to cup- 
vending and soda fountain oper 
ators throughout the U. S$ 
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Regulatory Problems 





Fruit Flavors Fortified 
with Natural Flavoring 
Ingredients 


JUBLISHED formulations — for 
artificial flavors and _ fortified 
fruit flavors list the tollowing es- 
sential oils, among others, as in 
gredients: bergamot, cardamon, 
celery, coriander, geranium, jasmin, 
lemon, mace, mandarin, neroli, 
orange, peppermint, pimenta, rose, 
sweet birch, and wintergreen. One 
or more of these may be found 
widely varying amounts in formu 
lations for apple, apricot, cherry, 
currant, grape, pear, plum, rasp 
berry, peach, pineapple and straw 
berry synthetic or fortified flavors. 
One or more extractions or ting 
tures of angelica root, celery seed, 
deer’s tongue, orris root, St. Johns 
Bread, fenugreek, woodruff, rose, 


trifolium (red clover blossoms), 
Balsam Peru, benzoin or other 
plant extractive may be present 


also. Allison has described the 
properties of some of these plant ex- 
tractives. Fortification of true fruit 
flavors with essential oils and/or 
plant extractives such as_ those 
enumerated above makes flavorings 
known in the flavoring industry as 
W.O.N.F. fruit flavors, the letters 
W.O.N.F. meaning “with other 
natural flavors.” The problem of 
the regulatory chemist with respect 
to this class of flavor is to see to it 


°Chief, Beverage Branch, Division of Food, 
Food and Drug Administration, Dept. of Health, 
Education and Welfare. Address before Assn 
of Food and Drug Officials of the U.S., Hot 
Springs, Ark. June 1953. 
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in Food Flavoring 


(Continued from March tssue) 


J. W. SALE:* 


that the product actually has a fruit 
base which characterizes the article, 
and that the foods containing such 
flavors are properly labeled with 
respect: to the constituents. If the 
additives, rather than the fruit fla- 
vor, predominatingly characterize 
the article and it is labeled with 
the name of a fruit, it has been our 
practice to class the mixture as an 
imitation. 

One manufacturer's catalog ex- 
presses the situation in these words: 

“A special official ruling §per- 
mits a flavor to be labeled as 
above, provided that at least 
half the flavor strength is due 
to extractions from the fruit 
whose name appears in the title 
and not more than half to other 
natural flavors, as distinguished 
from artificial or synthetic 
flavors. 

‘The labeling of the food prod- 
uct containing such flavoring 
must conform to this title if the 
name of the fruit be declared 
on the label. 

“It is obvious that within the 
limits of concentration found 
in our Genuine Fruit Extracts 
Concentrated, the correspond- 
ing FRUIT FLAVORS WITH 
OTHER NATURAL FLA- 
VORS can be made twice, but 
no more than twice as strong. 

The “special official ruling” re- 
ferred to above was an opinion ex- 
pressed in a letter of August 11, 
1939 from the Food and Drug Ad- 
ministration to a flavor manufac- 
turer. 

Better commercial practice in the 
manufacture of these flavors is to 
use from 25 to 50 pounds of fruit 
to produce a gallon of finished fla- 
voring. 


The purpose of using oils and 
plant extractives in these flavors 
should be to restore the flavoring 
lost during the concentration of the 
fruit and to make the flavors carry 
through into the finished food but 
not to cheapen the products by 
using the additives to permit exces- 
sive dilution. 


Imitation Fruit Flavors 


BVIOUSLY all of the constitu- 
ents listed in Table I that are 
available commercially, are candi- 
dates to fortify true fruit flavors 
and to make imitation fruit flavors. 
Many of these are available com- 
mercially and the skill of flavor and 
perfume chemists has produced 
many additional ones for use in 
augmenting the flavor of fruits and 
other natural flavorful foods. 
There are many articles in the 
literature dealing with chemical 
flavoring constituents. Fortunately, 
there are available several books in 
which available information on the 
subject has been compiled and dis- 
cussed. Without prejudice to any 
of the other books on the same sub- 
ject I will bring to your attention 
some of the pertinent information 
in Dr. M. B. Jacobs’ book which is 
of fairly recent publication. This 
book contains descriptions of syn- 
thetic flavoring chemicals and es- 
sential oils used, or proposed for 
use, in many artificial fruit flavors. 
Included also, are quantitative for- 
mulations of the principal constit- 
tuents in many fruit and nonfruit 
ester flavoring mixtures. As an il- 
lustration of the complexity of 
these formulations there are listed 
below several of the synthetic fruit 
flavors together with the numbers 
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The high quality and uniformity of Heyden Benzyl Chloride have 
established it as a dependable raw material in the production of 
essential oils, pharmaceuticals, dyes, resins, plasticizers and quarter- 
nary ammonium compounds. Research chemists find this low cost, 
reactive intermediate useful in the synthesis of new products for many 
and varied applications. 


Heyden’s extensive work in the chlorination of toluene has also 
produced a number of chlorobenzyl chlorides. These compounds have 
many interesting applications in organic syntheses, and deserve a 
close look by your research department. 


Benzyl Chloride Ortho-Chlorobenzyl Chloride 
Para-Chlorobenzyl Chloride 
2,4-Dichlorobenzyl Chloride 3,4-Dichlorobenzyl Chloride 


Pentachlorobenzyl Chloride 


(Available in research quantities) 


OTHER HEYDEN CHLORINATED COMPOUNDS 
Chlorotoluenes Chlorobenzaldehydes 


Chlorobenzoic acids 
Chlorobenzotrichlorides Chlorobenzoy] chlorides 





HEYDEN CHEMICAL CORPORATION 


342 Madison Avenue, New York 17, N.Y. 


CHICAGO «+ CINCINNATI + DETROIT + PHILADELPHIA + PROVIDENCE + SAN FRANCISCO 
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of principal and minor components 
in the quantitative formulas. 


Syn- Number of Number of Number of 
thetic Chief Minor Total 
Flavors Components Components Components 


Apple 17 49 66 
Apricot 26 88 114 
Cherry 16 31 47 
Grape 18 18 36 
Peach 31 83 114 


The constituents in the compila- 
tions are volatile acids, alcohols, 
hydrocarbons, aldehydes, esters, ke- 
tones, ethers, and complex organic 
compounds with more than one 
functional group such as ethers 
which have another functional 
group so that they are also alcohols, 
esters, aldehydes, etc. Included in 
this group is the widely used syn- 
thetic vanillin. A few essential oils 
are also listed. The esters which are 
the largest group include formates, 
acetates, propionates, butyrates, iso 
butyrates, isovalerates, caproates, 
enanthates, caprylates, pelargo 
nates, caprates, esters of di- and tri 
carboxylic acids, benzoates, tolu- 
ates, hydrocinnamates, cinnamates, 
salicylates, and anthranilates total- 
ling about 184 individual esters. 
The esters in the case of the ace- 
tates, for example, include, in ad 
dition to the typical aliphatic 
esters, such as methyl, ethyl, etc., up 
to decyl, the following which may 
be used in synthetic fruit flavors: 
citronellyl, rhodinyl, geranyl, lina 
lyl, neryl, terpinyl, santalyl, phene 
cyclohexyl, benzyl, styrallyl, phene 
thyvl, hydrocinnamyl, and cumanyl 
acetates. The alcohols in the fruit 
essence formulations number about 
18, the aldehydes 20, the ketones 
13, and the ethers 14. 

In order to have some knowledge 
of quantitative flavor formulations, 
and the role played by the indi 
vidual flavoring components in syn- 
thetic flavors, let us consider Jacobs’ 
examples and his explanations of 
them which follow: The “neutral” 
ester mixture is a base to which 
characterizing flavoring chemicals 
may be added to produce the de 
sired imitation fruit flavor. 

“Neutral” ester mixture base, 
parts: ethyl acetate 420, amyl ace 
tate 250, ethvl formate 250, amyl 
butvrate 80, total 1000. 

Peach flavor ester mixture, parts: 
cvclohexyvl butvrate 600, ethyl cin 
namate 140, benzyl butyrate 140, 
isoamvl butvrate 70, isobutyl salicvl 
ate 20. gamma undecalactone 20, 
geranyl formate 10, total 1000. 

Jacobs points out that the first 
three components listed above con- 
stitute the base, with the ethyl cin- 
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Testing Flavor Principles in Monsanto's Organoleptic Panel Room 


namate and benzyl butyrate serving 
as fixatives. Gamma undecalactone 
intensifies the fruity flavor, giving 
it a characteristic peach aroma. The 
isobutyl salicylate and geranyl for- 
mate contribute a flowery note. 

Pineapple flavor ester mixture, 
parts: ethyl butyrate 190, isoamyl 
isovalerate 810, total 1000. 

Raspberry flavor ester mixture, 
parts: isobutyl acetate 420, isoamyl 
acetate 275, ethyl acetate 200, ethyl 
formate 35, benzyl benzoate 25, 
bromelia 15, vanillin 10, linalool 
10, eugenol 6, benzyl acetate 2, 
geraniol 1, ionone 1, total 1000. 

Jacobs explains that the modify- 
ing components in this formulation 
are the vanillin, bromelia, and eu 
genol; that the linalool, geraniol 
and benzyl acetate serve to lend a 
flowery note; and that the ionone 
serves to intensify the raspberry fla 
vor. 

Several flavor manufacturers list 
in their catalogs the commercially 
available aromatic chemicals, and 
include with each name an indica- 
tion of the kind of flavor it imvarts, 
or relate it to a particular fruit o1 
other natural product, as for ex- 
ample “Allyl esters—pineapple es- 
ters,” “beta naphthyl isobutyl ether 

strawberry odor,” “‘diacetyl-butte1 
flavoring material,” “isobutyl ace 
tate—raspberry, strawberry and 
cherry flavors,” “linalyl propionate 

in banana.” 

Incidentally allyl alcohol and 
probably its esters are toxic sub- 
stances and unsuitable for food use. 
\lso, we have questioned the use 
of fluid extract of Carthamus in a 
doughnut flavor as it is said to be 
laxative in large doses. It has long 
been our position that any food 
product containing a_ detectable 
amount of thujone, the poisonous 
princi»vle in wormwood oil, is to be 
clossed as adulterated. 


Commercial flavoring chemicals 
do not always have the identity in- 
dicated by their names. We ex- 
pected a certain brand of so-called 
peach aldehye C,, to be a mixture 
of isomers of aldehyde C,, but 
found to our surprise that it was 
almost entirely gamma undecalac- 
tone which is a lactone of hydroxy 
undecylic acid, a C,, acid. The so- 
called strawberry aldehyde C,, was 
found to be nearly pure ethyl 
methyl phenyl glycidate. Some 
manufacturers refer to these chemi- 
cals as pseudoaldehydes, a name 
which is less likely to mislead than 
peach aldehyde C,, or strawberry 
aldehvde C,,. 

It may surprise some of you to 
learn how widely used are some 
flavoring chemicals which are asso- 
ciated in our minds with one par- 
ticular natural flavor. We may not 
think of vanillin as an additive of 
fruit type flavors but actually it is 
suitable for fortifying apricot, ba- 
nana, currant, gooseberry, peach, 
pear, pineapple, plum, raspberry, 
and strawberry flavors, and is found 
in formulations for those flavors. 

Benzaldehyde is used not only in 
fortified and synthetic cherry fla- 
vors where it is the characterizing 
component, but also in apple, apri- 
cot, blackberry, gooseberry, peach, 
plum, raspberry, and quince syn- 
thetic flavors. 

These synthetics, then, are the 
reservoir of chemicals from which 
the flavor manufacturer draws his 
raw materials, and to which the 
regulatory chemist must look, in his 
search for constituents of fruit type 
flavors, which, if undeclared in the 
labeling, may serve to misbrand 
the flavors or food in which they 
are used. This comment should not 
be consttrued as reflecting in any 
wav on the usefulness and desira- 
bility of wholesome synthetic fla- 


April, 1954 999 





chemicals when they are 
properly used. The regulatory 
chemist merely endeavors to see to 
it that these materials are not used 
in a way which results in decep- 
tion. There will be more discussion 
of this point when we discuss the 
labeling of food flavors 


voring 


Analytical Procedure 


HE best approach, probably, 
for the regulatory chemist who 
has the task of examining a suspect 
sample of a so-called true fruit fla- 
vor, is to search for constituents 


which are not present in the nat- 


ural flavor, and to determine con- 
stituents, which, while naturally 
present, may be found in the flavor 
in far greater abundance than 
would be possible if the flavor were 
derived entirely from natural 
sources. 

The first step is to make a list of 
the flavoring constituents which 
meet the following conditions (a) 
suitable for use in a flavoring con 
centrate of the named fruit, (b) 
constituents for which methods are 
available, (c) constituents which 
have been sought for but not found 
in the named fruit. The listings 
made herein will assist the chemist 
in compiling the list. The bibliog- 
raphy which is appended, and the 
bibliographies contained in the ar 
ticles cited, will enable him to pur- 
sue the subject in greater detail. 

Examples of some constituents 
which will meet these conditions 
follow: supposing the suspect sam- 
ple to be analyzed is a “True Fruit 
Strawberry Flavor,” we note imme- 
diately from the list of natural con- 
stituents of strawberry in Table I 
that methyl alcohol and acetone 
were absent. Acetone is not used 
in synthetic fruit flavors so it is not 
a candidate for the list. Methyl al- 
cohol does meet the conditions 
since methyl salicylate, methyl for- 
mate. methyl benzoate, mehtyl cin- 
namate are used in synthetic straw- 
berry flavors and to fortify natural 
strawberry flavors. Moreover, we 
have methods for the detection of 
methanol. There is one flaw in the 
ointment, however, which — the 
chemist must keep in mind and that 
is the nossibility of methanol being 
formed in the manufacture of the 
concentrate by hydrolysis of the 
pectin. This could occur through 
the action of the enzyme. pectin- 
methyl-esterase, which may be pres- 
ent in the commercial enzyme 
preparation used to clarify the fruit 
juices. 


Other candidates for the list in 
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the case of a strawberry flavor are 
cyclohexyl or gamma _ unde- 
calactone, ethyl pelargonate, vanil- 
lin, bromelia (beta naphthyl ethyl 
ether) benzaldehyde, butyl beta 
naphthyl ether, coumarin, ionone, 
ethyl methyl phenyl glycidate, iso- 
butyl isovalerate, and geraniol. All 
of these chemicals, and many more, 
are listed by Jacobs and others as 
having been proposed for use in 
synthetic strawberry flavor. Of 
those candidates just mentioned, 
we have methods for the isolation 
and determination of gamma _ un- 
decalactone, vanillin, benzaldehyde, 
coumarin, ionone, ethyl methyl 
phenyl glycidate, valeric acid, and 
geraniol. 

It is of interest to note the dif- 
ference in the types of analytical 
methods available today for the 
analysis of flavors, as compared 
with those in use two decades ago. 
When Wilson (1930) published 
the first of his series of papers on 
“Identification of Flavoring Con- 
stituents of Commercial Flavors,” 
he employed the common practice 
of the day to separate the various 
( kk asses of compounds present 9 
namely: steam distillation, neu- 
tralization, precipitation, saponifi- 
cation, simple distillation, evapora- 
tion, acidification, ether extraction, 
alkalization, etc. Using these pro- 
cedures he separated complex mix- 
tures into fractions containing: 
non-volatile-acids, aldehydes, ke- 


tones, lactones, sugars, etc., and 
volatile-free acids, aldehydes, ke- 
tones, alcohols, combined — acids 


(esters) , lactones, anhydrides, phe- 
nols, etc. Methods available at that 
time called for isolation of acids by 
fractional crystallization of silver 
salts, precipitation of aldehydes and 
ketones with carbonyl compound 
precipitants, oxidation of alcohols 
to the corresponding acids with 
subsequent fractionation of silver 
salts. Here identification depended 
upon silver determinations, neu- 
tralization values. melting points, 
and other physical properties. 

To these Wilson with the as- 
sistance of Keenan added more 
positive identification through crys- 
tallogré iphic means, such as refrac- 
tive indices and other properties 
determined microscopically on very 
small amounts of material, which 
enabled the analvst to identify the 
more common aldehydes as semi- 
carbazones, beta-ionone as the m- 
nitrobenzhydrazide, benzoic acid 
as benzhydrazid, gamma-undecalac- 
tone as_ hydrazino-gamma-undeca- 
lactone, etc. Colorimetric methods 
were also employed for coumarin 
by condensation with diazo-p-nitro- 





aniline, anthranilic acid ester was 
diazotized and coupled with _ so- 
dium-l-alpha naphthol-2-sulfonate, 
etc. 


In the past decade workers have 
developed partition chromatog- 
raphy as an analytical tool to a 
point which enabled the chemists 
of the Eastern Regional Labora- 
tories to use these procedures in the 
analysis of flavoring constituents of 
fruits. 


In contrast to the former steam 
distillation procedure, the volatile 
constituents are now obtained from 
the fruit juice by vacuum distilla- 
tion using a fractionating column 
protected against the loss of low 
boiling fractions by a trap cooled 
with dry ice. In this w: ay the distil- 
lation proceeds at temperatures low 
enough to minimize changes in 
composition of the fruit juice and 
of the distillate from it. 


The essence so obtained is de- 
hydrated chemically, and fraction- 
ated into a large number of frac- 
tions, thereby reducing to a mini- 
mum the number of individual 
constituents comprising each frac- 
tion. A portion of each fraction is 
then treated with a reagent to form 
crystalline derivatives of any car- 
bonyl compound contained in it. 
The crystalline carbonyl derivatives 
of each fraction of the mixture are 
then separated into individual 
compounds by partition chroma- 
tography and identified by melting 
point (including mixed melting 
point techniques) and by clemen- 
tary analysis. 

A second portion of each fraction 
is then treated with a reagent to 
fix the alcoholic constituents in the 
form of crystalline compounds. 
These mixtures of crystals are then 
subjected to partition chromatog- 
raphy to resolve them into indi- 
vidual compounds which are iden- 
tified by melting point and cle- 
mentary analysis. The esters are 
distilled from the alcohol-free mix- 
tures and saponified. The acids 
which had been combined as esters 
are then separated by partition 
chromatography and converted to 
crystalline compounds, which are 
identified by melting point and by 
comparison of X-ray diffraction 
patterns, while the released alco- 
hols are converted to crystalline de- 
rivatives, which, in turn, are sub- 
jected to partition chromatography 
to resolve mixtures into individuals 
susceptible to identification by 
melting point and elementary 
analysis. 


(To be continued) 
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Azelaic Acid as a Raw Material 


WORLD surplus of 
tallow has encouraged researches 
into ways and means of utilizing 
it industrially. Investigation of the 
properties of chemically treated 
components of tallow, e.g., oleic 
acid, has yielded interesting results 
and particular attention has been 
given to azelaic acid as a new and 
interesting fatty acid. Azelaic acid 
is a straight chain dicarboxylic acid 
produced by oxidising oleic acid, 
e.g., the Emery process makes use 
of a chrome acid sulphuric mixture 
which is continuously regenerated 
electrolytically (B.P. 604,281). The 
process produces a mixture of acids 
consisting largely of prelargoni 
and azelaic and a number of high 
dibasic, monobasic and complex 
oxidised acids. The azelaic acid is 
extracted by a hot water treatment. 
The purified acid is of special inter- 
est to manufacturers of lubricants 
owing to the comparative ease with 
which its chemical structure can be 
modified to improve the general 
lubricating properties of a lubri 
cating oil. 

Although azelaic acid itself is not 
of great value as an additive to oils, 
its derivatives, particularly the es- 
ters and glycols are also of out- 
Standing interest. 

The soap manufacturer may be 
interested in azelaic acid and its de- 
rivatives for the following reasons: 

1. Azelaic acid derivatives possess 
good lubricating properties and 
their presence in soap is considered 
likely to improve — super-fatting 
properties and also to enhance both 
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the polish and appearance of tab- 
lets. 

2. Azelaic acid derivatives, not- 
ably the esters, have a high oxida- 
tion stability and excellent compat- 
ibility with soaps and ingredients of 
soaps. The presence of these addi- 
tives in soaps is not liable, there- 
lore, to cause any discolouration or 
have any deteriorating effect on the 
appearance of the finished soap. 

3. Esters of azelaic acid might 
profitably be examined as vehicles 
for medicinal compounds where 
these have to be incorporated in 
soaps. 

Before the esters or other deriva- 
tives of azelaic acid are used in 
soap manufacture they need to be 
appraised from a dermatological 
standpoint, in order to discover if 
they are liable to cause skin irrita- 
tion. This is an obvious safeguard 
and one that every potential soap 
user would want to have carried 
out under medical supervision. 


Detection of Metal 
Particles In Soap 


A new electronic device is now 
available that enables the soap 
manufacturer to detect the presence 
of metallic particles in soap prod- 
ucts. This device serves two most 
valuable purposes, it provides 100 
per cent inspection for metallic par- 
ticles, both magnetic and non-mag- 
netic, and enables the plant super- 
visors to detect immediately any 


breakdown to plant resulting in 
metal entering the soap. 

The R.C.A. electronic metal de- 
tector is designed to locate minute 
as well as larger pieces of metal. 
The soap or other product being 
inspected is conveyed by belt on 
other means through the inspection 
aperture. Here it is screened by a 
high frequency electro-magnetic 
field formed by scientifically de- 
signed coils embedded in_ plastic 
panels at the top and bottom of the 
aperture. If metal is present, it 
causes a reaction which is detected 
and amplified by a sensitive elec- 
tron amplifier. This amplifier trig- 
gers a signalling device (such as a 
bell or lamp), an automatic ejec 
tion or marking device, or a com- 
bination thereof, whichever is de- 
sired. As the detector only con- 
sumes 140 watts, the power costs of 
running the machine are negligible. 


Colgate-Palmolive Wins 


Injunction Against Colgate Labs. 


Colgate-Palmolive Co. has been 
granted a temporary injunction in 
he Superior Court of New Jersey, 
Chancery Div., enjoining a firm 
known as Colgate Labs. from using 
the Colgate name. Colgate Labs., 
with a Jersey City post office box 
number for its address, advertised 
a product called Stermalan for the 
treatment of Psoriasis in a New 
York daily on March 10. There is 
no connection between the two 
companies. 
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EWS and EVENTS 


Ralph P. Lewis Buys Cosmetic 


Firm of Jaquet, Ine. 


Ralph P. Lewis has purchased 
the cosmetic business of Jaquet, 
Inc., it has been announced. Previ 
ous to assuming ownership of this 
business, Mr. Lewis was executive 
vice-president of Lucien Lelong. 
Prior to that he was president of 
Harriet Hubbard Ayer and was 
connected with Elizabeth Arden. 
Phe line, which has long been dis 
tributed nationally on a_ selective 
basis, will continue the same pat 
tern of distribution. Jaquet will 
have offices in New York and Chi 


cago. 


Harriet Hubbard Ayer 


to Drop Home Sales 


Harriet Hubbard Ayer will drop 
its entire home servicing depart 
ment, and plans to test new prod 
ucts in several areas. The company 
was recently acquired by Nestle 
LeMur Co. 


American Society of Perfumers 
Occupies New Quarters 

Offices of the American Society of 
Perfumers, Inc. are now located 


on the 15th floor at 601 West 26th 
St., New York I, N.Y. 


Canadian Toilet Goods Mfrs. 
to Meet in U.S. June 14-16 


Phe 26th annual general meeting 
of the Toilet Goods Mfg. Assn. of 
Canada will be held June 14, 15 
and 16 at Whiteface Inn, Lake 
Placid, New York. 


Federal Agency Fixes 20-Day 


Discount Period in Bids 


\ standard discount period of 
20 days in all bid contracts coming 
under their administration — has 
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William G. Mennen (extreme right), president of the Mennen Co., receives the first copy of 

“The Mennen Story," published by McGraw-Hill in honor of the company's 75th anniversary. 

Looking on, from left to right, are George Mennen, vice-president in charge of manufactur- 

ing, and William Mennen, Jr., executive vice-president of the Mennen Co., representing the 

third generation of the family operated business. Presenting the book to Mr. Mennen is Wil- 
liam Larned, vice-president of McGraw-Hill Publishing Co. 


been announced by the federal 
General Services Administration, ef- 
fective July lt. Bids on a shorter 
period will be disregarded, and 1 
special consideration will be given 
to discount periods of more than 
20 days. 


1.C.C, Stops Surcharge 


on Small Truckloads 


The Interstate Commerce Com 
mission has upheld the petition of 
the National Small Shipments 
Trathe Conterence and has ordered 
cancellation of the $1.50 applicable 
on truckload shipments of less than 
5,000 pounds in the Central States 
territory as unjustly discriminatory 
and unreasonable, the Washington 
cthce of the N.B.B.M.A. reports. 


Copper Tan, Inc. Changes 
Name to Desert Tan Co. 


Copper Tan, Inc. has changed 
its name to the Desert Tan Co. In 
the future, all Copper Tan Suntan 
products will be marketed unde 
the trade name, Desert Tan. 


John H. Breck, Inc. Considers 
Affiliate Plant in Italy 


The possibility of setting up an 
afhliate company in Italy to manu- 
facture as well as to distribute 
Breck preparations was discussed 
by visiting Countess Clotilde Villa 
Oddone, of Milan, Italy, with off- 
cials of John H. Breck Inc. Director 
of the Society of Italian Represen- 
tatives for Foreign Perfumes, which 
handles the marketing of Breck 
preparations in Italy, she spent sev- 
eral days at the West Springfield, 
Mass. plant. 


U. of Pittsburgh Sponsors 


Conference on Automaton Use 


“Automaton and the Retailer” 
was the subject of a conference by 
the School of Retailing of the Uni- 
versity of Pittsburgh on March 26. 
Leaders in this new technology 
viewed the application of the auto- 
maton to paper work, retailing, 
merchandise handling, and research 
or problem solving. 
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How O;/ of ass from Cyprus 


has reached world markets 


YPRUS, a beautiful island in the Mediterranean, 

is a place of warmth and flowers, Rose, Bay 
Laurel, Myrtle, Cistus, Sage, all thrive in the perfect 
weather there. But the ideal climate and fertile soil 
combine to create especially favourable conditions 
for citrus fruit of a very high quality, the export of 
which, before World War IL was the island’s chief 
source of income. 


A problem solved with imagination 


When the war brought this export trade io a stand- 
still the firm of Lanitis Bros. tackled the problem 
with imagination and foresight. They saw an oppor- 
tunity to revolutionize their industry by treating the 
fruit, on the spot, for its essential oils. 


They organized a visit to the U. S. and made a de- 
tailed study of production methods there. A coast to 
coast survey of U.S. factories gave them a thorough 
understanding of the industry. They bought and 
shipped to Cyprus the finest modern American ma- 
chinery that could be obtained, including extractor 
plant and equipment for deterpenation, distillation 


and expression. The new industry was under wav! 


Modern production methods 


Lanitis Bros., coldpressed Lemon Oil, produced in 
an ultra-sanitary plant, utilizing the latest, most mod- 
ern American machinery, compares favorably with 
any in the world. It conforms to all U.S.P., and B.P. 
specifications, its citral content averaging 4%. An 
annual production in Cyprus of 45 million Lemons 
permits Lanitis to process about one-third into juice 
and essential oil. Constant laboratory supervision 
during production assures uniform quality and 
purity. 


Soluble lemon essences, lemon oil extracts and 
lemon pastes, as well as the pure oil of lemon, are 
all produced by Lanitis Bros, and exported all over 
the world to soft drinks manufacturers, confectioners, 
candy and ice-cream manufacturers. It is weleomed 
for its low cost as much as for the excellent quality. 


Out of the disaster of World War II Lanitis Bros. 
have created a vast new industry, which is still de- 
veloping, and have built up an enviable reputation 
in the world market for producing the very finest 


essential oils. 


Now is the time to be ordering your eas O:¢ / 


—_— 


For full information and samples of LANITIS essential oils 


please write to 


THE CALVERT MILLS CO. 
44 Whitehall St., New York 4, N. Y. 


Exclusive U. S. Representatives 


LANITIS BROS. LIMITED 


17 Roosevelt Avenue, Limassol, Cyprus 


304 April, 1954 


The American Perfumer 


T.G.A. Announces Tentative 


Program for May 11-12 Meet 


The Toilet Goods Assn. has an- 
nounced the following tentative 
program for its annual convention, 
May 11, 12 and 13, Waldorf-Astoria 
Hotel, New York: 

Tuesday, May 11 


‘The morning session starts at 10 
\.M.: President (Davis Factor) 
opens the meeting; report of the 
treasurer, Philip C. Smith; presi- 
dent’s address (by Davis Factor); 
report of the executive vice-presi- 
lent, S. L. Mayham; election of 
ofhcers. 

12:30 P.M. luncheon, featuring 
the presentation of the Charles S. 
Welch Plaques, by Joseph Keho 
and of the Industry Golf Tourna- 
ment Trophies by Paul Forsman. 

2:00 P.M. Two panels, one con- 
sisting of women and one consisting 
of men in similar executive posi- 
tions, such as buyers, advertising 
copywriters, salesmen, demonstra- 
tors, etc., to discuss “Marketing and 
Merchandising.” Pierre Harang, 
Houbigant Sales Corp., will be 
moderator of the women’s panel; 
moderator of the men’s panel will 
be a leading woman executive in 
the industry. 

Wednesday, May 12 


Ihe morning session, starting at 
10 A.M., will feature a discussion 
of the Federal Trade Commission 
by a prominent industrialist not 
engaged in the cosmetic industry, 
and an address by Edward F. How 
rey, chairman of the Federal Trade 
Commission. 

Luncheon, starting at 12:30 P.M., 
will feature an address by CBS’ 
Washington, D.C. reporter Griffing 
Bancroft. 

\ closed meeting for manufac 
turers will start at 2:30 P.M. 
Thursday, May 13 

The Scientific Section will meet 
at 10 A.M. The program has been 
jointly arranged by the American 
Society of Perfumers, Inc. and the 
Scientific Section. Discussions will 
be on the New Lauryl Alcohol Sul- 
lates, by Serge Giers, executive vice- 
president and technical director 
(American Alcolac Corp.; Instal 
ling Statistical Controls in Toilet 
Goods Manufacturing, by Martin 
\. Brumbaugh of Bristol Labs., L. 
B. Dobie and W. C. Frey of Bristol- 
Myers Products Div.; and The Acid 
Mantle of the Skin, by Otto Jacobi 
and Herbert Heinrich, of Kolmar 
Research Center. 

A vice-chairman will be elected 
during the subsequent business 
meeting. 
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The Annual CIBS Awards will 
be presented by William Fairhurst 
during the luncheon, which will 
start at 12:30 P.M. 

The afternoon meeting, starting 
at 2:30 P.M., will feature papers on 
Recent Progress in Dor and Olfac 
tion-Possible Mechanisms, by Paul 
G. |. Lauffer, George W. Luft Co., 
Inc.; on Some Aspects of Soap and 
Detergent Perfumery, by E. D. Kil- 


* 





Study Views Effect of Color 


on Impulse Buying 


Colors in relation to impulse 
buying is the subject of a study 
made by the color research labora- 
tory of the Sun Chemical Corp. 
\bout 75 per cent of volume of im- 
pulse buying is of merchandise in 
three or four specific colors, ac- 
cording to the report: ivory, pale 





Madame Helena Rubinstein (second from left) with some of her guests at the cocktail party 
she gave in her Park Avenue home to honor Canadian demonstrators who were winners in 
a special sales contest held there celebrating the 25th anniversary of the Canadian branch. 
A three-day training school and a round of theatre parties highlighted the week in New 


mer, Lever Brothers Co.; on Pet 
fuming Aerosol Products, by R. A. 
Foresman, aerosol consultant, and 
Raoul Pantaleioni, of van Ameri 
gen-Haebler, Inc.; and Preliminary 
Investigation of the Application of 
Infrared Spectroscopy to Perfume 
Materials, by Ernst T. Theimer ol 
van Amerigen-Haebler, Inc., and 
Stanley Freeman, of Benzol Prod 
ucts, 


Lady Esther, Ltd. Stops 


Toronto Plant Production 


The Toronto, Ont., Canada, 
plant of Lady Esther, Ltd. will be 
discontinued as a manufacturing 
unit of the firm, Dr. Joseph 
Schultz, Lady Esther president, has 
announced. The production for- 
merly conducted there will be car- 
ried forward at the Zonite Prod- 
ucts Corp. plant, St. Therese, Que. 

Lady Esther became a _ wholly- 
owned division of Zonite Products 
Corp. last December. 


T.G.A. Adopts Minimum 
Standard for Carnauba Wax 
The T.G.A. has announced 


Standard No. 57 as minimum stand- 
ard for carnauba wax. 


green, blue, pink and yellow have 
continuing popularity, and con- 
tinue to hold the bulk of the mar- 
ket, according to the study. The re- 
action of colors was seen as purely 
emotional, making color important 
in impulse buying. 


Lemmermeyer Paintings on 


Exhibit in New York Bank 


Michael Lemmermeyer of Aro- 
matic Products Inc. whose exhibit 
of a selection of his paintings at 
the Chemists Club attracted much 
favorable comment, has another 
exhibit of his work at the Empire 
City Bank, Fourth Ave. and 33rd 
St. New York. It consists of five 
paintings in oil covering the range 
ol portraiture to rural and marine 
studies. As usual the paintings 
are well executed, and the color is 
handled with skill and genuine 
artistry. 


Heyden Chemical Co. Net Sales 
in 1953 were $23,482,483 

Heyden Chemical Corp. in 1953 
had consolidated net sales of $23,- 
182,483. Net profits were $1,242,- 
O80. 
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Report on Enzymes in Denti- 
frices to Start S.C.C. Meet 


The technical program of the 
Society of Cosmetic Chemists’ May 
14 meeting will lead off with a 
paper on Enzyme Inhibitors for 
Dentifrices, to be presented by Dr. 
R. S. Manly, of Tufts Dental 
School. 

Dr. Manly, well-known dental re- 
searcher, has been conducting 
studies in this field for some time. 
The dental profession and the 
dentifrice manufacturers are un- 
derstood to be awaiting this pape 
with considerable anticipation. 

The meeting, to be held at New 
York’s Biltmore Hotel, will present 
the following program: 

Enzyme Inhibitors for 
frices, by R. S. Manly, Tufts Col- 
lege Dental School; ‘Theory of Vis- 
cosity, by W. B. Brookfield, Brook 
field Engineering Labs.; What 
Management Expects of Research, 
by Ray Stevens, Arthur D. Little, 
Inc.; What Research Expects ol 
Management, by Walter Hambur- 
ger, Fabric Research, Labs.; Cal 
culation of HLB of Polyethylene 
Glycol Fatty Acid Esters, by W. ¢ 
Griffin, Atlas Powder Co.; The 
Chemistry of the Disulfide Link- 
age, by Gerald Oster and N. A. 
Rosenthal, Polytechnic Institute of 
Brooklyn; Lipsticks: “‘Vheir Formu- 
lation, Manufacture and Analysis, 
by A. L. Fishback, Oxzyn Co.; and 
Experiments on the Epidermis ol 
Animals of Value to the Cosmetic 
Chemist, by E. O. Butcher, Col- 
lege of Dentistry and the Graduate 
School of Arts and Science, New 
York University. 


Denti- 


Van Dyk & Co., Ine. 
Elects New Officers 


Van Dyk & Co., Inc. directors 
have elected the following officers: 
president, Mrs. S. Isermann; vice 
president and treasurer, Howard 
Isermann; vice-president and sales 
manager, Walter Mueller;  secre- 
tary, Miss H. V. Shanahan. Mrs. 
Isermann is the widow of the late 
Dr. Samuel Isermann, a co-foundei 
of the company, and a pioneer in 
the development of the American 
synthetic aromatic chemicals in- 
dustry. 


Attacks Wild Advertising 
Claims for Dentifrices 

“No significant reduction in 
tooth decay or gum disease can be 


expected from any of the toothpaste 
currently available to the public,” 
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Dr. John T. 
the Dental Society of the State of 
New York recently asserted at the 
society's monthly scientific meeting. 


Flynn, president of 


\ttacking “persuasive but un- 
truthful claims of the advertising 
writers,” he specifically included in 
his remarks all dentifrices contain- 
ing antienzyme preparations, chlor- 
ophyll and ammonium. 


Federal Government to Freeze 


Excess Tin Stocks 


The government will freeze ex- 
cess tin stocks it holds and expects 
to acquire, the State Department 
has announced. It also has decided 
not to sign the International Tin 
Agreement drawn at Geneva last 
December. 


Connecticut Chemical Research 


Trailer Fleet Delivers Freon 


Connecticut Chemical Research 
Corp. has received the first of a fleet 
of tank trailers especially con 
structed for transporting Freon and 
Genetron liquefied gas propellents 
used in its aerosol products. The 
newly designed trucks have a 
capacity of 35,000 Ibs. Up to now 
the largest quantity of the propel. 
lents available in a single container 
Was one ton. 

Increasing production of many 
pressure-packaged lines in the 
household, drug, toiletry and indus 
trial fields has prompted the CCRC 
trailer fleet development to expe- 
dite handling of the propellent, ac- 
cording to A. O. Samuels, president 
of the company. The company re- 
cently announced domestic expan 
sion to 250,000 units daily and 
broadening of its foreign produc- 
tion to include plants in England 
as well as Canada. 


eee 





Mary Chess, Inc. to Distribute 
Peggy Sage Line in U.S. 


Mary Chess Inc., New York City, 
has taken over the sole distributor- 
ship of the Peggy Sage cosmetic line 
in the United States, according to a 
joint announcement by Miss Peggy 





Peggy Sage, president of Peggy Sage Inc., 

greets (right) Joseph A. Danilek, president 

of Mary Chess Inc. At the left is Northam 

Warren Jr., vice-president and general man- 
ager of Northam Warren Corp. 


age, head of the ——— bearing 
~ name, and Joseph A Danilek, 
president of Mary Chess, Inc. 

The line will be distributed 
under the name of a new company, 
the Peggy Sage Sales Corp., which 
will be located in New York City. 

Items in the two lines are not 
competitive. 

Plans call for intensified sales 
promotion and an increased adve1 
tising budget for the Peggy Sage 
line. 


Coty Stops st el ~i of 


Promotion Deals to Druggists 


Coty has abandoned its policy of 
dropshipping its promotion deals 
to retail druggists. It is also re 
ported to be planning closing its 
Fifth Avenue office in New York. 


Aa y7 
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First of a fleet of tank trailers transporting aerosol propellents. 
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QMMON 
CENTS: 


With so much labeling in political circles today, a course 
in advertising seems as desirable as one in law for the 
young hopeful. Where once issues were decided in terms 
of right and wrong, they are now resolved, unsatisfac- 
torily, as “right” and “left.” 


Prominent in the list of those who talk about security 
instead of securing indictments is Senator McCarthy. 
But in tangling with President Eisenhower Joe’s biggest 
Red presentation is his own embarrassed face. 


The Democrats’ Stevenson, of course, is not without his 
own ability to coin a phrase. He sounds like a cross be- 
tween Douglas Fairbanks, Jr. and Ronald Colman but 
hits harder than B. S. Pulley. 


Fellers with the biggest satisfaction must be ex-Presi 
dents Hoover and Truman. Between what the Demo- 
crats have said about Hoover and what the Republicans 
are saying about Truman, both gentlemen are in a posi- 
tion to publish their statements profitably instead of in 
the Congressional Record 


Somewhere in all the squabbling the Russians must be 
wondering if there’s a difference between Democracy 
and anarchism. One tenth of the kind of criticism levelled 
against Truman or Hoover in Russia has made firing 
squads a basic industry 
7 * * 

Bright light in the scrap, of course, is the final confirma- 
tion of Earl Warren as Chief Justice of the United States 
Supreme Court. For too long, though, most of us were 
wondering whether the truly creditable Warren was 
being considered for confirmation as a Jurist or convic- 
tion as a suspect 


But the Cosmetic Industry continues its detached view 
of things political. Name calling is regarded as _ vile, 
reprehensible, vicious, intolerable and otherwise offen- 
sive. Except, of course, between partners 


Taal 
iM 
KELTON 


Cosmetic Compa ny 


230 West 17th Street, New York 11, N. Y. 





Private Label Manufacturers Exclusively 
Covered by Product Liability Insurance 
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AVAILABLE FOR 
IMMEDIATE SHIPMENT 


THI 


(AMMONIUM THIOGLYCOLATE) 


HIGHEST QUALITY 
(Meets Highest Standards of the Industry) 


COMPETITIVELY PRICED 


ORDER TODAY FROM... 


NORCO 


PRODUCTS COMPANY 


EAST ONTARIO AND BATH STS. 
PHILADELPHIA 34, PA. 


HERITAGE IN CHEMICALS SINCE 1873 
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Guenther Tells Perfumers About 


Latin American Oil Prospects 


Many of the old_ established 
sources of essential oils were dis- 
rupted as a result of World War II, 
particularly those in the Far East 
which could not at that time be 
depended upon to supply us un- 
interruptedly Dr. Ernest Guenther 
reported in some cogent  prelimi- 
nary remarks to an illustrated lec- 
ture he gave at the March meeting 
of the American Society of Per- 
fumers. 

As a result of the war there have 
been attempts to establish an essen- 
tial oil industry in various areas of 
Central and South America. Before 
any of these can be successful, Dr. 
Guenther pointed out, certain 
problems must be solved. ‘To begin 
with proper planting material must 
be procured—olten a tedious task. 
Then proper ecological conditions 
must be found—and this can be 
done only through long and costly 
experience since factors of soil and 
climate must be thoroughly investi- 
gated. Moreover the producer must 
either possess or acquire “know 
how”; for without it he may {fail 
completely. Then labor must be suf 
ficiently cheap to make production 
profitable. In a continent which is 
becoming more industrialized and 
where wages, even if slowly, are 
going up, it is difficult to attract 
workers to a seasonal and low pay- 
ing industry. 

More important than any ol 
these is the fact that farmers them- 
selves will not grow aromatic plants 
as long as more staple crops are 
more profitable. Most South Amer- 
ican countries still import a large 
part of their food requirements— 
which means that native growers 
can command high prices for crops 
necessary to the economy. Against 
these conditions the prospective 
producer of essential oils finds it 
difficult to make headway. It seems 
likely therefore that prices for 
Latin American essential oils will 
go up steadily as the area becomes 
industrialized and as the standard 
of living improves. 

Following his preliminary re- 
marks Dr. Guenther gave the large 
audience the first showing of his 
new color pictures taken on his re- 
cent extended trip through Mexico, 
Guatemala, Panama, Peru, Chile, 

\rgentina, Brazil, France and Italy. 
The pictures were selected from 
his new library of about 500 koda- 
chromes. The lecture which accom- 
panied the showing of the pictures 
was semi-technical and exceedingly 
interesting. . 
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President Everett D. Kilmer pre- 
sided at the meeting. Newly elected 
members were introduced and it 
was announced that the Association 
would take part as such in the after- 
noon sessions of the Scientific Sec- 
tion of the T. G. A. in May. Pierre 
Bouillette was then introduced and 
with his usual skill and humor 
introduced his old friend Dr. Ern- 
est Guenther. While interspersed 
with humor which was hugely en- 
joyed, Mr. Bouillette pointed out 
tersely and graphically the many 
accomplishments of Dr. Guenthei 
as a linguist, as a scholar and chem- 
ist, as a world traveler, as a scien- 
tist, as a photographer and as an 
author. Concluding his remarks he 
referred to Dr. Guenther as “Mr. 
Essential Oil Himself,” a term, inci- 
dentally, that is likely to endure. 


Edward A. Sport Laboratory On 


Gretchen Jackson Radio Show 


Lady Hilda lanolin hair refiner, 
manufactured by the Edward A. 
Laboratory, 


Sport South Wey- 





Gretchen Jackson 


mouth, Mass. is being advertised 
on the Gretchen Jackson show on 
radio station WBMS in Boston five 
days a week as a permanent feature 
of the company’s advertising cam- 
paign. 


Sees Use of Canadian 


Moss as Perfume Base 


Canadians in Alberta and British 
Columbia, Canada, are considering 
cultivating moss on the bark of 
trees for export to Grasse as per- 
fume base, according to Georges 
Fuchs, of Fragonard, Grasse. This 
development is the outcome of the 
disappearance of the Yugoslavian 
market, he asserted during a recent 
visit to Canada. 

Castoreum, the gland product 
used to fix perfume essence, is al- 
ready being obtained from Can- 
adian beavers, he reported. 


45th Annual FEMA Convention: 
May 16-19 in New York City 


Chemicals in food, vanilla beans, 
business trends, essential oils and 
other subjects will be thoroughly 
discussed at the 45th annual con- 
vention of the Flavoring Extract 
Mtrs. Assn. of the United States, 
scheduled to be held May 16 
through 19 at the Hotel Biltmore, 
New York City. Panel programs 
have also been arranged. Robert 
Krone, chairman of the convention 
committee, has announced that 
speakers will include Louis Bohm- 
rich, of the United Nations; Miss 
Bernice Connor, director of edi- 
torial liaison, Ladies’ Home Jour- 
nal; Fred Bell, executive vice-presi- 
dent, National Automobile Dealers 
Assn.; Robert C. Hibben, executive 
secretary, International Assn. of Ice 
Cream Mfrs.; Dr. John L. Barn- 
hart, technical director, Dairy In- 
dustries Supply Assn.; Dr. G. G. 
King, scientific director, Nutrition 
Foundation; Dr. S$. Sherwood, Ster- 
win Chemical Co.; G. J. Williams, 
Dow Chemical Co.; and Dr. Ber- 
nard L. Oser, Food Research Labs. 


In addition, there will also be 
addresses by members of the Van- 
illa Bean Assn., the Essential Oil 
\ssn., and a report by Harold Jan- 
ovsky, chairman of the association’s 
Scientific Committee. 

Entertainment features will in- 
clude a Hospitality Party on Sun- 
day afternoon, May 16; on Monday, 
a convention luncheon, a_ golf 
tournament at Baltusrol Golf Club, 
Springfield, N.]., or a trip through 
the United Nations’ Buildings for 
ladies and non-golfers. This will be 
followed by dinner and an evening 
of entertainment for all at the 
Latin Quarter. 

Tuesday, following the morning 
session, will feature an association 
luncheon and, following the after- 
noon session, a President’s Recep- 
tion in the Fountain Room, then a 
Dinner-Dance. 

Wednesday, the Chemists’ Break- 
fast will be first order of busi- 
ness. At this time there will be an 
informal discussion of various tech- 
nical aspects of the extract business, 
with special emphasis on the FEMA 
research program. 

Members of the convention com- 
mittee are: Robert Krone, Fritzsche 
Brothers, Inc., chairman; Chris 
Christensen, Chas. Pfizer & Co., 
Inc., entertainment; F. J. Lueders, 
George Lueders Co., golf; Charles 
P. McCormick, McCormick & Co., 
program; and R. W. Symmes, 
Baker Extract Co., registration. 
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Antiseptic skin cleansers. M. M. Mag- 
lio and J. M. Hannegan (Soap, 1952, 28, 
No. 11, 38—41, 185).—In controlled hand- 
washing tests, a formulated, antiseptic, 
powdered, industrial skin cleanser was 
very much superior to bar soap, was 
much superior to the control powder 
without antiseptic, and was equal to a 
special liquid hospital soap (Septisol, 
containing 0.75% of G1l and 2% of soap) 
in bacteriostatic action. G. Helms, through 
Brit. Chem. Abs. 


Toxicity and allergy. — Oleon (Rech. 
Roure-Bertrand Dupont, 1952, No. 2, 30— 
37)—The dermatitic effects which can 
arise from the toxicity of materials used 
in cosmetics, ¢.g., hair removers, is dis- 
cussed. The pH of soaps and the use of 
thioglycollates are examined from this 
view-point. The subject may become aller- 
gic to such compounds and complaints 
like the oedema of Quink or eczema may 
be caused. The problem is complicated 
by the fact that the subject may be made 
sensitive to a cosmetic by previous treat- 
ment with substances such as sulphona- 
mides or aminosalicylic acid. Before apply- 
ing cosmetics, a test for allergy should 
be given on a degreased portion of the 
neck. Some remedies for some of the 
dermatitica and allergic complaints are 
mentioned. R. H. Peters, through Brit. 
Chem. Abs. 


Cork in the perfumery industry. 
I. Ribas-Marqués (Industr. Parfum., 1952, 
7, 265—268).—Saponification of cork gives 
a no. of substituted fatty acids useful in 
perfume synthesis, in particular, octade- 
cane-9 : 10-diol-] : 18-dicarboxylic acid 
which has been used in the synthesis of 
civetone. K. Foulkes, through Brit. Chem. 
Abs. 
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NEW DUAL-USE COUPON 
for 

YOUR CONVENIENCE 

for 





1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and_ literature 
is wanted. The other section is for ordering Samples. 





516——AMBERGRIS W 

Provides superior fixing and stabilizing 
qualities together with a fine deep am- 
ber note very close to that of genuine 
amber. 


Per Pound—$28.00 
1 oz. Sample—$1.85 


SCHIMMEL & CO., INC. 
601 West 26th St., New York 1, N. Y. 





517——-AMBRENE RHODIA 
EXTRA CONC. 
A natural distillate of Gum Labdanum 
completely soluble in alcohol. An ex- 
cellent fixative for amber, chypre, and 
oriental fragrances. 
Send for Ambrene Bulletin. 

1#—$40.00 Trial ounce $3.00 


RHODIA INC. 
New York 17, N. Y. 


518—DR. HILARY SAYS— 
Civer ¢c. M. 
after 56 years 
still the best artificial civet available 
$4.00 per Pint 
equivalent to 10% tincture 
of natural civet 
4 ox. sample $1.00 


CRESP MARTINENQ 
369 Third Ave, New York 16, N. Y. 


230 Park Ave. 








519-——CUIRALIA FA-2128 


A Warm, heady, very rich odor. A 
remarkable additive whenever you are 
seeking a leather note. 


Price per Ib. $30.00 


ROURE-DUPONT INC, 
366 Madison Avenve New York 17, N. Y. 





Cinnamon oil analyzed by the salicyl- 
aldehyde reaction. S. Collett (Mfg. Chem., 
1952, 23, 411—412).—A colorimetric method 
has been developed for the assay of cin- 
namic aldehyde in cinnamon and cinna- 
mon bark oils using the salicylaldehyde 
reaction. Prior to the assay, eugenol 
must be removed from the oil or high 
results are obtained, due, presumably, to 
the conversion of eugenol into isoeugenol, 
followed by oxidation of the latter to 
vanillin under the conditions obtaining 
during the assay. The results obtained 
agree well with those obtained gravi- 
metrically using 2: 4-dinitro-phenylhy- 
drazine, but are slightly lower than those 
obtained using the B.P. titration method. 
E. Tyrrall, through Brit. Chem. Abs. 


Trend of development in the soap in- 
dustry, T. W. Breaden (Perfum. essent. 
Oil Rec., 1952, 43, 324—328).—The older 
type “figged” and “mottled” soaps have 
gradually disappeared and few bar soaps 
now contain <60% of fatty acids. Per- 
fumes have tended to become more care- 
fully selected in toilet soaps and certain 
germicidal soaps are claimed to have high 
efficiency. The newer synthetic detergents 
are becoming increasingly important. K 
Foulkes, through Brit. Chem. Abs. 


Additives in vegetable waxes. II. C. J. 
Marsel, C. S. Treacy, H. Brenner, and F. 
De Long (Soap, 1952, 28, No 12, 181— 
185). Adulterants in carnauba wax can be 
detected by i.r. absorption spectra. An ad- 
ditive-enriched extract shows “excess” 
bands in the normal carnauba wax spec- 
tra. Data for carnauba wax containing 5% 
of (a) hydrofol glycerides and (b) Durez 219 
are given. G. Helms, through Brit. Chem. 
Abs. 
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F. Jellinek, 


Milled detergent bar. C. 
R. L. Mayhew, and J. A. Yeager (Soap, 
1952, 28, No. 8, 42—45, 161).—A milled, 
plodded, detergent bar for use in soft, 


hard, and sea water, and satisfactory in 
respect of lather, skin detergency, dish 
washing, physical characteristics, ease of 
manufacture, and storage properties, has 
the composition: tallow soap 47, Sorapon 
S.F. Conc. 20, Nekal A 20, Aerosol AY 10, 
carboxymethylcellulose 2, and perfume 
1%. G. Helms, through Brit. Chem. Abs. 


Acid shampoo. A. W. Stephan, Assr. to 
Natcon Industries, Inc. (U.S.P. 2,599,665, 
10.6.52. Appl. 9.3.50).—The shampoo, pH 
5*5—6, comprises NH,Cl (z*7), H,O (55), 
Sipon L-20 (liquid dodecyl] sulphate) (33+4), 
and a mixture (89%), of H,BO, (4) H,O 
(60), 70% ay. D-sorbitol o1 Sorbo (12 pt. 
Chem Abs. (B). 


Thiocarbonic acid esters in hair-wave 
preparations. M. del Zoppo, Assr. to A, 


Parker (U.S.P. 2,600,624, 17.6.52. Appl.,. 


15.3.50).—Compounds, useful as_ keratin 
softening agents in hair-waving prep. (e.g., 
in aq. solution pH 8—10 containing alky]- 
or aryl-amine,  viz., NH,,-(CH,],“OH, 
mixed isopropanolamines, morpholine, 
etc., LiOH, KOH, or Na,CO, and option- 
ally wetting agent), comprise di(earboxy- 
methyl) trithiocarbonate, m.p. 173—174°, 
and dithiocarbonate, m.p. 136°, O-ethyl 
S-carboxymethyl dithiocarbonate, m.p. 53— 
54°, and the product, SC(S*CH,-CO,Na) 
*NEt, made by interaction of SC(NEt,)*S- 
NH, with CH,Cl-CO,Na. Chem. Abs. ‘®) 


Manufacture of wax candles, Pri 
Patent Candle Co., Ltd. (B.P. 682,018—9. 
8.5.50) (Inventor: D. J. Keogh).—(a) An ap- 
paratus is figured and claimed, for use in 
the high-speed conversion of a rod of wax- 
covered wick into candles by (B) a method 
which comprises forcing solid wax through 
an orifice around a continuous length of 
wick guided towards the centre of the ori- 
fice, without need for cooling, then succes- 
sively tipping the free end of the extruded 
rod and cutting off the desired length. 
F. R. Basford, through Brit. Chem. Abs. 


Testing disinfectant soaps. H. Pritch- 
ard (Mfg. Chem., 1952, 23, 227—231).— 
Among disinfectants recently claimed to be 
suitable for addition to soap are dichloro- 
m-xlenol and the chlorophene com- 
pounds  (chlorodihydroxydiphenylmeth- 
anes). The latter are superior to PhOH in 
a Rideal-Walker type of test, and to cre- 
sylic acid in cup-plate tests for penetra- 
tion. The disinfectant is added to the soap 
at the crutching stage, or worked in by 
milling. To evaluate a disinfectant soap, a 
modified dilution test to simulate actual 
washing and rinsing operations, a test to 
determine its power of penetrating tissue, 
as well as practical tests, must be carried 
out. Practical dish- and hand-washing test 
procedures are described, and a standard 
definition for disinfectant soaps is sug- 
gested. A. M. Spratt, through Brit. Chem. 
Abs. 
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When requesting information and litera- 
ture or ordering samples check the handy 
coupon on the opposite page, tear out 
and mail to the American Perfumer. 





520—DIHYDRO JASMONE 
Dihydro Jasmone, a veritable synthetic 
with the prized note of natural Jasmone, 
the odoriferous principal of Jasmin 
Absolute. 

PEED cibincscateseoen $130.00 
SE: 6.5 es how eee eKes 9.00 


FELTON CHEMICAL COMPANY, INC. 
599 Johnson Ave. Brooklyn 37, N. Y. 





521——FORSYTHIA VERLEY 

The refreshing Forsythia note is now 
available for your entire cosmetic and 
fragrance line. Following ‘Forsythia 
Verley’, we have developed: 


Forsythia for Brilliantine @ $10.00 Ib. 


Forsythia for Soap @ $ 6.00 Ib. 
Forsythia water-soluble @ $ 4.00 Ib. 
Forsythia for Aerosol @ $ 9.00 Ib. 


ALBERT VERLEY & COMPANY, INC. 
114 East 25th St. New York 10, N. Y. 





522——HYDRO GARDENIA 


A very fine Gardenia odor, extremely 
powerful, at a low price. 


Price per Ib. $4.00 


ROURE-DUPONT INC. 


366 Madison Avenue New York 17, N. Y. 
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523——LILTINE 

Sweet, appealing fragrance 
This new perfume oil has a sweet, deli- 
cate fragrance that has wide appeal and 
great adaptability. It is perfect for 
perfumes, toilet water, sachet and bath 
oils. Other versions available for 
creams, powders and lotions. 
2 oz. sample $1.50 1 Ib. $9.50 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th Street New York 16, N. Y. 





Preparation and properties of ethyl- 
ene oxide-alcohol condensation prod- 
ucts, Max Cohen (Mem. Serv. Chem. Etat, 
1951, 36, 93—114).—Primary,  straight- 
chain, saturated aliphatic alcohols with 
4, 5, 6, 7, 10, 12, 14, and 16 C are treated 
with (CH,),0O. The solubility of the prod 
ucts in H.O is determined by the relation 
of no. of CH,+to no. of CH,+-CH,+O- 
groups. The lowering of y by these con- 
densation products, at varying concn., is 
related to the no. of CH,+-CH,+O-* units 
in the polymer. The mechanical strength 
of thin films of C,;H,,-OH-(CH,),0 con- 
densation products are determined and 
the effect of hydrophilic chain length on 
foaming properties is deduced. E. Somers, 
through Brit. Chem. Abs. 


Aliphatic aleohols of wool wax. V. 
Studies in waxes. K. E. Murray and R. 
Schoenfeld (J. Amer. Oil Chem. Soc., 1952, 
29, 416—420; cf. B., 1952, II, 390).—After 
removal of most of the triterpene alco- 
hols (by crystallization from MeOH) and 
the cholesterol (by its insol. ZnCl, com- 
pound) from the unsaponifiable matter of 
wool wax, the remaining alcohols were 
acetylated, and the product was fraction- 
ated by amplified distillation, in a hydro- 
carbon diluent. Six dextro-rotatory anti- 
isoalcohols (terminal group Bu*) with odd 
C no., Cy;-2;, and 4 iso-alcohols (terminal 
group Pr’) with even C no., Co-, were 
isolated and identified by oxidation to 
their corresponding acids. P. S. Arup, 
through Brit. Chem. Abs. 


Toxicity of soap and detergents. L. C. 
Barail (Soap, 1952, 28, No. 12, 48—51, 77). 
—Methods used in a study of 400 products 
to ascertain whether a product is (a) a pri- 
mary skin irritant, (b) a cutaneous sensi- 
tizer, (c) an acute or chronic internal poi- 
son, (d) poisonous when its fumes are 
inhaled, and (e) irritating to other human 
tissues are described. The preferred screen- 
ing test for skin irrtation was single inter- 
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Sampler 


dermal injection of animals; it is rapid, 
reproducible, and inexpensive. The subse 
quent tests cover the U. S. Public Health 
Service prophetic patch test, eye irritation 
test, painting test, and soaking test. For 
internal toxicity the tests were intravenous 
injection of an extract of the product into 
the blood stream of rabbits, intra peri- 
toneal injection of the extract into the ab 
dominal cavity, and feeding an extract. In 
halation tests for volatile substances are 
described. The general characteristics of 
(1) industrial soaps and anionic detergents, 
(2) cationic and non-ionic detergents, (3) 
household soaps, and (4) sanitizers and dis- 
infectants are dealt with. Manufacturers 
strive to eliminate hazards; the major haz- 
ards arise through consumer carelessness. 
G. Helms, through Brit. Chem. Abs. 


Extraction of essences by volatile sol- 
vents. P. Teisseire (Rech. Roure-Bertrand 
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INFORMATION REQUEST FORM 


Please have further information and literature sent on 





524——PRIMAVERA 
PRIMAVERA—new Lily of the Valley 


creation from D&O Perfume Labora- 
tories. Expresses the gay and vibrant 
note of this lovely flower, so reminiscent 
of Spring. 

$40.00 per pound 


DODGE & OLCOTT, INC. 
180 Varick Street New York 14, N. Y. 





525——SULFOMIN 
(elementary sulfur) 
Sulfur in liquid form, completely sol- 
uble in water, alcohol, oils, etc. Highly 
recommended for all hair preparations, 
ointments, salves, etc. Excellent for 
arthritis; increases basic metabolism, 
also very effective resorptive properties. 
Price $.60 per oz. 


1 Ib. $3.00 


MANUFACTURERS CHEMICAL CORP. 
New York 12, New York 
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AMERICAN PERFUMER 48 West 38th Street, New York 18, N. Y. 


516 
517 
518 


525 


Please attach coupon to your company's letter head or comparable identification. 


2. APRIL SAMPLER 
ORDER FORM 


Please have samples with invoices to cover sent on 
items as circled below. 


519 522 525 
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Dupont, 1952, No. 2, 11—19).—The reac- 
tions which occur when flowers are im- 
mersed in volatile solvents is discussed. All 


traces of olefines which may polymerise or 
form peroxides capable of polymerising 
the essential oils must be excluded. Ex- 
traction equipment is either static or dy- 
namic. From both types the essence which 
is produced may not reproduce faithfully 
the smell of the flowers and work to im- 
prove this has been on (a) studies of the 
hydrolysis of the glycosides prior to hy- 
drolysis, and (b) methods using low-b.p. 
solvents, thereby reducing hydrolysis and 
diastasic action during the extraction. 
Light petroleum extractions have been 
studied and by heating some extracts in 
the presence of metals such as Cu, Fe, etc., 
the final essence is independent of the 
treatment except with Cu. The alteration 
in odour of the extract must lie in the ex- 
traction process. Diastases may react imme- 
diately on contact of the solvent with the 
flower. Low temp. is preferred for the ex- 
traction. Equipment suitable for use with 
C,H,—PhMe mixtures is described, and the 
extraction of jasmine is discussed with par- 
ticular reference to the possible manner in 
which the noxious indole is produced. 
R. H. Peters, through Brit. Chem. Abs. 


Metal cleaners. Milton A. Lesser (Soap, 
1952, 28, No. 11, 46—49, 98).—Processes 
and formulations used in metal cleaning 
operations, e.g., mechanical spray-type 
washers, electrocleaners, degreasing plant, 
diphase cleaners, acids as metal cleaners, 
“special function” cleaners, are described. 
G. Helms, through Brit. Chem. Abs. 
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Chemists to Héar Views on 


Water-, Airborne Wastes 


A symposium “Waterborne and 
Airborne Wastes” will be held at 
an Open Door dinner-meeting of 
the Assn. of Consulting Chemists 
& Chemical Engineers, Inc. on April 
27 at 5 P.M. at Hotel Belmont 
Plaza, New York City. Guest speak- 
ers will be Harry A. Faber, associ- 
ate editor of Water and Sewage 
Works, and William G. Christy, 
consulting engineer, with Roger C. 
Blum, of Jos. K. Blum, consulting 
engineers, as moderator. 


Mennen, Pond’s Packages Win in 
Variety Packaging Competition 


‘The Mennen Co.’s Baby Powder 
package and Pond’s Extract Co.'s 
Angel Face Powder package won 
Silver Awards in the cosmetics and 
toilet goods division in the 18th 
National Variety Packaging Com- 
petition. 

The Mennen package was de- 
signed by Francis Blod of Design 
Associates, Ltd., New York; the 
Angel Face Powder package was de- 
signed by Joseph B. Blatt, New 
York, 


Atlas Powder Co. Sponsors 
Eight $1,000 Scholarships 


Atlas Powder Co., Wilmington, 
Del., has set up eight $1,000 college 
scholarships for science students, 
president Ralph K. Gottshall has 
announced. 


Lady Esther Announces 
Sales Post Changes 


Lady Esther has announced the 
following changes in its sales terri- 
torial assignments: Kenneth Freed- 
man, Toledo, Cleveland, Eyria, 
Lorain and Bowling Green, O., in 





addition to Mich. and Ind.; Joseph 
O'Keefe, Ky., as well as W. Va., 
western Pa., and Ohio, except the 
territory covered by Mr. Freedman; 
James Dade will eliminate Ky., but 
will continue to cover Kan., Mo., 
Tenn., and southern IIl. 


Chicago S.C.C. Witnesses 


Fire Magic Demonstration 


Smoke rings, green flames, and 
minor explosions were the order of 
the day as Dr. Llewellyn Hard of 
Whiting, Inc., research chemist for 
Standard Oil Co., gave a lecture 
demonstration of “Fire Magic,” the 
story behind combustion, before 
the Chicago chapter of the S.C.C. 
at the annual Ladies Night meeting 
on April 13 at Henrici’s Restaurant 
in the Merchandise Mart. 


MELVIN A. BLOCK, president 
of the Block Drug Co., will head 
the annual Joint Defense Appeal 





Melvin Block 


campaign in Greater New York. 
Che drive seeks to raise half of the 
national goal of $5,000,000 in the 
New York area. 


HOWARD J. BORK has been 
appointed superintendent of the 
Wildroot Mfg. Corp. 


DR. HARRY B. McCLURE has 
been appointed president of Car- 
bide and Carbon Chemicals Co., a 
division of Union Carbide and 
Carbon Corp. He succeeds DR. J. 
G. DAVIDSON who becomes chair- 
man of Carbide and Carbon Chem- 
icals Co. Dr. Davidson is also a 
vice-president of Union Carbide 
and Carbon Corp. 


DR. IVOR GRIFFITH, presi- 
dent of the Philadelphia College of 
Pharmacy and Science, was hon- 
ored recently at a testimonial din- 
ner attended by more than 100 
members of the faculty, board of 
trustees and others. 


MISS FREDA PREBBLE, secre- 
tary of the London branch of Mary 
Chess, has returned to Britain fol- 
lowing a month’s visit with the par- 
ent company. While here, she made 
a special study of American pro- 
duction methods. 


LOUIS H. LIBBY, formerly 
with the Soap Div. of Armour & 
Co., has been appointed director of 
detergent research of the Toni Div. 
of the Gillette Co. 


PRESTON FURMAN, who has 
been with the Heyden Chemical 
Corp. continuously for 52 years, 
including 34 years in the Heyden 
Sales Dept., retired on March I, 
president SIMON ASKIN has an- 
nounced. 


DR. HERMAN SOKOL has 
been elected vice president in 
charge of research and develop- 
ment of the Heyden Chemical 
Corp. 


HENRY B. ZIEGLER, formerly 
sales manager for the Durite Div. 
of Borden Co., has been named 
sales manager of Wilson & Co.'s 
Wilson-Martin Div. 


B-W LANOLIN U.S.P. 


EV ENTUALLY—F or better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 
B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory America’s Original Lanolin Producer Sales Office: 509 Fifth Ave. 
and Factory: Linden, N.J. ESTABLISHED 1914 New York, N.Y. 
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Dr. Oliver L. Marton Tells What 


Perfumes Are and How Made 


Before a large and _ interested 
audience at the annual Ladies 
Night dinner of the Chemical En- 
gineers of Greater New York, Dr. 
Oliver L. Marton, chief perfumer, 





Dr. Marton examines his slides 


Shulton, Inc. gave an_ illustrated 
lecture on “Perfumes: What they 
are and How they are made.” ‘The 
origin of essential oils used in 
perfumes and how they are ob 
tained created especial interest; 
and in fact the entire lecture illus 
trated with colored slides held the 
attention of the audience. At the 
conclusion of the lecture perfume 
lavors were distributed to the la 
dies. President John J. Glover, who 
presided, introduced Dr. Marton. 
Dr. Marton was educated in 
Turkey and in Austria where he 
studied under two Nobel prize win 
ners. He was associated with the 
Friedlander Laboratories in Berlin, 
Germany, belore coming to. the 
United States. He founded and 
operated the firm of Marton Freres 


in New York until 1942 when he 
joined Shulton Inc. as chief chem- 
ist, later becoming chief perfumer. 

Seated at the table in the photo- 
graph from left to right are Mr. 
and Mrs. George Foy, Dr. and 
Mrs. O. L. Marton and President 
and Mrs. John J. Glover. 


Boston BIMS’ First 
Ladies’ Night April 24 


The first ladies’ night for BIMS 
of Boston will be held on April 24 
at Weston Golf Club, Eston, Mass., 
chairman Hart Harris, Jr. of S. B. 
Penick & Co. announces. There 
will be music by an_ orchestra, 
yrizes and favors for the ladies. 

Lhe golf outings for the summet 
season will be held June 24 at 
Weston Golf Club, August 19 at 
Dedham Country & Polo Club, 
Westwood, Mass., and the final out- 
ing at the Nashua Country Club, 
Nashua, N. H. on September 15. 

About 60 members and guest 
attended the recent winter party at 
the Weston Golf Club. Features 
included a steak dinner, bowling, 
and the awarding of prizes to 
Harold Coleman, Rexall Drug Co.; 
Benjamin F. Sands, Richard 
Nippes of Columbia Southern 
Chemical Co., Jack Conover of L. 
Sonneborn & Sons, Emory Wright, 
Jack Van Dewater of R. W. Greefl 
& Co., Irving G. Loxley of Heyden 
Chemical Co., George Blake of 
Givaudan-Delawanna, and Richard 
Swanson of Rath & Swanson. 


Talks on Peacetime Use 


of Radioactive Isotopes 


“Peacetime Use of Radioactive 
Isotopes” was the subject of an ad 
dress of Dr. Henry J]. 
assistant director of the Phoenix 
Project, at the March 22 meeting of 
The Chemical and Allied Indus 
tries Assn. of Michigan. 


Gomberg, 





New Officers of Hazel 


Bishop Inc. Announced 


Norman Jay has been elected 
president and Donald Burr has 
been elected vice president of 
Hazel Bishop Inc. According to 
Chairman Raymond Spector sales 
are running about 50% ahead of 
last year and the advertising 
budget for the current fiscal year 
is $5,500,000. 


Committee Formed for Toilet 
Goods Industry Golf Match 


Paul E. Forsman, chairman of 
the 1954 Committee for the Toilet 
Goods Industry Golf Tournament, 
has announced his committee, as 
follows: Sydney A. Finer, Pond’s 
Extract Co.; John E. Gabrielsen, 
Avon Products, Inc.; Philip J. 
Heinle, Lever Bros. Co. and James 
H. R. Stephenson, Albert Verley 
& Co. 

Ihe tournament will take place 
on May 10 at Winged Foot Golf 
Club in Mamaroneck, N.Y. 


Dr. Victor Fourman Greeted by 


President of Haiti 


While on an extended business 
and pleasure trip through South 
America and the Carribean sea, 
Dr. Victor Fourman of Syntomatic 
Corp. and Mrs. Fourman were in- 
troduced to the president of Haiti. 
Ihe president was much interested 
in developments in the production 
of essential oils and found much 
of interest to discuss with Dr. Four 
man. The trip included visits in 
Jamaica, Colombia and __ both 
terminals of the Panama Canal. 


Fallek Products Co. Transfers 
Its Offices in Same Building 


Fallek Products Co. has trans 
ferred its ofhces to the 21st floor of 
165 Broadway, New York, 6, N.Y. 
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essing lilies for the preparation 


2 Neo-Egyptian, about 859 B.C 


Arct 


Ancient Egypt was a fabulous mart for rare and exquisite fragrances. Women 
wore necklaces of scented beads, guests were annointed with streams of per- 
fumes before all ceremonies, and incense was burned to the gods at dawn, 
noon and sunset. Flowers were pressed in individual households by hand, as 
shown in illustration above ... the delicate lily being one of the most 
popular. To the creative perfumer of today, Lily of the Valley presents an 
absorbing challenge in fragrance simulation. From the D&O Perfume Labo- 
ratories a new specialty... PRIMAVERA . . . expresses the gay and vibrant 
note of these little white bell flowers, so reminiscent of Spring. From Egypt 
859 B.C. to America 1954... both PRIMAVERA and the fragrant lily are 


ever fresh and new. 


Our 155th Year of Service 


DODGE 54 OLCOTT, INC. asa ty: Street + New York 14, N.Y 


neha) IN PEINCIPAL CITIE 


ESSENTIAL OILS * AROMATIC CHEMICALS + PERFUME BASES + VANILLA + FLAVOR BASES 
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Moderator Samuel Rubin skilfully elicits useful information from selected panel representing 50,000 fragrance consumers. 


Fragrance Foundation Conven- 


tion Features Consumer Panel 


fragrance 
were 


50,000 consumers in 
\merica represented by a 
Pancl of Consumers at the Filth 
Annual Convention of The Fra 
grance Foundation held on March 
11 at Hotel Plaza, Nev York, with 
over 300° executives of the fra 
grance industry attending. 11,000, 
000 community service women wert 
represented by Mrs. Eli Silberfeld; 
1,391,344 office workers were rep 
resented by Mrs. Doris Riter; 
3,179,541 industrial workers were 
represented by Mrs. Janet Coyle; 
16,015,100) young marrieds were 
represented by Mrs. R. E. Goodwin; 
1,963,582 executive women wer 
represented by Miss Lillian Weiss; 
and 7,700,000 teen-agers were rep 
resented by Miss Carol Sitton. The 
panel, moderated by Samuel Rubin 
ol Faberge, Inc., answered ques 
tions about consumer reactions to 
fragrance products, such as: buying 
impulses, methods of purchase and 
use habits. 

‘The meeting opened with a busi 
A.M... featuring 


ness session at Il 


open discussion from the floor, elec 
tion of officers and directors, finan 
cial and other reports. Following a 
noon reception, luncheon — was 
served in the Ball Room. 

Alter luncheon, Thomas B. 
Haire, chairman of the Convention 
Program Committee and publisher 
ol Cosmetics and Toiletries, spoke 
on “The Foundation Today,” out 
lining the growth of the organiza- 
tion over the past five years. The 
Foundation’s six-minute color film, 
“Fragrance for Living . . . and 
Giving,” was shown, after which 
Miriam Gibson French, executive 
director, spoke on “What Lies 
\head,”” projecting the future ol 
the organization. 

Ihe feature of the afternoon was 
the Consumer Panel. 

The following officers were re 
elected for a one-year term: presi 
dent, H. Gregory Thomas, Chanel, 
Inc.; vice-president, Jean Despres, 
Coty, Inc., vice-president, Pierre 
Harang, Houbigant Sales Corp.; 
secretary, A. L. van Ameringen ol 
van Amerigen-Haebler, Inc.; treas 
urer, Frazer V. Sinclair, Beauty 
Fashion. 


- 


Directors elected to serve a term 
ol two years were: Edouard Cour- 
nand, Lavin Parfums, Inc.; Charles 
Granville, Angelique, Inc.; Oscar 


Kolin, Helena Rubinstein, Inc.: 
Charles Pennock, Hudnut Sales 
( O1 p- 


Directors elected to serve a term 
of one year were: Charles Bryan, 
Firmench & Co.; Pierre Coutin, 
Roure-Dupont, Inc.; Joseph Dani- 
lek, Mary Chess, Inc.; Ernest R. 
Durrer of Givaudan-Delawanna, 
Inc.; Thomas B. Haire, Cosmetics ¢ 
Toiletries; and Owen — Stoner, 
Prince Matchabelli, Inc. 

Directors remaining on the board 
are: Wilbur Canaday, Lentheric, 
Inc.; Paul Carey, ‘Tussy Cosme 
tiques; Bernard d’Escayrac of Guer- 


lain, Inc.; Davis Factor of T.G.A.; 
S. L. Maha, T.G.A.; J. I. Poses, 
I)’Orsay Parfums; Russell Rooks, 


\von Products, Inc.; Samuel Ru- 
bin, Faberge, Inc.; F. E. Schonin- 
ger, Antoin Chiris, Inc.; Benson 
Storfer, Parfums Corday; and ]. S. 
Wiedhopf cf Parfums Ciro, Inc. 

Executive Director Miriam Gib 
son French will retire May 1. 





New board members of Fragrance Foundation: Edouard Cournand, Charles Granville, J. $. Wiedhopf, Samuel Rubin, Fred E. Shoninger, H. Gregory 
Thomas, S. L. Mayham, Jean Despres and Thomas B. Haire. 
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PLASTIC 


ROUGE CASES—'6 size only 
48 Hr. Shipping— 
Order in Any Size Quantities 


$13.95 per M 
$27.50 per M with fancy labels 
order in any quantities 


HANLIN CO. 


2221 E. Gregory Bivd., K. C., Mo. 








Packaging and Distribution in 
CANADA 


Inquiries are invited from manufacturers of 
tube and bottle goods desiring 
efficient packaging and distribution service 


for the Canadian market. 


The J. B. Williams Co., (Canada) Limited 
LaSalle, MONTREAL, Que. 


New, Revised, Enlarged Edition—Just Off Press! 


HENLEY’S 20th CENTURY BOOK of 
FORMULAS, PROCESSES, TRADE SECRETS 


Over 900 pages, 81/2 "x 5”, 
cloth binding. $4.25 


Completely 


indexed, postpaid 


Includes new section on Plastics and Photography. 


Manufacturers, Chemists and others call HENLEY’S the most 
valuable book of its kind. Nearly 10,000 formulas, processes, 
trade secrets. A wealth of practical guidance. 


It contains formulas for almost everything imaginable; new ways 


of doing things; technical process; so-called trade secrets. It has 
helped thousands make more from their present businesses and 
professions. A single formula may be worth 100 times the price 
of the book. 


To list a few of items covered: Adhesives, Anti-Freeze Solutions; 
Antiseptics; Astringents; Beauty Preparations; Beverages; Bleach- 
ing; Chewing Gum; Cleaning Preparations; Cosmetics; Dentri- 
fices; Depilatories; Disinfectants; Embalming Fluids; Essences and 
Extracts; Face Creams; Fumigants; Hair Preparations; Insecticides; 
Lipsticks; Liquors; Lotions; Manicure Preparations; Ointments; 
Perfumes; Polishes; Powders; Refrigerants; Soaps. 


Use coupon today to order your copy—only $4.25 postpaid! 
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| MOORE PUBLISHING CO., Book Div., 48 W. 38th St., New York 16, N. Y. | 


g Piece send copies of HENLEY’S 20TH CENTURY BOOK | 


OF FORMULAS, PROCESSES, TRADE SECRETS to me. | 
Check Money Order | 

Name | 
| Company Name | 
i Address re sf 
| City Zone State | 
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im OLD WORLD FRAGRANCES 


| WITH NEW WORLD INGENUITY 


Dr. Alexander Katz Co. 


division of 


F. RITTER & CO. 


Los Angeles 39, California 


Branch Offices in Principal Cities 
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Essential for Soap Makers! 


‘““SOAPS AND DETERGENTS’’ 


by E. G. Thomssen, Ph.D. and John W. McCutcheon, M.A., F.C.I.C. 


Price $9.00 Foreign $9.54 Cloth Cover 
66 Illustrations 


This 511-page volume is unexcelled for its authoritative analysis 
of all recent advances in the technology of making soap. You will 
| profit from its coverage of the latest developments in synthetic 
detergents . . . continuous soap-making processes . . . . soap 
perfuming and coloring . . . use of new equipment... . « ind 
the tabulation of 250 surface active agents, their classification, 
trade names, manufacturers, and application in the soap industry. 


Order your copy today! 


Moore Publishing Co., 48 W. 38th St., New York 18, N.Y. 
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Dr. Ernest Guenther Feted in 


Paris by French Chemists 


Dr. Ernest Guenther, vice presi- 
dent and technical director of 
Fritzsche Brothers, Inc., New York, 
has just returned to the firm’s home 
headquarters following a_ two 
months’ visit to Europe. Dr. Guen- 
ther traveled through Germany, 
France and Italy, making a side 
trip to Sicily for the purpose of 
studying the latest developments in 
the production of citrus oils. He 
contacted many lemon producers 
and government officials and the 
impression he gained was that the 
production of lemon oil in Sicily is 
gradually increasing. He _ reports 
that while no definite remedy has 
as yet been found to combat the 
dreaded mal secco disease which 
has done so much damage to the 
old type of lemon trees in Sicily, at 
least a further spread of this malady 
has been stopped. The growers 
now have learned what counter- 
measures are necessary to offset this 
blight. The most effective results 
have been accomplished by resort- 
ing to tree surgery the moment any 
signs of mal secco appear in a grove. 
\lso, the growers are again plant- 
ing the old type of lemon tree 
which produces a much better fruit 
and better oil than that derived 
from the so-called monachella tree 
which they had been introducing 
into their groves for some years be- 
cause of its greater resistance to the 
mal secco. 

The highlight of Dr. Guenther’s 
trip took place on February 12 
when he was the honored guest and 
principal speaker at a meeting of 
the Société de Chimie Industrielle 
which was held in the magnificent 
Maison de la Chimie in Paris. 
Robert Bienaimé, Président d’Hon- 
neur du Syndicat National de la 
Parfumerie Francaise, introduced 
Dr. Guenther, whose lecture sub 
ject was “The Production of Essen 
tial Oils” with particular reference 
to developments in the Western 
Hemisphere. Dr. Guenther eluci- 
dated on the difficulties connected 
with the establishment of a new 
essential oil industry in the various 
Latin American countries. 

In the capacity-filled auditorium 
were more than 300 representatives 
of the chemical industry, including 
those of leading Paris perfume and 
cosmetic houses. Many had come 
from distant points in France and 
other parts of Europe, among them 
Dr. Yves-René Naves, director of 
research of Givaudin & Cie., Ge- 
neva, Switzerland, and the distin- 
cuished 1952 Fritzsche Award 
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winner; John H. Seager, technical 
director of Yardley & Co, Ltd. of 
London; Dr. Fernando Modern, 
professor of chemistry at the Uni- 
versity of Buenos Aires, Argentina; 
and Pierre Chauvet of Seillans 
(Var), France. 

Dr. Guenther’s talk, given in 
French, and accompanied by mo- 
tion pictures, lasted about 214 
hours and was enthusiastically re- 
ceived by the audience. 

\ luncheon given in honor of 
Dr. Guenther by the Société des 
\mis de la Maison de la Chimie 
preceded the lecture. This lunch- 
con, held in the same building, was 
attended by some of the most 
prominent men in the French per- 
fume industry. Patten D. Allen, 
commercial attache of the Ameri- 
can Embassy in Paris, and W. Roy 
\Weeks, President Emeritus of the 
American Chamber of Commerce 
in France were among those pres- 
ent. M. Deschiens, Délégué Général 
de la Société des Amis de la Maison 
de la Chimie introduced Dr. Guen- 
ther and eulogized him for his work 
as author of the six volumes en- 
titled “The Essential Oils.” In his 
welcoming remarks, Mr. Deschiens 
pointed out that the Société des 
Amis de la Maison de la Chimie 
was an institution established in 
1934 and dedicated to intellectual, 
cultural, scientific and industrial 
activities in the whole field of 
chemistry. “At that time,” he said, 
“65 mations participated in the 
work and helped build this home. 

Here at the Société des Amis 
de la Maison de la Chimie, we 
number among our activities the 
privilege of developing to the full- 
est the hospitality of this place so 
that chemists throughout the world, 
as well as others interested in our 
science, may have a place to meet. 
Personal contact makes for sym- 
nathy, understanding and for a 
feeling of unity and_ friendship 
among those of us who enter this 
international home of chemistry. 
\t the express wish of those who 
founded it, the Maison de la 
Chimie houses various chemical so- 
cieties, associations and groups, and 
through these organizations quar- 
tered here you may glimpse creative 
chemistry at work. On certain preci- 
ous occasions—your visit is one of 
such, Dr. Guenther—our societies 
have the great honor of presenting 
the works of famous specialists; to- 
day this honor belongs to the So- 
ciété de Chemie Industrielle, the 
president of which is the eminent 
perfumer Robert Bienaimé.” 

Mr. Bienaimé presided at the 
evening’s presentation. 





Six Danish Industrial 
Engineers Tour Plant 


Six Danish industrial engineers, 
visiting this country under the aus- 
pices of the Foreign Operations 
Administration of the U.S. State 
Department and through the coop- 
eration of the Ford Foundation 
Council on International Progress 
in Management were the guests of 
Old Empire Mfg. Chemists, Inc., 
of Newark, New Jersey. 

The visiting engineers, promi- 
nent consultants and educators in 
Denmark, are currently spending 
several weeks in the United States 
to study American production 
techniques. The visitors, all pro- 
fessors at their respective universi- 
ties, are: 

K. E. Bredhal-Soerensenn, Tech- 
nical College; Carl Johansen, Col- 
lege of Mechanical and Electrical 
Engineering; Hans K. V. Jensen, 
Danish Institute of Technology; 
Niels T. Agersnap, Graduate 
School of Business Administration; 
Poul A. Rosvall, Federation of 
Danish Industry; and Erik T. Jen- 
sen, Federation of Danish Industry. 

They were accompanied by Erik 
Svart, of the U.S. State Department, 
who acted as interpreter. 

[he visitors were welcomed to 
the plant by Raymond Barnett, 
vice-president, after which Sidney 
J. Pollack, production manager of 
Old Empire and faculty member of 
Columbia University, gave them a 
thorough and intensive lecture on 
the organization, production tech- 
niques, and cost-accounting pro- 
cedures of this unusual, production 
operation. 


One-Fourth of Vacation Families 


Bought Cosmetics for Trips 


More than one-fourth of all 
U. S. vacation families purchased 
cosmetics for their trips during the 
year ending March 1953 according 
to the fourth nation wide vacation 
travel survey of the Curtis Publish- 
ing Co. Purchases of cosmetics 
averaged $4.34 per buying family. 
Projected to a national basis 5,- 
181,120 vacation families spent 
$22 486,061 for and while on vaca- 
tion trips. 


Introduces Butterscotch 


Flavored Potassium Penicillin 


\ butterscotch-flavored form of 
potassium penicillin, for treating 
children, has been announced by 
Parke Davis & Co. It is called Pena- 
soid suspension. 
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Among Our Friends 


EDGAR R. ELLIS has joined 
Charabot & Co., Inc., New York as 
sales representative. Mr, Ellis has 
been identified with the perfumery 


Dept., announces. Mr. Bakers had 
been in charge of sales in the area 
since 1926. He is succeeded by 


vacation and partly business on 
behalf of the association as Miss 
Carroll took the opportunity ol 
meeting many ol the executives ol 
leading cosmetic companies in the 
east. 


pe 


~ 


raw material business for many 
vears. He is active in the Cosmetic 
Industry Buyers and Suppliers 
Assn. and has been a member ol 
the board of directors of that on 
ganization. Charabot & Co. Inc. are 
sole distributors in the U. S. and 
Canada for Charabot & Cie, Grasse, 
France. 

Ir. FRED BAKER, Eastern Div. 
manager for Sunkist Growers, has 
retired, DU. R. TTHOMPSON, gen- 
cral manager of the firm’s Products 


GUST CARSCH has joined the 
organization of the Toni Co., Chi 
cago following years of experience 
as a chemist and perfumer. 

MIRIAM GIBSON FRENCH, 
executive director of The Fragrance 
Foundation since its inception in 
1949, becomes beauty editor ol 
McCall's Magazine, etlective May 1, 
it has been announced by OTIS 
LEEK WIESE, McCall's editor and } 
publisher. PEGGY BELL, — the 
magazine's short features and beau- 
tv editor, will now devote full time 
to the recently announced short 
features assignment. Mrs. French 
was formerly publicity director of 
Shulton, Inc., and later became 
beauty editor and then promotion 
executive secretary of the Califo director of Charm Magazine. She 
nia Cosmetic Association was a has had her own public relations 
welcome visitor to New York City and merchandising service han 
during the past month. ‘The Cali- dling the Guerlain, Jean Nate, 
fornia association now has 70 John Robert Powers accounts, as 
active members and is a very alert well as “Fight the 20°, Cosmetic 
organization that is doing much to Pax” publicity for the Toilet 
promote the interests of the indus Goods Assn. She is a member of the 
try on the Pacific coast. ‘The Fashion Group, past treasurer of 
month long trip east was partly that group. 





Peter T. Wood 


PETER T. WOOD, formerly prod- 
uct manager olf the Walter Baker 
Div. of General Foods Corp. 


MISS MARIE V. CARROLL, 





T. Fred Baker 
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Aromatics 


New Halby facilities make avail- 
able distilled Thioglycolic Acid of 
high purity and uniformity. 


Essential Oils 


Aromatic Chemicals 
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HALBY PRODUCTS CO. 


SSS SESSLER PPO PPOP AP AAA 
- 


LSS F FOOD 


WILMINGTON 99, DELAWARE 


SALES REPRESENTATIVES: 
Stanton Sales Co., 40 E. 40th St., New York 16, N. Y. 
McNerney Chemical Corp., Los Angeles 23, Cal. 
V. & S. Morch, 6346 MacDonald Ave., Montreal 29, Que. 
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Hoya Carnosa is in 
a Class by itself- 


So are DREYER 
s Synthetic Scents 


The waxen flowers of Hoya Carnosa have something rare and 
fragrant. 
Their perfume is memorable. It has its own distinction. Nature 
does not duplicate it. 


You can’t get it even from Dreyer . . . which is so adroit in re-creating we 
even the subtlest natural flower odors. 

And a Dreyer Floral Essence—besides having the unique character- 
istics of the natural flower perfume—seems to have greater 

power to last—with more uniformity, too. 
So the quality you want is always kept high, and the costs you 
must watch are kept low. Send today on your letterhead for 

free samples. 
FLAVORS 
depend on for ESSENTIAL OILS 


AROMATIC CHEMICALS 


P. R. DREYER, Inc. 601 WEST 26th STREET, NEW YORK 1, N.Y, 
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JOSEPH A... HUISKING | of 
Fritzsche Brothers, Inc. has ac- 
cepted the chairmanship of the 
Committee for the Drug, Chemical 
and Allied Trades Div. of the an- 
nual appeal of Catholic Charities. 
He will be assisted, among others, 
by CHARLES S. FITZSIMMONS 


of Orbis Products Corp. 


ANDRE PROT, commercial di- 
rector of Parfumerie Lubin, Cour- 
bevoie, Seine, France, has been 
visiting in the United States to re- 
establish in this country the Lubin 
line which did a substantial bus- 
ness here prior to the war. The 
company was founded in 1798 dur- 
ing the French revolution and has 
been completely in the Prot family 
since 1814. Andre Prot, who was in 
the French service was oo at 
the battle of Trafalgar. Lubin, 
his partner in the al house, 
relinquished his interest in 1814. 
The present Andre Prot is a grad- 
uate of St. Cyr, the military 
academy of France and served in 
the last war as a cavalry officer. 


H. P. KESSLER, sales manager 
of Givaudin Flavors Inc. has re- 
turned from a visit to the compa- 
ny’s branch offices on the West 
Coast. During his stay he visited, 
together with Givaudin sales per- 
sonnel in the area, many of the 
firm’s customers, particularly in 
California. 


Obituary 


Col. Marston T. Bogert, First 
S.C.C. Medalist Dead at 85 
Col. Marston ‘Taylor Bogert, an 
international authority on syn 
thetic chemistry and one 
of the nation’s authorities on syn 
thetic perfumes died in a Long 
Island convalescent home March 
21 from pneumonia at the aze of 
85 years. He had been actively in 
terested in the perfume and _ cos 
metic industry for years and con 
tributed much to its scientific 
development. In the twenties he 
directed research work for the 
American Manufacturers of Toilet 
Articles with a view towards finding 
a relation between graphical struc 
ture and odor. At the Decembei 
1918 annual meeting of the Society 
of Cosmetic Chemists he was 
awarded the first medal for out 
standing service given by the asso 
ciation. For years he attended the 
meetings of the Scientific Section of 
the ‘Toilet Goods Assn. and the 
Society of Cosmetic Chemists and 
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he was also a member of and much 
interested in the useful work of the 
American Society of Perfumers. 
Dr. Bogert was born in Flushing, 
N. Y. and was educated at Colum- 
bia University where in undergrad- 
uate days he was a member of the 
crew. In 1894 he became an assist- 
ant in the organic chemistry 





Col. Marston Taylor Bogert 


department of Columbia, an_ in- 
structor in 1897, assistant professor 
in 1901 and a_ full professor 
in 1904. All told he served 45 
years on the faculty, retiring in 
1939 when the became an _ ad- 
visor to the Evans Research & 
Development Co. During World 
War I he headed the Chemical 
Warfare Service of the Army. Prior 
to his retirement he was an ex- 
change professor at the University 
of Ch: irles, Prague. He was one of 
the first to see that synthetic dye 
plants were the source of all poi- 
sonous gases and that atmospheric 
nitrogen was the mother of all 
explosives. He spoke six languages 
fluently. 

Dr. Bogert was an_ honorary 
member of the Royal Society of 
Edinburgh, Scotland; the Chemical 
Society of Poland and the Societe 
de Chimie Industrielle de France 
as well as numerous other scientific 
associations and clubs. He was 
twice president of the American 
Chemical Society and was the first 
American to be elected president 
of the International Union © of 
Chemists. His honors included the 
Perkin medal, the Nichols medal 
of England and the Priestly gold 
medal, highest honor given by the 
American Chemical Society. 

In 1928 he announced that ex 
periments on artificial violet per- 
fume had opened the way to labora- 
tory manufacture of synthetic vi- 
tamins. 

His contributions to scientific 
literature were numerous and for a 
number of years he was consulting 
editor on synthetics for the Ameri- 
can Perfumer. Throughout the in- 
dustry leading chemists and _per- 





fumers who had the privilege of 
studying under him pay tribute to 
the breadth and thoroughness of 
his knowledge and his skill as a 
teacher. 

Dr. Bogert is survived 
daughters Mrs. Frank B. 
and Mrs. Fred K. Huber. 


by his 
Tallman 


Dr. P. C. ¢ 


Dr. P. Isherwood, O.B.E., 
Ph.D., R.R.LC., passed away peace- 
fully last month, following a deteri- 
oration in health over a prolonged 
period. 

At the turn of the century the 
supervision of the chemical activi- 
ties of the company required re- 
inforcement and in 1901 Dr. 
Isherwood was appointed chemist- 
in-charge of the Ash Grove and 
Mitcham factories. 

Formerly Dr. Isherwood had 
been associated with the heavy 
chemical industry, being employed 
by the United Alkali Co. Ltd., and 
Brunner, Mond & Co. Ltd. Subse- 
quently his career was synonymous 
with the growth of the fine chemi- 
cal industry and in the course of his 
duties with W. J. Bush he travelled 
extensively upon the Continent of 
Europe, in Canada and in the U.S. 

A notable contribution was made 
by Dr. Isherwood to Britain’s na- 
tional chemical requirements dur- 
ing the first world war when in 
1916, owing to the shortage of pure 
zinc he erected and operated a 
plant under his own patents at the 
Bush factory at West Bank, Widnes, 
and received the O.B.E. in recogni- 
tion of these services. 

Again during the second world 
war the experience of Dr. Isher- 
wood permitted W. J. Bush & Co., 
to contribute certain products vital 
to the needs of the Ministries ol 
Supply and Aircraft Production. 

In 1915 Dr. Isherwood became a 
director of W. J. Bush & Co, Ltd., 
and in 1935, on the death of A. W. 
Bush he assumed the office of Joint 
Managing Director, and it was in 
1941 on the death of J. M. Bush 
that he became chairman. 

Dr. Isherwood was a member of 
the Grand Council of the Federa- 
tion of British Industries. He was 
chairman of the Assn. of British 
Chemical Mfrs. from 1943 to 1945 
and president from 1947 to 1949, 
and from 1941 he was chairman ol 
the British Essence Mfrs.’ Assn. He 
was also a Fellow of the American 
Chemical Society. 

Dr. Isherwood was born at Run- 
corn, Cheshire, in 1877. A son by 
his first marriage, and Mary Isher- 
wood, his second wife, survive him. 


. Isherwood 
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Vanilla, Citronella Hit 


HILE several items 
in the edible oil group suffered 
losses such as castor oil and coconut 
oil, cocoa butter displaye d consider- 
able strength and prices for vanilla 
beans and Ceylon and Formosan 
citronella oils moved up to the 
highest levels of the year. 

Ihe persistent upward move- 
ment in vanilla bean prices brought 
about by limited supplies has forced 
the local market to the highest 
level in’ several years. Another 
article to hit a high level was Jap- 
anese menthol. 


Forced to Buy Replacements 


Demand for essential oils and 
aromatic chemicals was on a fairly 
broad scale. Buyers, who had previ- 
ously been holding back waiting to 
see whether it would be possible to 
purchase goods at more reasonable 
prices, finally came into the mat 
ket to cover replacements;  sea- 
sonal influences likewise served to 
stimulate activity. Confectioners 
stepped up their takings in prepa- 
ration for the Easter holiday trade 
and buying for the account of the 
beverage, toiletry, soap, and _ sev- 
eral other consuming lines im- 
proved. The continued strength in 
lemongrass oil brought about a 
firmer situation in all of the 
ionones. Other firm spots in the 
aromatic chemical market — in- 
cluded citronellol, citral and 
satrol. 

Despite a “. . advances that 
have taken place in lemongrass oil 
in recent months, a overall posi- 
tion of the market suggests fur- 
ther increases in prices. The pos- 
sibility of Central America enter 
ing into production appears re- 
mote. Demand for citronella oils 
was reported as steady and in good 
volume. All varieties shared in the 
activity with the firmness in prices 
serving to give consumers a feel 
ing of greater confidence in the 
market. All of the camphor oils 
were featured by a strong tone, in 
cluding ocotea cymbarum_ from 
Brazil. Eucalyptus took an unex- 
pected turn. Australia was less in 
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clined to sell goods 
higher prices from 
Portugal. 

Several oils of domestic origin 
were featured by considerable 
strength because of reduced sup- 
plies. Export demands for worm- 
seed have been gradually eating in- 
to available supplies in the coun- 
try with the result that shipping 
prices have been graduatlly work- 
ing upwards. Another article that 
displayed considerable strength 
was cedarwood. Local prices are 
fully 15 to 25 cents per pound 
above those in force earlier in the 
year. Cedarwood is an extremely 
popular item. 

The outlook in peppermint is 
regarded as strong. Since most of 
the oil is said to be rather low in 
quality there is likely to be a strong 
demand for high test material for 
blending between now and the pe- 
riod when distillation of anothet 
crop rolls around in August. Al- 
though there is a reasonable good 
supply of spearmint to be had in 
the country, stocks will have to 
meet several months’ demand _ be- 
fore any fresh lots from another 
crop will begin to appear in the 
market. Both spearmint and _ pep- 
permint are among the most popu- 
lar articles in the group of flavor- 
ing oils. 


following 
Spain and 


Synthetic Camphor Reduced 


Prices for synthetic camphor in 
powdered and tablet form were re- 
duced March 1. The reduction 
marks the first change in the market 
since last December. Prices for 
USP synthetic powdered material 
were lowered 3 cents a pound while 
tablets were cut 5 cents a pound. 
Over a million pounds of USP 
synthetic camphor are used annu- 
ally in pharmaceuticals, in moth 
repellents and in several miscella- 
neous items. The new and lower 
prices became effective March 1. 
The price move was believed to be 
an attempt to discourage the im- 
portation of the article from For- 
mosa and Japan. 





New High 


The unexpected upturn in the 
demand for glycerin failed to de- 
velop over the past month. The 
tone of the market was generally 
soft at the lower prices established 


in the latter part of February. 


Stocks at the end of January 
amounted to over 63 million 
pounds in contrast to 59,900,000 


pounds at the end of December last 
year and 40,600,000 pounds at the 
close of January, 1953. Trade ob- 
serves point out that any jump in 
consumption could quickly reduce 
the high stock level, especially in 
the light of small imports as com- 
pared with the first quarter arriv- 
als of last year. However, the pos- 
sibility of any immediate strength- 
ening in glycerin prices appeared 
remote. While glycerin usage Is 
widely diversified, its greatest sin- 
gle outlet, the synthetic resin field, 
has been running at a relatively 
low level. 


Menthol Mixed 


The situation in menthol was 
rather mixed. The price spread be- 
tween the two natural products has 
been widened by the rather sub- 
stantial advances’ in shipping 
prices from Japan. Duty paid prices 
for Japanese material were moved 
up to $13 per pound while the 
natural product from Brazil re- 
mained at a relatively low level of 
$4.95 to $5 per pound, according 
to quantity. Production from the 
new peppermint oil crop in Brazil 
is estimated at between 80 to 100 
tons. Such a quantity is regarded 
as rather small. However, some 
trade observes believe that fair 
size stocks of material held in this 
market may tend to dampen the 
possibility of any marked rise in 
duty paid prices for the Brazilian 
product. The demand for menthol 
has proved disappointing due, in 
large measure, to the mild winter. 

Prices of iso-propyl alcohol and 
ethyl alcohol were reduced late in 
the period under review. Iso-propyl 
alcohol, which is competitive in 
several lines with ethyl alcohol, was 


lowered by 214 to 3 cents a gallon. 
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PRICES IN THE NEW YORK MARKET 
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ESSENTIAL OILS DN nk AS iw Ween <a 2.000 2.65 PN vsccvw weGiek wanda 200.00@ 250.00 
CURMIOE. c.cccxcvnsdovens 20.00@ = 25.00 Nutmeg 
Prices per lb. unless otherwise listed. Ra oesbcnckhoGeess 1.35 5.00 East Indian ...... ... 2.90@ 3.50 
SR. wa vale wnenes .. 4.50 5.00 WOU MIM: 6c ocscwccss 2.654 3.65 
Almond Bit, FPA per Ib. 3.404 3.80 Dill Ocotea Cymbarum ....... 85 1.10 
DWE TOGO casckvcvnse wou 0 WM eter ki ns paake ease £.004 4.75 IIR 65 ia wines aes sk ce 5.604 7.85 
Apricot Kernel .......... A8G 2 peed, Indian ........:. 2.900 3.40 IE kicnienbcxes vs . 35.00@ 40.00 
Amyris ..... Sala item ae 1.50 1.75 POE, o.sw iueean deca 5.504 6.85 Orange, Florida ......... 65a 85 
Angelica Root ........... 70.00 110.00 Euc alyptus EN ectiGies cane e ass 3.904 6.00 
Angelica Seed weeeeee D8.00@ 90.00 eee 20a 1.10 Ce ONS 65s va neecnes 85a 1.25 
ESS Serr re 2.804 Nom’! PENG. asbuancesdessas 654 95 Distilled ....... abyss: 
ree sie .. 150@ 2.10 Fennel, Sweet ... 0.050. 2.50Q@ 3.25 MD ix aon cea ae a 200@ 2.75 
Bergamot ... fee eeees 11.00G@ 14.00 ee ee ee 8.75@ = 10.50 Orris Root, concrete (oz.) 6.504 8.75 
NE cK nbeiensneabee 3.004 1.75 EEE obec vsncanncae 3.15 3.70 Concrete, extra ........ 12.00@ 15.00 
Birchtar, crude weoseee 1BO@ 2.10 Geranium, Rose Algerian 10.00@ 11.75 Ree eee 7.65@ 9,75 
Birehtar, rectified ....... 0 2.55@ = 2.85 OUR 0 5Schsa0ee snus 11.25@ = 12.50 Pennyroyal, European ... 1.75 = 2.40 
a eee 1.004 1.50 NED: sist: veeisws Bae a's 6.00G 6.90 Peppermint natural ...... 6.000 6.10 
Cajepat USP. .........5 245@ 3.45 PEO aleacevasencwe etn 10.40@ = 13.00 INE, ois v6 8 oe eciess 6.400 = 655 
Cajeput (technical) ..... 2.00 9 2.25 Guaiac (Wood) ......... 1.35 1.75 PORUMER 6 sisnesccs .. 3.25@ 4.00 
vais kun tsc eave ane 15.00@ = 20.00 TITER os. wacis insane acs 2.25@ 2.85 Pimento, Berry .......... $50@ = 5,25 
Camphor “W Bee” ccs 39 Oo Jasmin (absolute) ......235.00@ 350.00 ots tre 2.45 3.00 
Cananga, native ......... 9.00@ 10.15 Juniper Berry ........ 2.65@ 3.25 Pinus Sylvestris ......... 2.85@ 3.50 
Rectified Sen .-. 12.60@ 13.75 Oe reer err 9.85 12.60 PRR kos cb awe siniee nue 3.604 4.80 
Caraway Sapa as 2.754 3.00 DEE Flo aewineGous wan 2.15@ 3.00 Rose, Bulgaria (0z.) .. 60.00@ 80.00 
LOR: «sc Fico bssueus 18.00G@ Nom’! Lav — French Synthetic, Ib. .......... 30.00@ 35.00 
Casearilla ... hineees 35.00 40.00 1-42 SOE 6 ckkentus 6.25 1.39 Rosemary, Spanish ...... 65 99 
Cassia, rectified, U.S.P. .. 8.00G@ Nom’! 30-32% ester ......00.. 3.004 1.50 Sage 
Cedar leaf, US.P. ....... 2.25@ 3.00 Spike ree Ce .. 155@ 2.00 DE hi.0e Kasse Scena 0a 1.25 
ae eer eer re 65d <9 femon, Calif, ....00050 7.25 7.50 oe 7.004 8.15 
NE Sh ete ovicos caw 16.00@ = 20.00 BN. cakiencse nc ccas 7.15@ 10.00 Sandalwood, N. F. ....... 9.50@ 10.25 
Chamomile Hung arian ...180.00@) 275.00 LOMONBrass ......00.000 1.60 1.85 Sassafras 
Cinnamon Limes, distilled ...... . 5.75 7.25 MOTEMOCIBE 6. cc cccccse 65a 90 
R:. $:%e- eae 25.75@ 50.00 OU geo. ece 00s. ve0 bs 7.75 9.50 SMOKS TOOL ....ccecess .. 30.00@ 32.50 
I ee et ed oe wee 1354 3.00 Linaloe wood ........... 3.404 4.00 IIE sac cxsaccus ease 6.00€a 6.55 
Citronella, Ceylon ....... 104 20 Cae GORD asc csicnens 10.00@ = 12.00 ED kc tcnpecke kxaxcns-e 2.25@ 2.75 
DOME Aesnkeees io kaeh se, 1.00 er er eee 2.504 3.60 Sweet birch Southern ....  2.10@ 3.00 
I eas 6. gr 056 80a 90 PE caves encnsame 2.004 2.50 NO icnedimacanes 4.504 8.00 
Cloves, from buds ....... 1.35 5.10 Neroli 1c Site an eucialseats 8.004 8.90 
err ee 1600 = 2.00 PE cn SkS casas ees 75.004 100.00 NN DO inc ckseanawes 175@ 2.50 


», for UNIFORM PURITY 
) UNIFORM TEXTURE 
| iN UNIFORM WHITENESS 









Cae erie 


Ready- -Peel’ 


LITHOGRAPHY 


Experimental data and prac- 
tical manufacturing experience of nearly 
100 years’ specialization in beeswax and beeswax 
compounds are at your service without cost or 
obligation. Write about your beeswax problems to 
WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


Spermaceti—Ceresine —Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 
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W hite 
Valerian, extra 


\ etivert 


2.000 
95.00@ 


Bourbon 15.254 
RT herr 14.004 
Java anaes 23.004 
Wintergreen, Southern 3.404 
Northern ......... 7.254 
W ormseed 6.354 
Wormwood 9.7904 


Ylang Ylang. Bourbon 20.004 
Haitian ovecenvnnc ee 


rFERPENELESS OILS 

eaveude 3.000 
21.000 
85.004 
10.004 
65.000a 
80.004 
60.004 
110.004 


Bay 
Bergamot 
Grapefruit 
Lavender 
Lemon 
Lime, ex. 
Distilled 
Orange sweet 


Peppermint 2.854 
Petitgrain 5.904 
Spearmint 11.754 
DERIVATIVES AND CHEMI 
Acvetaldehyde 50° 2.154 
Acetophenone 140 
Aleohol C 8 1.95a 
Cc 9 ana 12.504 
C 10 otal 2.004 
C ll 13.854 
C 12 ; was 2.754 
Aldehyde C 8 9.004a 
ei ceveees 16.000 
C 10 cowenoee . Tn 
C ll ; 19.00@ 
ae: edeaca 14.800 
C 14 (Peach so-called) 6.854 
C 16 (Strawberry 


so-called) 5.854 
Amyl Acetate ........ 55a 
Amyl Butyrate ....... 1.00 










3.40 
120,00 


18.00 
16.50 
31.50 
15.00 
14.00 
7.00 
6.40 
32.50 
Nom’! 


3.60 
29.00 
95.00 
14.25 
70.00 
90.00 
62.00 
150.00 
13.65 
6.50 
14,25 


- 


— to 


md $F BP a ad bet 00 D> 00 OP 00 tnt 00 Cy 


ases of 
Cc a 
DLL {FOorwnwd 
f Oo; Cc 
Kculst lity 


o le | Frecugy rcuntce 


Amylecinnamic 
Amyl Formate ........ 
Amyl Phenylacetate .. 
Amyl Propionate .. 
Amyl Salicylate 

Amyl Valerinate ... 


Aldehyde 


RMOUNOR cccces 
Anisic Aldehyde 
Anisyl Acetate 


Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate . 
Benzyl Butyrate . 
Benzy| Cinnamate 
Benzyl Formate 
Benzophenone 
Benzyt-isoeugenol 
Benzyl Propionate 
Benzyl Salicylate 
Benzylidene Acetone 
Bromstyrol 
Butyl Acetate, normal 
Cinnamiece Alcohol 


Cinnamic Aldehyde .. 
Cinnamyl Acetate . 
Citral, C. P. 
Citronellol 
Citronellyl Acetate 
Citronellyl Butyrate 
Cuminie Aldehyde 


( yelonol een 
Diethylphthalate ......... 
Dimethyl Anthranilate 
Diphenyl Methane 
Diphenyl Oxide 
Ethyl Acetate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Capronate 
Ethyl Cinnamate 
Ethyl Formate a 
Ethyl Phenylacetate 
Ethyl Propionate 
Ethyl Salicylate 


Ethyl Vanillin 


Essen tial O:6 


19 West 44th STREET, NEW YORK 36,N.Y. 


& Essential Oil Review 


2.05@ 
1L00@ 
3.75@ 
1.25@a 

20a 
1.95 
1.25 
2.15@a 
6.004 

10a 

.10G@ 

80d 
L.75@a 
3.70@ 
150d 
1.50@ 
9 00a 
1.604 
1.654 
2.0040 


144a 


2.504 
20a 
65a 
85a 
Oo 
80a 
904 
254 
85a 
A5@ 
75a 
15@ 
0a 
30a 
854 
85a 
2.404 
20 
0a 
204 
20a 
20a 


NmwwVINNA we 


~ 


oun 


W. J. BUSH « CO., Inc. 


woe viwN = ew. 
tw 
7a) 


6.754 


LQNNwN 
+ = 
wr = 


>= 
—— ES 


MUrray Hill 7-5712 


Eucalyptol 
Eugenol 
Geraniol 
Standard 
ME Gevcekenwinns 
Geranyl Acetate 
Geranyl Butyrate . 
Geranyl Formate 
Geranyl iso-valerate 
Guaiae Wood Acetate 
Heliotropin, dom 
Hydrotropic Aldehyde 
Hydoxycitronellal 
Indol, C. P. 
lonones 
Alpha 
Beta 
lso-borneol ar 
Iso-butyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 
lso-eugenol 
Iso-safrol 
Linalool 
Linalyl, Acetate 92% 


-=¢ 


io“ 


Linalyl Benzoate 
Linalyl Formate 
Linalyl Propionate 
Menthol 
Brazilian 
Japanese 
Synthetic, racemic 
Laevo Cc cecesssecees 
Methyl Anthranilate 
Methyl! Anthranilate extra 
Methyl Benzoate ......... 
Methyl! Cinnamate 
Methyl Heptenone 


Methyl! Heptine Carbonate 


Methyl Naphthyl Ketone . 
Methy] Phenylacetate 
Methyl! Salicylate 
Musk Ambrette ... 
Ketone 


April, 


1.604 
2.50@d 


153@ 
2.004 
1.75@ 
400d 
£504 
7.75@ 
1.65@ 
3.604 


5.90@ 


5.30@ 


. 17.75@ 


1.504 
1.654 
1.65@ 
85a 
1.65@ 
2.154 
1.10@ 
2.10@ 
5.90@a 
6.00a 
5.75@ 
18.50@ 


11.90@ 


12.754a 


1.954 
13.00@a 
1.95@ 
VOM 
40a 
oa 
55@ 
1.65% 
5.20 
35.004 
3.85 
1.10@ 
28a 
5.154 
5.35@ 


1954 





6.00 
19.50 


8.20 
10.00 
1.80 
1.50 
1.85 
3.00 
4.85 
2.80 
6.25 
6.75 
6.10 
20.00 
12.85 
14.00 


5.20 
Nom’! 
5.10 


2 
2.65 
3.10 

.00 
2.00 

5.85 
10.00 

4.10 

1.75 

.65 

5.30 

5.60 


bed GD 


~ 
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ST TUaPa st 
are kotha 


ragra- 
scents 


FINER PERFUME BASES 


Modern + Exotic 


Superlative 


Tatil 


Perfume aa ie LES 
SEL 





ADT eth NYO ead 
eh NTT ee LES 


RIC 


Dr. Alexander Katz Co. 


Floral + Bouquet 
Types 


Manufactured by: 













NEUMANN, BUSLEE 
& WOLFE, INC. 


5800 NORTHWEST HIGHWAY CHICAGO 31, ILL. 


division of 


F. RITTER & co. PETS eset SST er 


Los Angeles 39, California for Lipsticks eee Lens 


Branch Offices in Principal Cities 








meer creams and lotions 
oa smaother and ST ar 
ree hee RRs Urbs Peay Pre 
ee Me ee 
Macc LTC MET Ti mL Chit 
Me COC EC im LT) Pr arnt Mla 
SS NU aor t : 
=" yee Tee under Tm me) 
ee Oe 
ae CCS non-tacky Pee CULT st 
eer tle PM teatiae 


R. T. VAND ¢c 
230 —_— SPECIALTIES DEPARTMENT 3. 


O Please maaan NEW York 17, N. Y, 
C) Please send echnical Bulletin A53. 


io Sample of VE 
ol ease send information aban" VEEGUM 


POSITION 


(please attach to or write on your company letterhead) 









. 
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ME coivcntassseuses 1.40@ Yellow, refined ......... 8d .65 Prophyleneglycol—U. S. P., 
Neroline (ethyl ether) ... 2.504 Bismuth, subnitrate ...... 2.65 Gis dwardcntexeades A74@ 18% 
Octyl Isobutrate ......... 4.954 Borax, crystals, carlot ton 67.25@ 91.75 Quimce Seed <5. cccccs sas 185@ 2.00 
Paracresyl Acetate ....... 2.20@ Boric Acid pwd. U. S. P., EN: SE acer dcecanes 16a 18 
Paracresy| Methyl Ether . 2.10@ BOD. ox euuk wenden votes 129.25@ 153.75 Rose Flower, pale ...... 654 .90 
Paracresyl Phenylacetate . 4.604 Calcium, Phosphate ..... .07°4@ .08% Rose Water, jug (gal.) ... 1.25@ 1.85 
Phenylacetaldehyde 50% . 2.754 Phosphate, tri-basic .... .0754@ 8 Rosin, (gum) M. per ewt. 8.65@ = 8.75 
PIE cearenknas Kernne 4.104 Camphor, pwd., domestic 544 56 Salicylic Acid USP ...... A8G 3 
Phenylacetic Acid ....... 1.654 Castoreum, nat., cans .... 7.00@ 20.00 Semeee Te Dc. cc cece 2.75@ 2.80 
Phenylethyl Acetate ..... 1.604 Cetyl, Alcohol, extra .... 804 1.15 Silicate, 40° drums, works, 
Phenylethyl Alcohol ..... 1.60@ Chalk, precip. bags, elts .. 02% 03 BO WOMEN 6 kode cecce's 170@ = 2.30 
Phenylethyl Butyrate .... 4.20 Cherry Laurel Water, jug, Sodium Carb. 
Phenylethyl Propionate .. 3.40@ PE ae ee eae 1.25@ Nom’l 58% light, 100 pounds, . 2.754 4.52 
Phenylethyl Salicylate ... 4.354 Citric Acid Anhydrous .. .28%@ 31% Hydroxide, 76% solid, 
Phenylethyl Valerianate .. 5.504 COUR, GONG): ai cawewis .. 650@ 10.00 BO GE: ss kudeccesd: 1.804 1.90 
Phenylpropyl Acetate .. 3.304 Cocon Buiter .cccccccccss L0G 1.15 SUMED oe dalsiucvenceaace 29 30 
Phenylpropyl Alcohol ... 2.504 Cyclohexanol (Hexalin) . 34444 30 Styrax Asiatic ........... 85 98 
ME Kdvasncseeensnwanas 1.104@ Dextrine, white, ewt. .... 8534 8.68 Tartaric Acid (250 Ib. 
Scatol (oz.) ..... ae 2.754 Fuller's Earth Mines ton . 27.00@ 30.00 GEE  Watancavawcases 37 4] 
Styrolyl Acetate ......... 1.504 COO Gai Pe ctcccceses 29144 30 Tragacanth, No. 1 ....... 2.754 3.20 
Thymol, crystals ......... 2.854 : Soap Lye, crude ......... 18a 20 Triethanolamine ........ .264,@ .274%4 
Vanillin, eugenol ...... 6.504 a Gum Arabic, white pwd. . A004 rm Zinc stearate, U.S.P. .... 374 42 
(Guaiacol) ........... 3.00@ J DD -culcdauscancued 164d ana Qaida: Ui se 6c ccccceu 163%,@ 17% 
ee ee 3.000 25 Gum Benzoin, Siam ..... 3.504 3.85 
Vetiver Acetate .........: 12.50@ 50.00 PES neSsisecees 304 38 OILS AND FATS 
Violet Ketone Alpha .... 9.90@ 10.25 Gum Galbanum ...... .. 125 1.50 Castor, refined, drums ... .1914@ 20 
Yara Yara (Methyl ether) 2.20@ = 2.70 Gum karaya, pwd. ....... 204 32 Coconut, crude, Atlantic 
Gum Myrrh ....... . woe AO eee rere 1444 5 
BEANS BN, WG: scnceenienes 25 26 Refined, drums ..... ~- wi@ 26 
Vanilla beans GED) cxauncdusnins add 05a 7 Corn, crude, Midwest, 
OS ee aaa ..-. 10,004 Nom’l Lebdemam ..ccccccces .. 1004 1.85 Si OU <6 cddancue A3KZ@ 14% 
Mexican, cut ..... .... 9004 Nom’ Lanolin, cosmetic ........ 384,@ A&l, Corn Oil, refined, tanks .. .16°4€ 17 
Mexican, whole ..... 9.754 Nom’l SE c cantinauses 36@ 38 Cottonseed, crude tanks ..  .13@ = .13% 
Soran ae was ..e. 9500 Nom’ Magnesium, carbonate ... 11440 ane BAGG, COMIGE® ccccccccass ATG 18 
Tonka Beans Surinam ... 1.054 1.30 Stearate re ee 38 43 Lard, Oil, common, 
Angostura ...... wees 1.654 1.80 Musk, ounce ....... 65.004 Nom’! a eee 13Y%a 14 
Olibanum, tears ......... 204 a Olive, edible (gal.) .... 2.35 2.50 
SUNDRIES AND DRUGS RN ta deeuedeetens 16@ 18 Red Oil, single distilled 
a ae ... LOY el Orange Flower Water, IN? Sawidsws Cxeaecees 16Q 17% 
Ambergris, ounce ....... 9.00@ 17.50 i Stewed andes awa we 1.754 2.25 Double distilled ....... 1Y%a 20% 
Balsam, Copaiba ...... 85 1.10 Orris Root, Italian ...... 28 A5 Stearic Acid 
Canada fir, gal. ........ 33.00 35.00 Paraffin, fully ref, 122-124 .08%,@  .08>, Triple Pressed ........ 164Q@ 18% 
WU, a cakevecs se cadens 140@ 1.65 Peroxide (hydrogen U, S. P.) Double Pressed ....... 44a 5 
Beeswax, bleached, pure No rerarpgtardian. par are ta 03344 5 Tallow, acidless, drums .. 13444 15 
i 2 Sapa 654 70 Petrolatum, snow white .. 06%,  .08%5 Tallow, extra ........... 0O74@ 07% 















This specialty raw material, first introduced several years ago, has established 
itself firmly with the discriminating cosmetic manufacturer for use in his premium 
face powders. 

Its exceptional silky, soft smoothness, the complete absence of odor and the 
extremely fine particle size plus its extraordinary adhesiveness, they say, make it 
an outstanding additive. As little as 5%, added to your formula, will demonstrate 
these qualities, although it is being used in some face powder to the extent of | 

We believe this product has special value in pressed-face powders which have 

4d gained so much popularity recently. 
L Write for sample. Technical service available t R AW M 
4p ss! ATE, 
fer v “4 
NE S 


so, ¢t 


59. WEExwan: “STREET 
NEW YORK, N. Y:. U.S: A. 






‘Cable Address: PARSONOILS; ‘ew Yor 
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LIPSTICK - COLOGNE - DEODORANT 
STYPTIC PENCILS - MASCARA 
SUPPOSITORIES 


PROGRESSIVE LABELING MACHINE, Inc. 


137 West 22nd St., New York 11, N. Y. 


DIES 


THE C. E. ISING CORPORATION 
MANUFACTURING CHEMISTS 
AROMATIC PRODUCTS 
name: BASES 


ISOLAROMES 
(Fixatives) 


TRUODORS 
(For Perfumes and Toilet Waters) 


FOUNDED 1908 


ROUGE COMPACT POWDER 
PUNCHES FOR TABLETS 
also 
FOOT & POWER PRESSES FURNISHED 








FLUSHING NEW YORK | 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 


New York 16, N. Y. 


Representing over 300 “National Organizations” 
Personal Collections 


A “Free Demand” that collects 
“49 YEARS YOUNG”’ 
“Collections Everywhere” 












ft 

pa 
CONSOLIDATED 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 









SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 





Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


iso Propyl Quinoline e 
Ethyl Anthranilate e 
Skatol 


Linalyl Anthranilate e 


Isobutyl Quinoline 
Butyl Anthranilate 


Linalyl lsobutyrate 


EAIRMOUN) 


CHEMICAL CO., 
600 Ferry Street 









Newark 5, N. J. 
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COLUMBUS 5-5600 


CAMED © 


DIE AND LABEL COMPANY 


Creator of fine Vatels, Tags and Packages 


154 WEST 14th STREET, NEW YORK IILN Y 








JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone Cable Address 
HORNLABELS NEW YORK 





The American Perfumer 





CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Business Opportunities, $1.00; Situations Wanted 


and Help Wanted, 50c. Please send check with copy. 





BUSINESS OPPORTUNITIES 





ESSENTIAL OIL DISTILLERS, ESTABLISHED IN LONDON 
FOR 30 YEARS, WORLD-WIDE CONNECTIONS, INVITE EN. 
QUIRIES FROM USERS OR IMPORTERS OF FINEST ESSEN. 
TIAL OILS, AROMATICS, FLAVORS, PERFUME BASES AND 
BY-PRODUCTS. WRITE J. L. HINDLE, STANDARD SYNTHE- 
TICS LTD. 76 GLENTHAM ROAD, LONDON, S.W. 13 ENG- 
LAND. 





SITUATIONS WANTED 





MIDWEST REPRESENTATIVE—Over 20 years experience sell- 
ing Aromatic Chemicals, Perfume Compounds, Essential Oils and 
related chemicals. Present connection not satisfactory and would 
like to make a change. Write Box 3037, American Perfumer, 


18 West 38th St.. New York 18, N. Y. 





a hh hh hh eee 


PERFUMER—would like 


Capable of designing compositions employing 90% 


connection with finished goods 
house. 


or better of basic raw materials. Definitely not an “appli- 


cation man.” Familiar with all classes and price ranges 


of fragrance oils, for diversified perfume and cosmetic 


products. Knows raw materials, essential oils. Administra- 


tive, technical background. Research minded. Fully ree- 
ognizes necessity of complete cooperation with sales staff 
Would like 


new in fragrance. Write 


18 West 


to assure promotional success. house willing 
in confi- 


38th St.. 


to consider something 
dence Box 3038, American Perfumer, 


New York 18, N. Y. 


ee OOOO BOODLE 


Use 
American Perfumer 


Classified for 
Best Results 







Carl N. Andersen, PhD 


Consulting Chemist 





Cosmetics, Soaps and Synthetic Detergents 


342 Madison Ave., New York 17, N.Y. 
Phone: Vanderbilt 6-0492 


Laboratory: Briarcliff Manor, N ) 
Phone: Briarcliff 6-1550 





VAN PELL CHEMICAL & SUPPLY CORP., Est. 1898 
48 East Ist Street, New York 3, N. Y. 
Specialists in private label and contract filling 


FILLING — LABELLING — PACKAGING 


LIQUIDS — POWDERS — PASTE — CREAMS 


PERFUMES — COSMETICS — TOILETRIES 
We can warehouse and distribute and ship merchandise 
direct to the buyers from coast to coast. 
Experienced in packaging products. 





Miniature Perfume Bottles 
from %& dram to % oz. 


HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 


KENBURY GLASS WORKS 
14th Street New York 11, 





132 W. N. ¥. 
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SPECIAL ORDER WORK | | 





PROFESSIONAL SERVICE 





“L’ ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toilet Articles 
Soaps 

Flavors 


Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 


Kindly Inquire TEL. PLAZA 7-3861 


Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sal Patt & Kushy, 1. 


analytical, consulting, research chemists 


Established 1921 






OUR CHEMICAL CONSULTANTS CAN HELP YOU 
in Cosmetic Formulation and Improvement 


. Perme- 
Organoleptic Panel 


We likewise serve in Packaging Problems . . 
ability and Dermatological studies . 
Tests on Taste, Odor, Flavor Evaluation. 


Write Today WOkGd a a ae 
for Booklet No.3 RESEARCH LABORATORIES 


29 W. 15°? St. New York IILNY 
“The Chemical WArnins 4-8800 


Your Beslan” aaa Dad dy); 
CHEMICAL SERVICE 








ALBERT B. PACINI, Sc.D 


Cosmetic Consultant 
Products 


Processes 


208 N. Maple Ave., East Orange, N. J. 


Tel.: ORANGE 2-7806 








LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—aAll Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 
127 HAWTHORNE ST., ROSELLE PARK, 





N. J. 
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INDEX TO ADVERTISERS 
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CITROVIOL 


(Nopyl Acetate, Dow) 


A new low-cost base ingredient for your Bergamot, 


Jasmin, Lavender and Neroli type soap perfumes 


The low price of Citroviol (Nopyl Acetate, Dow) now 
enables you to scent inexpensive soaps in a manner 
heretofore possible only in the luxury market. As an 
intensifier, Citroviol gives an unusual naturalness to 


the basic odor and provides a deep, full-bodied effect. 


\ practically colorless liquid, Citroviol is somewhat 
reminiscent of Linalyl Acetate. It replaces Linalyl 
\cetate in many applications, offering more stability 


and providing a sweeter, deeper effect. 


you can depend on DOW AROMATICS 


Citroviol is entirely a domestic product—therefore its 
price is stable and not affected by the usual fluctuations 
of foreign markets. 

Write Dow today on your company letterhead for 
complete information and an experimental sample of 
Citroviol. Find out how this versatile new product can 
serve you as an important foundation for many new 
approaches to soap perfumery. THE DOW CHEMICAL 
COMPANY, Midland, Michigan. 


Dow 
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